









i 1 


i 




■MM 



EXCLUSIVES 

MTV>p.5 Garth Brooks >p.8 
Gamble & Huff 

>P.6 



ELVIS ON 
VIAGRA 

ISbm o«« excited) 



CHART HEAT 

Common, Korn, 
Kingston, Chesney 

>P.50 



W 



m 



i 



Why Their New Album 
May Put Them In An Elite 
Class Of Rockers >p.24 

FOCUS: JAPAN 

Digital Saves The Day >p.35 
Billboard Goes Clubbing >p.31 

PLUS SpiralFrog Reviewed 
Carrie Underwood /// Barry Manilow 
Digital Music For The Geriatric Set? 



AUGUST 18, 2007 

www.billboard.com 
www.billboard.biz 

US $6.99 CAN M 99 UK £ 




Got it? Flaunt it. 



Did your BRANDED ENTERTAINMENT idea generate major buzz? 

Then you're a contender for the BUZZ AWARDS, which celebrate the 
best in brand/media integration-campaigns that catch fire, brilliant 
product placements, innovative use of a medium for a promotion, 
branding efforts that invade the pop-culture consciousness. 
They're the ones we're looking fort 




CATEGORIES INCLUDE: 

> Event > Music 

> Film/Movie > Outdoor/Out of Home 

> Gaming > Print 

> Guerrilla Marketing > Radio 

> Internet > Reality Television 



> Scripted Television 

> Sports 

> Wireless Promotion 

> Integrated Campaign 

> Other 




There's one winner per category, and the judges' favorite grabs 
the Grand Prize, a spread Ale ad in and Adweek, Brandweek 
and Mediaweek profiling the winning effort (valued at $58,270). 
Winners will be honored at The Next Big Idea Conference, 
which takes place October 29-30 in Los Angeles. For information 
about the conference, visit www.thenextbigidea.com. 

Enter the 
2007 BUZZ Today! 
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24 ROCK STEADY For five albums, Foo Fighters 
have been a model of consistency. What's in store for 
their most ambitious album yet? 

27 A DAY IN THE LIFE OF CHRIS HICKS 

A publisher, a label executive, a manager and more. 
Hicks may also be a model for tomorrow's biz. 

7l LIVE! FROM TOKYO Billboard and Hanshin 
open clubs in Japan as part of a comprehensive 
licensing deal. 

ss JAPAN'S NEW DIGITAL EQUATION 

New revenue channels offset sales downturn. 
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Events 

DANCE 

Billboard's Dance Music 
Summit is returning to Las 
Vegas, with Vegas Music 
Experience— one week of 
nighttime events featuring 
the world's best DJs, hot 
nightclubs and concerts- 
plus pool parties. More at 
billboardevents.com. 



REGIONAL MEXICAN 

Three-day summit features 
Jenni Rivera, the Billboard 
Q&AandPremios 
Premmusa presented by 
Promotores Unidos with 
performances by Diana 
Reyes, Pablo Montero, 
Alacranes and others. More 
at billboardevents.com. 



MOBILE 

ENTERTAINMENT LIVE 

The official conference of 
CTIA-The Wireless Assn. 
features interactive 
interviews, an exhibit floor, 
networking opportunities 
and a performance by Josh 
Kelley at the Bash. More at 
billboardevents.com. 



Blogs 

JADED INSIDER 

Who rocked at 
Lollapalooza? Patti Smith 
played an extra set for little 
kids, Iggy & the Stooges 
invited fans onstage and 
Pearl Jam closed the three- 
day Chicago fest to a 
backdrop of fireworks. 
More at jadedinsider.com. 



AUGUST 18, 2007 i www.billboard.biz I 3 

Copyrighted material 



Billboard 



OPINION 



EDITORIALS . COMMENTARY I LETTERS 



Branded For Success 

McDonald's, Others Reveal Agency World Clout When It Comes To Music 



BY PETER NICHOLSON 

The music industry has no one to blame 
but itself for the continuing downward 
spiral it finds itself in. It used to be the 
voice of popular culture until it killed 
radio and independent records, which 
essentially wiped out the dreams of 
garage bands, coffee-bar-playing single 
acts, state fair sensations, small-town 
favorites, Sunset Boulevard dreamers, 



because it discounted the importance 
of the brand's stature in popular cul- 
ture. As I said before, in many cases, 
not just with McDonald's, the brand's 
position in pop culture is more power- 
ful than the music or the artist. So the 
right brand and music in partnership 
would provide better and faster expo- 
sure for the music and the brand. 

The old cliche that the artist "sold out" 
doesn't apply in this situation, because it 



A brand's position 
in popular culture 
can be more 
powerful than 
that of music 
or a band. 



cabaret throwbacks and the indie poster 
children — basically anyone with talent. 

The music industry gave up support- 
ing these types of bands because they fell 
in love with a formula for monetary suc- 
cess that did not include real emerging 
artists. By not providing these artists with 
the support and exposure that their tal- 
ents deserved, the industry ended up alien- 
ating audiences, killing its credibility and 
losing the pulse of popular culture. This 
may sound dramatic, but from my point 
of view, it sums up the outcome to date. 

However, the pulse of pop culture isn't 
dead; it's very much alive and being nur- 
tured in advertising agencies (wait for 
obligatory laugh and chuckle). Seriously, 
advertising has always been in touch with 
popular culture, but now. more than ever, 
advertising agencies have become more 
in tune with the beat of pop culture and 
how that applies to the brands. And, all 
brands have a role in popular culture. 
Some have niche roles; others have a 
broader, more significant reach. 

I recently read that McDonald's is 
sponsoring a 10-city concert tour to be 
played exclusively in the restaurants' 
parking lots. This tour is breaking the 
traditional role of music sponsorship, be- 
cause McDonald's is managing and pro- 
ducing the tour. McDonald's is using its 
vast popularity and its ability to connect 
directly to fans of the emerging artist to 
provide the exposure the artist needs to 
succeed— a partnership, so to speak. And 
yes, McDonald's is a pop culture icon 
unto itself, but up until now, most of its 
association with music was done in the 
traditional relationship with the music 
industry, where music was the starlet and 
sponsorship was the groupie that got a 
prime photo op to flaunt around. 

That old model always annoyed me 




is a harmonious relationship that is built 
on the truth of popular culture's percep- 
tion of the music and the brand. The music 
is cool. The brand is cool. And both can 
become part of the DNA of how a person 
defines him- or herself. Now, the brand 
doesn't become a trend and the music 
won't be a one-hit wonder. I don't know if 
the agency handling McDonald's had any- 
thing to do with this, but it is a great exam- 
ple of the rules being broken, in any case. 

The formulas and rules on how to gain 
exposure and become part of popular cul- 
ture are forever changing. These are ex- 
citing times. The Internet has created the 
democratization of distribution and al- 
lowed independent music to resurface 



and not be constrained by the barriers 
erected by the music labels. The smart in- 
dependent labels realize this. They know 
that in an era where exposure is king, a 
smart partner, like an advertising agency, 
must understand audience and culture 
and grasp unique and relevant ways to 
converse with them. 

That's the science. What that partner 
also needs is the mojo that makes pop cul- 
ture salivate for more. This kind of part- 
nership fosters and protects the band's 
brand and doesn't ask it to alter its per- 
sona a la "selling out," because good agen- 
cies understand brands (bands) only 
succeed based on the truth of the brand. 
Again, this is an unfamiliar concept to 
the artists, because the perception about 
advertising is that it manipulates and 
bends the truth. In my career, 1 have al- 
ways been in search of the truth behind 
a brand because it created the best com- 
munication, causing a visceral reaction 
in popular culture. 

I will end on my bias as to why an ad 
agency makes for a great partner if you 
are an independent band: creatives. Most 
agency creatives are artists at heart. And 
in some agencies, they actually get to be 
more artist than marketer. Creatives 
spend a lot of time making ideas that take 
on a bit of their own personality. So the 
work becomes personal and not commer- 
cial. Or, as I like to say, a lot of care has 
gone into the work. The creatives share 
the same understanding that any artist 
has: your work is precious and it is per- 
sonal and must always be respected. • • ■ 

Peter Nicholson is partner /chief creative 
officer at Deutsch New York. 
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McDonald's 
•CWT1 vetoed 

Twista for his 
lyrics, and everyone 
from Chamillionaire 
to Barack Obama has 
been talking about 
the surplus of "N" 
words, sexism and 
violence in hip-hop 
lyrics. Do you think 
rappers should curb 
the explicit language? 



■ ■■■■ 

■ ■■■■ 



58% 

Rappers should 
definitely start 
watching what 
they say— 
this has gone 
too far! 



■■■■■ 
■■■■■ 



■■■■■ 
■■■■■ 



33% 

It's a free country: 
Rappers should be 
able to say whatever 
the f'** they want. 

9% 

I don't really 
care one way 
or another. 

406 TOTAL VOTES AS OF 8 9 07 



WRITE US. Share your feedback with Billboard readers 
around the world. Send correspondence to letters o billboard.com 

Include name, title, address and phone number for verification. 
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>>>SECOND 
PAYOLA 
SUIT FILED 
AGAINST 

UNIVISION 

A second lawsuit 
alleging a payola 
scheme by 
Univision Music 
has been filed 
against the record 
company, the Los 
Angeles Times 
reports. The 
$10 million lawsuit 
by Los Angeles' 
Platino Records, 
which has a 
distribution deal 
with Univision, 
accuses the 
recording giant 
of driving down 
Platino's sales 
by not promoting 
the smaller 
label's music. 

»>WMG 
POSTS Q3 
LOSS 

Warner Music 
Group on Aug. 7 
posted a quarterly 
loss that was 
greater than 
expected by 
analysts as the 
company contends 
with rapidly 
dropping music 
sales. The net 
loss widened to 
$17 million, or 12 
cents per share, 
compared with a 
loss of $14 million, 
or 10 cents per 
share, for the same 
quarter a year ago. 
Revenue declined 
2% to $804 million 
during the period, 
falling short of Wall 
Street's average 
expectation of 
$832.2 million. 

>>>UMG BUYS 
STAKE IN LOUD 

Universal Music 
Group acquired a 
stake in the operator 
of social networking 
Web site Loud.com, 
according to 
reports. The 
company did 
not disclose the size 
of its equity 
investment in the 
Web site. The ad- 
supported site 
allows hip-hop fans 
to upload their own 
raps and compete 
for a record deal 
with SRC Records, a 
Universal- 
distributed label. 




CARRIE FORWARO 
New Underwood single 
makes high chart debut 



BROOKS NOT DONE 
Garth readies new 
release, possible shows 




TELEVISION 



BY MICHAEL PAOLETTA 



A BAND 
A WEEK 

MTV's 52/52 Campaign Shines 
All-Encompassing Spotlight On 
Established And Unsigned Acts 



Unsigned New York trio Team 
Facelift — consisting of Fat Jew. 
Machine and Fonda — was fea 
tured in several colorful, in 
your-face on-air promotions 
spots on MTV in early August 
But these weren't sporadically 
placed appearances: The band 
— with its frat-house antics, 
cheeky humor and Fat Jew's 
out-to-there hair gloriously in- 
tact — showed up in more than 
11 hours of teases geared to- 
ward such MTV shows as "The 
Hills," "The Real World: Syd- 
ney" and "My Super Sweet 16." 

Equal parts rap, goth and 
hard house, Team Facelift is the 
first of 52 acts to be spotlighted 
in MTV's new 52/52 campaign, 
which showcases one act per 
week in all of MTV's on-air pro- 
mos, Billboard has learned — 
and which extends to MTV's 
online and wireless platforms. 

For the week of Aug. 6, Team 
Facelift was also MTV.com's 
artist of the week. 

With 52/52, MTV gives all of 

its on-air promo time to one act 
for a given week — followed by 
long tail opportunities online 
as participating acts are 
archived, along with exclusive 
content, for up to one year. 

"MTV is giving us the oppor- 
tunity to reach a demographic 
we can't reach on our own," Fat 
Jew says. "Cool 20-somethings 
in the U.S. may have heard of 
us, but a 15-year-old girl in Ne- 




braska has likely not heard of 
us. But that's changing." 

The week preceding Team 
Facelift's debut on MTV, the 
trio's four songs had been col- 
lectively streamed 100 times on 
its MySpace page. On Aug. 7, 
one day after 52/52 launched, 
this number jumped to 
4,000, according to Fonda. 

That's the sort of effect 
that 52/52 mastermind 
Tina Exarhos, MTV execu- 
tive VP of marketing and 
multiplatform creative, and 
her team are aiming for. 
"Dol expect to breakaband 
every week?" Exarhos asks. 
" No, thaf s not the goal. We 
want to expose music in 
new, rich ways to the viewer." 

"We're always looking to grow 
and evolve with our audience — 
and to adapt to how they're lis- 
tening to music," says Amy 
Doyle, senior VP of music and 
talent at MTV. "And today, our 
audience is sawier than ever." 

At press time, MTV was in 
the process of scheduling art- 
ists — the signed and unsigned 
— for upcoming 52/52 cam- 
paigns. For the week of Aug. 13, 
Paramore will take the 52/52 
spotlight. Also confirmed are 
Rodrigo y Gabriela (for the 
week of Aug. 20), Nelly Furtado 
(Aug. 27}. Mark Ronson (Sept. 
3), Kanye West (Sept. 10), Oh 
My God (Sept. 17) and Foo 
Fighters (Sept. 24). 
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Lou Robinson, senior VP of 
video promotion and artist 
development at RCA Music 
Group, calls 52/52 a boon for 
artist development. "MTV is 
taking chances by not just fea- 
turing the tried and true, but 
unsigned acts," he says. "How 
would they otherwise get this 
kind of exposure?" 

In the 52/52 model, each fea- 
tured artist collaborates with 
MTV on creative direction. The 
act is filmed, appears and is 
identified in numerous weekly 
spots, ranging from perform- 
ance footage and comedy skits 
to interviews and behind-the- 
scenes downtime. The spots 
range from 15 to 60 seconds. 

While the Team Facelift 



promos reflect the trio's in- 
your-face humor, Rodrigo y 
Gabriela's spots go in the oppo- 
site direction, with the act of- 
fering its own version of a 
guitar tutorial, while sitting on 
apple boxes in a winery. Para- 
more, meanwhile, was filmed 
at a campground in Queens, 
N.Y., and treated the spots as a 
mini-TV series. 

Because each 52/52 featured 
artist will be the "face" of MTV 
promos for any given week, the 
artist must be able to "deliver" 
11 hours of airtime. "We want 
to make it a credible play fueled 
by the act's music and person- 



TEAM FACELIFT is the first 
act to be spotlighted in MTV's 
52/52 campaign. RODRIGO 
Y GABRIELA (inset, left) and 
PARAMORE are scheduled 
for coming weeks. 

aliry," MTV senior VP of on-air 
promotion Kevin Mackall says. 
"We're not forcing them to do 
any business for us that they 
wouldn't necessarily want to do." 

To illustrate, Mackall points 
to the members of Team 
Facelift, who he says were will- 
ing and able to talk about the 
different programs in the pro- 
mos because they are fans of 
the shows. Conversely, "Rod 
and Gab were not really down 
for any of that," Mackall says. 
"And that was fine. We told 
them, 'We want this to be about 
you. This is your time to ex- 
press yourself.' " •••• 
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»>BEYONCE, 
TIMBERLAKE 
LEAD VMA NODS 

With seven each, 
Beyonce and Justin 
Timberlake lead the 
nominations for the 
2007 MTV Video Music 
Awards, to be handed 
out Sept. 9 in Las 
Vegas. Other top 
nominees include 
Kanye West and 
Rihanna with five and 
Amy Winehouse with 
three. Timbaland will 
serve as the musical 
director for the event 
at the Paims Casino 
Resort. Performances 
are confirmed from 
Winehouse, Rihanna, 
and Foo Fighters, 
among others. 

>>>MOREJOIN 
YOUTUBESUIT 

Several copyright 
holders are joining a 
class action 
infringement suit 
against YouTube, 
including the National 
Music Publishers' 
Assn., investigative 
journalist Robert Tur 
and the United 
Kingdom's Rugby 
Football League. The 
suit, filed by music 
publisher Bourne Co. 
and the Football Assn. 
Premier League in May, 
seeks to stop the 
"unauthorized and 
uncompensated use" 
of the creative and 
other copyrighted 
works of the league 
and publisher, as well 
as the works of other 
copyright holders that 
would qualify as part 
of the suit. 

>>>VIRGINTO 
HOST LATIN 
IN-STORETOUR 

Virgin Megastores will 
host its first series of 
in-store performances 
by emerging Latin 
artists with its Musica y 
Pasion tour in 
November. The Pinker 
Tones, an electronic 
group from Spain on 
Nacional Records, will 
headline the trek, 
which hits Virgin 
Megastores in San 
Francisco, Los Angeles, 
Phoenix, New York and 
Orlando, Fla. 
Additional performers 
are yet to be 
announced for the two- 
week tour, which kicks 
off the week of Nov. S. 
The shows are free. 



Soul Mates 

Sony BMG Licenses Gamble And Huff Catalog 



Sony BMG Music Entertainment has licensed 
the complete catalog of music from Philadel- 
phia International Records, the label founded 
by Kenny Gamble and Leon HufTin 1971. Bill- 
board has learned. This marks the first time that 
the entire PIR catalog — which includes hits by 
MFSB, Patti LaBelle, theO'Jays, Billy Paul and 
others — is under one roof. 

Under the terms of the multiyear arrange- 
ment, Sony BMG Music Entertainment's Com- 
mercial Music Group and Legacy Recordings 
will issue physical and digital recordings of PIR 
material. The deal also extends to ringtones (an- 
other PI R first), PDA applications, synch licenses 
and branded entertainment. 

This ambitious partnership launches in Oc- 




m 



tober with two double-disc compilations, "The 
Essential Lou Rawls" and "The Essential Teddy 
Pendergrass." Additionally, 50 digital releases 
(original albums and collections) will be ready 
for download by the end of the year. 

Some previously un released recordings, in- 
cluding a live set from Parti LaBelle and a Phyl- 
lis Hyman album, will also make their 
commercial debuts in the future. 

"The sounds of PIR area vital and indispen- 
sable part of American pop music history," Sony 
BMG Music Entertainment president John In- 
grassia says. 

In past years, the PIR repertoire was split be- 
tween Epic/CBS and EMI. Now that it's "back 
together again, we can promote and market it 
on a global level," Huff says. 

Between synch licenses, sampling and reissues, 
the catalog has received a tremendous amount of 
exposure over the years, Gamble says. "Now it's 
time to build upon that and grow the PIR brand." 

In Sony BMG , PI R appears to have found the 
right partner to do precisely that. "The scope of 
the PIR catalog becomes our entire platform," 
Legacy Recordings GM Adam Block says. "We 
can conceive of, with Kenny and Leon, virtually 
anything. There are no restrictions, as we have 
access to all the pieces." 



BY KEN TUCKER | 



Carrie Carries On 

New Underwood Single Sets Chart Record 



The rapidly rising star of Carrie Underwood is 
shining a little brighter this week as she be- 
comes the highest-debuting female artist on 
Hot Country Songs since the chart expanded 
from 30 to 50 positions In January 1964. 
(The chart currently carries 60 positions.) 
Underwood's "So Small," the first sin- 
gle from her as-yet-untltled Oct. 23 
sophomore release, debuts at No. 20. 

Underwood's introduction to the 
music world came two years ago 
when she won the 2005 season of 
"American Idol." Since then she has 
scored three multiweek No. 1 % 
country singles: "Jesus, Take the 
Wheel," "Wasted" and "Before 
He Cheats." Another single, "Don't 
Forget to Remember Me," reached 
No. 2. 

Chris Huff, mustc director for coun- 
try outlets KSCS and KTYS Dallas, 
which played Underwood's song 31 
and 45 times, respectively, in the first 
week of its release, says that such 
significant airplay is usually re- . 
served for established superstars. 
"It usually takes an album or two 
of solid hits before you reach the 
kind of critical mass with the au- 
dience that Carrie reached with a 
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single or two," he says. "When you think about 
where Kenny Chesney and Rascal Flatts and 
Keith Urban were on their second album, this is 
really phenomenal." 

Country KMPS Seattle spun "So Small" 37 
times between July 30 and Aug. 5, making 
it one of the most-played songs on the 
y station. PD Becky Brenner says the 
rapid support is warranted for two rea- 
sons. "Carrie Underwood is an Amer- 
ican Idol in more ways than one. She is 
the people's choice. They have a 
vested interest in her success, and 
they want to know what she is 
up to. When a brand-new 
song by a superstar is not 
available anywhere 
else but on the radio, 
/ / we want credit for 
y being the first to bring it 
7 to the people." 
/ The song, which is about in- 
vesting time and energy into 
things that aren't really important, 
was co-written by Underwood with 
Luke Laird and Hillary Lindsey. 

Underwood's first album, "Some 
Hearts" (Arista/Arista Nashville), has 
sold 5.8 million copies, according to 
Nielsen SoundScan. 




BY ANTONY BRUNO 



JUMP 
START 

SpiralFrog Takes The Beta Leap 



Ad-supported free digital 
music service SpiralFrog is 
leaping closer to going live. 

The company has initiated 
a private beta launch in 
Canada and the United 
States, inviting select media 
and other outlets to test the 
service and provide feedback. 

The move puts to rest many 
questions about the com- 
pany's viability. When origi- 
nal CEO Robin Kent and a 
number of directors left in the 
spring, rampant speculation 
suggested the service would 
never see the light of day. 

SpiralFrog founder Joe 
Mohen says he expects to 
emerge from the private beta 
for a public launch by the end 
of the summer. However, the 
company has missed launch 
dates before. An initial 
launch date last December 
was pushed to this spring. 

Based on the features of 
the beta site, however, it's 
clear SpiralFrog has kept busy 
in the meantime. But while 
many music industry ana- 
lysts and insiders express op- 
timism at the potential for 
ad-supported free music, it's 
far too early to declare this 
frog a prince. 

Selection: The service has 
close to 770,000 tracks avail- 
able, with more than 3.500 
music videos, that users can 
stream or download free of 
charge. Competing fee-based 
services like Rhapsody or 
iTunes have catalogs with 
more than 2.5 million songs. 
SpiralFrog's video library, 
however, is on par, despite 
having fewer licensing deals. 

Functionality: The service 
requires users to download a 



small software package prior 
to using, but is fully accessi- 
ble via an Internet browser. 
It's not like iTunes, which is 
a separate application. Down- 
loads take place relatively 
quickly, with U2's " Pride (In 
the Name of Love)" finishing 
in less than a minute and its 
high-resolution video in 
about 90 seconds. Users can 
also e-mail selections to 
friends, regardless of whether 
they're members. 

Ads: The ad-supported as- 
pects of the service, at least for 
now, are relatively unobtru- 
sive. Users are not forced to 
watch an ad as their song or 
video downloads, but rather 
can continue to browse and 
sample other music while they 
wait. But ads are very preva- 
lent on the site, with "The 
Simpsons Movie" and the U.S. 
Navy taking center stage. 

DRM: All music and video ac- 
quired on the site is protected 
in Windows Media Audio 
digital rights management, 
meaning it cannot play on 
the iPod. Users' computers 
must be running either Win- 
dows XP or Vista, and use 
Windows Media Player v. 9 
or older. 

Partnerships: Its only major 
label deal is with Universal 
Music Group, and the com- 
pany will need others on- 
board quickly to make an 
immediate impact. Other 
deals include EMI Music 
Publishing, BMI, SESAC, 
Canadian publishing society 
SOCAN and various inde- 
pendent label deals with such 
companies as Koch and ag- 
gregator the Orchard. •••• 
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>>>$1.5 BILLION 

JUDGMENT 

AGAINST 

MICROSOFT 

TOSSED 

A U.S. judge dismissed 
a $1.5 billion judgment 
against Microsoft for 
allegedly infringing on 
Alcatel-Lucent's patent 
for MP3 technology. 
Microsoft originally 
licensed the MP3 
technology from a 
company called 
Fraunhofer, which 
Alcatel-Lucent 
later acquired. The 
company then sued 
Microsoft, claiming 
the technology was 
subsequently improved 
without Microsoft 
paying additional 
fees. The judge 
reversed the verdict, 
saying the jury's 
decision was wrong. 

>>>GODTUBE 
LAUNCHES 

GodTube.com, a 
Christian-themed site 
with a layout and 
concept similar to 
that of popular Web 
innovator YouTube, has 
officially launched. 
Now in its beta form, 
GodTube features a 
variety of content 
ranging from sermons 
to music videos. 
Company executives 
say details of an 
upcoming music 
talent contest via the 
site in September are 
being worked out. 

>>>DYNAMIC 
PRICING SERVICE 
SECURES 
FUNDING 

Digital music service 
Amie Street— which 
uses dynamic pricing 
to determine how 
much each song 
costs, based on its 
popularity— closed a 
first-round funding 
series that includes 
such big-name 
investors as Amazon. 
The exact amount 
of the investment 
was not disclosed. 

Compiled by Chris M. 
Walsh. Reporting by 
Ayala Ben-Yehuda, 
Antony Bruno, Susan 
Butler, Jonathan 
Cohen, Mitchell Peters 
and Charles Riley. 
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What He's figg 
Doing Now 

Garth Brooks To Return To Retail, Radio, Maybe The Stage 



The Garth Brooks juggernaut is setting the table for 
a new release. And this time, Billboard has learned, 
you won't find it only at Wal-Mart. 

After exclusively selling his music through that 
big-box merchant for the last two years. Brooks will 
once again make it available to all retailers. But in a 
surprise move, his Pearl Records imprint will appar- 
ently be self-distributed. 

Meanwhile, speculation regarding a live perform- 
ance aspect to Brooks' resurfacing has been cen- 
tered around an extended run in one market. 

According to retail sources, the country star will 
issue a three-disc boxed set, "The Ultimate Garth 
Brooks," that will street either Nov. 6 or 13. The set will 
contain a 34-track, two-CD greatest hits retrospec- 
tive with four new songs, and a DVD with videos, 
many of them recently filmed, for all tracks on the 
CDs. In addition, Brooks is rereleasing his catalog 
titles, some of which have been on moratorium at 
general retail since 1998. 

Nashville-based Big Machine Records is involved 
with promoting the new cuts to radio; the first single 
is expected in September. One of the new cuts is re- 
portedly a remake of Huey Lewis' 1982 hit "Workin' 
for a Livin'," on which Lewis plays harmonica. 

Programmers from across the country, who have 
been given few details, have been invited to an Aug. 17- 



18 event In Nashville. Brooks has also sched- 
uled an Aug. 18 press conference there. 

Two-year-old Big Machine, headed by 
veteran promotion man Scott Borchetta, 
recently signed Brooks' wife, Trisha Year- 
wood, and is working her new single, 
"Heaven, Heartache and the Power of 
Love," to radio. Borchetta declined to com- 
ment to Billboard. (Disney's Nashville-based Lyric 
Street Records promoted three singles to radio from 
Brooks' Wal-Mart set.) 

In an interesting move, the new box will carry a $12 
wholesale cost, the typical major label wholesale 
price of a front-line single-disc album, while catalog 
titles will carry a $7.85 wholesale cost, sources say. 

In 2005, Brooks split from Capitol Records and left 
with ownership of his catalog. Later that year, he is- 
sued a "Limited Series" boxed set exclusively through 
Wal-Mart, which contained three of his prior albums, 
a previously unreleased DVD and a disc of never-be- 
fore-heard songs. In early 2006, Brooks rereleased his 
catalog exclusively at Wal-Mart and then, in time for 
Christmas 2006, he issued 'The Entertainer," a five- 
disc DVD package, solely at the giant merchant. 

It remains to be seen how retail will react to the 
new releases after being cut out of the loop on Brooks 
product for so long, says one merchant who is still 




considering whether to stock the artist's albums. 

On the live front, standing offers from promoters 
have apparently been on the table for Brooks since his 
retirement in 2000. 

Last time out, Brooks shattered country touring 
records with an outing centered around his 1998 
Capitol release "Sevens." The three-year extrava- 
ganza grossed more than $105 million (country's 
first $100 million run) and drew close to 5.5 million 
people. Notably, Brooks charged a relatively paltry 
$20 per ticket when he likely could have demanded 
three times that amount. 

Since retiring, Brooks has made sporadic live ap- 
pearances, including a Hurricane Katrina benefit, a 
Grand Ole Opry appearance in 2005 and a more re- 
cent performance at a Live Earth concert in Washing- 
ton, D.C. He previously said he would not embark on 
a full-blown tour until his youngest daughter grad- 
uates from high school in 2015. 



BY SUSAN VISAKOWITZ 



INTRODUCING INDIE 



ADA Spearheads 
Compilation For 
'Casual Buyers' 

A compilation comprising 15 
of the most prominent acts in 
indie rock — the opening salvo 
in what the Alternative Distri- 
bution Alliance, which spear- 
headed the project, hopes will 
be an ongoing, biannual se- 
ries — is now being aimed at 
major and indie retail ac- 
counts, say Vice Records man- 
ager Adam Shore and ADA 
head of sales Michael Black. 
But indie stores may not be 
making ila priority. 

"This Is Next Volume 1" — 
set for release Aug. 21 on Vice, 
and including such acts as the 
Shins, Spoon and Clap Your 
Hands Say Yeah — is 
geared toward intro- 
ducing to a main- 
stream audience 
bands that "don't get a 
lot of support at radio 
or other mainstream 
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outlets," Shore says. 

The project was dreamed up 
two years ago following the un- 
expected success of the indie- 
heavy "Garden State" film 
soundtrack, which featured sev- 
eral ADA-family bands. Using 
the consistently strong-selling 
"Now! That's What I Call 
Music" pop-hit compilations as 
a model, ADA aims to have 
each release in the series A&R'd 
and marketed by a different 
ADA-distributed label, with a 
goal of reaching "beyond the 



core album consumer and to- 
ward the casual buyer," accord- 
ing to ADA's promo materials. 

In April, Shore told Enter- 
tainment Weekly that the focus 
for "This Is Next" would be 
"Wal-Marts. big-box stores, red 
states and TV advertising." He 
now says, though, that "we 
want all record stores to carry 
it. It's attractive to large mass- 
merchant retailers because it 
can introduce their audience to 
new artists, but it's a great tool 
for indie retail, too." 



But Eric Levin, owner of At- 
lanta's indie Criminal Records 
and head of the Alliance of In- 
dependent Media Stores, says 
he hasn't even discussed posi- 
tioning strategy for the album 
with Al M S' 29 member stores 
because there's still no "firm 
plan" in place with Vice and 
ADA. "We have a lot of fourth- 
quarter initiatives that are im- 
portant to us. so while this is 
huge for Vice and ADA, it's just 
another one of our projects." 

Further, Levin believes most 
of the songs on "This Is Next" 
are already in the hands of his 
store's consumers. "I maybe 
would have loved to see this two 




years ago. Butat least it gives us 
a chance to end-cap our catalog, 
which we'll have at great prices." 

■ I would bet not even the 
most hardcore indie consumer 
has heard all 1 5 of these artists," 
Shore counters. "This is an un- 
precedented gathering of artists 
from some of the greatest indie 
labels that have ever existed." 

TV advertising remains a 
major component of the mar- 
keting campaign. "We're in a 
partnershipwith MTV2on this, 
so most of the consumer adver- 
tising will be through MTV," 
Black says. In addition to tradi- 
tional spots, MTV2's alternative 
music show "Subterranean" 
will dedicate an episode to the 
collection, and banners will run 
across several MTV-related 
Websites. •••• 

Billboard's Indies column is 
on hiatus, but will return to 
the magazine shortly. In the 
meantime, indies coverage 
will continue in the magazine 
and online. 
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OPENING AUGUST 27TH 



i PARK AVENUE SOUTH. 16TH FLOOR, NEW YORK, NY 10010 TEL: 212-897-6400 FAX: 212-764-8941 

MARTY DIAMOND LARRY WEBMAN • STEVE FERGUSON 
)NATHAN ADELMAN • BRIAN BILLIG • MATT FROST • HEATHER KOLKER 
STEPHANIE MAHLER • ED MICONE • FLEURETTE VINCENT 



MONTEREY 



509 HARTNELL STREET, MONTEREY, CA 93940 TEL: 831-375-4889 FAX: 831-375-2623 



FRED BOHLANDER • CHIP HOOPER • JONATHAN LEVINE 



DAN WEINER • LYNN CINGARI ■ DUFFY MCSWIGGIN 



JACKIE NALPANT • AARON PINKUS • HANK SACKS 



NASHVILLE 




124 12TH AVENUE SOUTH. SUITE 410, NASHVILLE. TN 37203 TEL: 615-251-4400 FAX: 615-251-4401 

CURT MOTLEY • GREG JANESE - BOBBY CUDD STEVE DAHL 
BETH HAMILTON • BRIAN HILL • PETE OLSON ■ RAY SHELIDE 
AARON TANNENBAUM • JAMES YELICH 

BEVERLY HILLS 



360 N. CRESCENT DR. NORTH BUILDING, BEVERLY HILLS, CA 90210 TEL: 310-288-8000 FAX: 310-288-2000 



WWW.PARADIGMAGENCY.COM 




BY PAUL SEXTON 



Singles Growing Unsteady 

Longer Chart Stays For U.K. Hits Don't Result In More Sales 



LONDON — Rihanna's recent record- 
breaking stay at the top of the U.K. 
singles chart might suggest the glory 
days of the format have returned. But 
behind the celebration there is more 
evidence that the days of multiplat- 
inum chart-toppers are over. 

In late )uly, "Umbrella" (Def 
Jam/Universal) became the United 
Kingdom's longest-running No. 1 in 
13 years with a 10th week at the top. 
It did so with total sales of just 
354,000. of which chart compiler the 
Official U.K. Charts Co. {OCC) says 
29% were physical. 

The tally pales when compared 
with Gnarls Barkley's "Crazy." After 
that track's ninth and final week at 
the U.K. peak in spring 2006, its sales 
were 660,000. compared with Ri- 
hanna's 332.000 at that stage. 

"It's been decades since singles 
have been a reliable revenue stream." 
EMI Records U.K. director of na- 
tional accounts Derek Allen says. 
"They've always been, and will con- 
tinue to be, an integral part of an over- 
all marketing strategy, whether it's a 
clarion call [for] an established 
artist's new album or the launch of a 
new act." 

U.K. singles sales across all for- 
mats continued their upswing in the 
first halfof 2007, improving 29% year 
on year, according to trade body the 
BPI. Individual downloads have 
soared 49.9% year on year to 36.4 mil- 
lion units, and accounted for 89.4% 
of all U.K. singles sales, compared 
with 63% during 2006. The digital 
boom means that individual track 



RIHANNA'S 'Umbrella,' 
with 10 weeks at the top, 
was the United Kingdom's 
longest -running No. 1 
single in 13 years. 




sales now reach way beyond the chart. 
Between January and June, songs in 
the top 40 accounted for only 12.6% 
of digital track sales. 

While the figures show more peo- 
ple are downloading more tracks than 
ever, the digital net is cast so widely 
that some observers are wondering 
how — if a song can be No. 1 for 10 
weeks without even reaching gold 
certification (400,000 shipments)— 
the singles market can remain viable. 



'We would still 
like a shorter 
release window 
between 
download and 
physical/ 

-PAUL QUIRK, 
QUIRKS RECORDS 

Mercury head of radio Mark 
Rankin says the speed of modern 
music consumption is undermining 
physical singles. 

"The consumer wants things 
quicker." he says. "They don't want 
to be dictated to, to wait for a specific 
date to buy the physical product." 

With the introduction this year of 
digital sales data, songs tend to be 
staying on the chart longer. In late 
July 2004, before the eligibility of dig- 
ital sales, that week's top 20 singles 
had spent an average of 3.75 weeks 



on the chart. For the same period this 
year, it was 4.25 weeks. 

"The slower chart is a good 
thing," says Paul Quirk, co-owner 
of independent store Quirks Rec- 
ords in Ormskirk, Lancashire, and 
co-chairman of retail trade body 
ERA. "But we would still like a 
shorter release window between 
download and physical. Many retail- 
ers aren't happy about download- 
only singles, as they make them 
seem ridiculous in the eyes of the 
customer, who expects everything 
they hear to be available." 

Allen says, "We've always made de- 
cisions about singles formats on a 
case-by-case basis. The digital market 
hasn't changed that. Physical formats 
may no longer be appropriate for 
some releases. In others, 7-inch vinyl 
may be the most critical element." 

The continuing decline of the CD 
singles sector recently prompted 
members of the OCC board to lobby 
for a change in the physical release 
date from Monday to Friday. 

"We're not convinced the Friday 
release date will in any way reinvig- 
orate the physical singles market," 
Allen says. "It creates huge logisti- 
cal headaches for retail, not to men- 
tion replenishment and excess 
inventory issues.' 

But Quirk is more positive. 

"It would add impetus to weekend 
buying," he says. "If we do nothing, 
physical single sales will continue to 
diminish. I would prefer to try every- 
thing, and then at least we can say there 
was no stone left unturned." 
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»>EMI REVENUE DOWN 5.1% 

Just days after it was acquired by private eq- 
uity firm Terra Firma, EMI Group said its first- 
quarter revenue shrank by 5.1% at constant 
currency, compared with the corresponding 
period last year. The decline, covering the 18- 
week period to Aug. 6. reflected "the tough 
market conditions experienced in the recorded 
music market," EMI said in a statement. 

The company's recorded music division- 
home to Robbie Williams, Norah Jones and 
Corinne Bailey Rae— was responsible for the 
shortfall, with EMI Music revenue plummet- 
ing by 13.4%. 

The statement also blamed "EMI's light re- 
lease schedule when the restructuring pro- 
gram was being implemented." On the flip side, 
EMI Music Publishing revenue improved 11.9%, 
partly as a result of litigation settlements. 

EMI's digital revenue continues to shine, 
the company added. —Lars Brandle 



»> JACK WHITE PRODUCTIONS 
FOUNDER SPLITS 

Composer/producer Jack White has parted 
ways with the German music company he 
founded, Jack White Productions, following 
a dispute. 

White was dismissed after making a "mas- 
sive breach of trust," JWP chairman Thomas 
Stein says. "We have knowledge that Jack 
White has been building up a parallel busi- 
ness, which is in direct competition with the 
business of JWP." 

White has exited as managing director of 
JWP's White Records in Berlin, and his con- 
sulting agreement has been terminated. He 
rejects the accusations as untrue and is threat- 
ening to sue for damages. 

White founded JWP in 1998. Listed on the 
Frankfurt stock exchange, JWP claimed rev- 
enue in 2006 of €11.5 million ($15.9 million). 

—Wolfgang Spahr 



AUSSIE AIR HEADS SOUTH 

The Australian Independent Record Labels 
Assn. (AIR) is relocating its Brisbane head- 
quarters of three years to Melbourne, effective 
Sept. 3. 

"It's a strategic decision by the board to be 
where the indie power brokers are," AIR CEO 
Stuart Watters says. "Melbourne has a num- 
ber of burgeoning indie businesses who are 
clearly going to be major players down the 
track, so it makes sense." 

Watters and chart manager Dominic Fagan 
will move south with the association. Label 
services manager Stephen Foster and com- 
munications manager Raynee Dewar remain 
in Brisbane as consultants. 

AIR represents the interests of 350 Aus- 
tralian labels and 5,000 domestic acts. The 
trade body has renewed its partnership with 
drinks manufacturer V Energy for its Aus- 
tralian Independent Music Chart and is pro- 
ducing the Australian Independent Label 
Summit Oct. 3-5 in Brisbane. 

—Christie Eliezer 



»>MAJORS SELECT SENA 

The four music majors have appointed Dutch 
collecting society SENA to advise them in 
the collection of public performance income 
in Italy. 

Public performance royalties in Italy are 
currently collected by Societa Consortile 
Fonografici, an organization set up in 2000. 

SCF generated €32.5 million (S44.5 million) 
for labels in Italy last year. 

"IFPI for some years promoted the idea of 
twinning and sharing good practices among 
the record industry societies," says London- 
based Lauri Rechardt, an IFPI consultant "This 
project is a natural continuation to that and 
the cooperation will benefit equally all the 
societies involved in it." 

Should SENA'S consultancy role be suc- 
cessful, the major labels are said to be con- 
sidering a similar move in Spain. 

-Mark Worden 
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MELBOURNE— Australian nightclub owners 
are warning of imminent meltdown in the 
sector, after the Copyright Tribunal ap- 
proved a massive hike in licensing costs for 
sound recordings. 

The Tribunal increased the rate nightclubs 
will pay to the Phonographic Performance 
Co. of Australia (PPCA), from 7 cents Aus- 
tralian (6 cents) to $1.05 Australian (90 
cents) per person per night of opera 
tion (billboard. biz, July 11). Dance 
parties (large, rave-type events 
usually held in warehouses) will 
be hit even harder, with the 
rate rocketing from 20 cents 
Australian (17 cents) to $3.07 
Australian ($2.60). 

"We're just halfway through this 
fight," says Bill Healy, director of na 
tional affairs at the Australian Hotels 
Assn., which represents 1,600 nightclubs na- 
tionwide. The AHA has launched a Federal 
Court appeal against the new rates, with the 
case due to be heard in late September. 

"What worries us the most is that the fee 
applies to the capacity of the venue, not the 
number of people who attend," Healy says. 
"That is grossly unfair. Some nights a venue 
can be just half capacity, but still have to pay 
the full fee." 

Healy says the nightclub sector pays $1.4 
million Australian ($1.2 million) per year to the 
PPCA at the current rate— an amount that 
could potentially increase to as much 
as $15 million Australian ($12.9 mil- 
lion) under the new system. Ac- 
cording to the AHA, nightclubs 
that pay an average $30,000- 
$40,000 Australian ($26,000- 
$34,000) will now have to 
stump up an extra $100,000- 
$200,000 Australian ($86,000 
$172,000) each. 

"People will go out of business or close 
down their venues on certain nights," says 
Kevin Attwood, owner of the Exchange Hotel 
in Sydney. 

"We could see discos and dance nights 
disappear from suburban and regional 
areas," says Anthony Ball, chief executive of 
Sydney-based nightclubs representative 
body Clubs Australia. 

Conrad Palmer, GM of Brisbane's the Em- 
pire, warns that costs may be passed on to 
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the consumer. 

"We charge $10 [Australian ($8.60)] at the 
door," he says. "Will people pay more? If they 
do, presumably they'll cut down on what they 
spend inside." 

"Music is integral to their operations, yet 
it becomes valueless when they have to pay 
a bit more," PPCA chief executive Stephen 
Peach says. "We're asked to believe this is 
the difference between a profitable, 
successful nightclub and one about 
to close its doors. That defies all 
rational analysis." 

Lindy Morrison, former drum- 
mer with Australian alternative 
act the Go-Bet weens and mu- 
sicians' representative on the 
PPCA board, agrees. "For too 
long Australian musicians have been 
subsidizing businesses like nightclubs," 
she says. "Musicians are the lowest income 
earners in the rock industry, most of them are 
non-composers, and this income is an impor- 
tant way to augment their earnings." 

The PPCA estimates artists currently 
receiving $200-$300 Australian ($170-$260) 
each per year will now get $2,OOO-$3.O0O 
Australian ($1,700-$2,600) annually. 

"No one is retiring to the south of France on 
that," Peach says. 

The nightclub sector is now hoping for a life- 
line from the Australian Consumer and Com- 
petition Commission, which is investigat- 
ing, at the PPCA's invitation, whether 
the PPCA's jurisdiction might be 
anti-competitive. The ACCC's 
decision, due in a few months, 
will shape the clubs and raves' 
strategy, potentially clearing the 
way for them to bypass the 
PPCA and negotiate rates directly 
with single record companies. Other 
options include spinning non-copyright- 
protected tracks only. 

"That seems a bit fanciful," Peach says. 
"Nightclubs and DJs play what punters want 
to hear and gets them into clubs. It is not de- 
termined by some list of which tracks are 
deemed playable." 

But Attwood remains defiant. "If the 
charges do go through, we'll stop playing Aus- 
tralian tracks," he says. "If the Australian music 
industry tries to push us out of business, then 
we'll retaliate." 



AN AUDIENCE OF ONE. 
WHAT A CROWD. 

Hello Dave on tour for Armed Forces Entertainment in Southwest Asia 



AUGUST 18, 2007 I www.brllboard.biz 



11 




"We were on tour for Armed Forces Entertainment in Kuwait last year and I 
noticed an Air Force kid in the mess tent eating alone and keeping to himself. 
We wound up sitting next to him and struck up a conversation. It was a bit 
one-sided at first, but when he realized we were a band from back home, he 
perked up. We told him we were playing that night and his expression changed. 

"I have to get on a plane in three hours to go back to Afghanistan. I'm on a 
two-day leave." He wasn't going to be able to see the show, so we invited him 
to our soundcheck. We played the longest soundcheck ever. By the time we 
finished, that kid was grinning from ear to ear. "This is the first time I've felt this 
good in months," he said as he grabbed his gear and headed to the flight line. 

That's why we do it. At least once a year, we set out on an 
Armed Forces Entertainment tour with one goal-to put a smile on some faces." 

- Mike Himebaugh -Hello Dave 

Mike Himebaugh is lead singer for Hello Dave, a Chicago-based band 
blending elements of rock, pop, folk and blues. 
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ENTERTAINMENT. 

WHERE STARS EARN THEIR STRIPES 

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR. 
GO TO ARMEDFORCESENTERTAINMENT.COM. 
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On The Road 
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Food For Thought 

Buyout Will Help SMG Focus On Concessions Business 



If American Capital Strategies' $631 million 
acquisition of Philadelphia-based private facil- 
ity management firm SMG means anything, 
it's that SMG will now be more aggressive in 
the food and beverage arena. 

American Capital bought out primary stake- 
holders Aramark (itself a hugely successful 
concessionaire) and the Pri t z ker family of H yatt 
Corp. fame in acquiring SMG. 

That food and the concessions business 
would be a focus for SMG going forward was 
evident with a stop by the SMG booth at the re- 
cent International Assn. of Assembly Managers 
conference and trade show in Salt Lake City. 
Chefs from the company's Savor . . . Catering 
by SMG concessionaire division were dishing 
out some pretty tasty barbecue, smoked salmon, 
cheese and what I 'm told was some quality wine. 



other promoters and producing tours, one-offs 
and legs of tours by acts including Jamie Foxx. 
Tool and Joe Walsh this summer. SMG also 
produced and bought talent for the California 
Mid-State Fair in Paso Robles, which this year 
included Aerosmlth, Rascal Flatts, Stevie 
Nicks, Bob Dylan. Martina McBrlde. Dlerks 
Bentley, Godsmack, Chris Botti and Dough- 
try. In addition, SMG has national booking 
deals with Bentley, Blue Man Group, the Wig- 
gles and comic Carlos Mencla. 

In terms of growth, the major-market North 
American facility business is pretty mature, with 
most major markets boasting modern arenas a 
decade or less old. Secondaries are catching up 
as well, and the international facility market is 
booming. "Secondary markets and alternative 
venues are where we see our growth in the U.S.," 



'The American Capital guys 
are really smart and really 
friendly with all the SMG 
management team and are 
eager to see SMG go to the 
next level.'-wEs westley, smg 




I'm more of a beer guy, myself. 

SMG was founded in 1977 with the manage- 
ment of its first facility, the Louisiana Super- 
dome in New Orleans. Through a series of 
acquisitions and mergers, the company grew 
to manage convention centers, exhibition halls 
and trade centers, arenas, stadiums, perform- 
ing arts centers, theaters and specific-use ven- 
ues worldwide. In a rare sitdown, Wes Westley, 
SMG president/CEO since 1994, talked with 
On the Road about the acquisition and life with 
American Capital. 

Calling Aramark "really good owners." West- 
ley says of the American Capital deal, "This re- 
ally breathes some fresh air into SMG. The 
American Capital guys arc really smart and 
really friendly with all the [SMG] management 
team, not just me. and are eager to see SMG go 
to the next level." 

Westley says that in the past. SMG had non- 
compete restrictions with Hyatt and Aramark 
that allowed the company only to handle food 
service in accounts that SMG managed. "We 
had 54 accounts we did food service in, but 
most people don't know that because we were 
very quiet about it, for obvious reasons," West- 
ley says. "We do about $150 million in food a 
year at SMG. And with American Capital tak- 
ing over and Aramark and Hyatt parting own- 
ership, we're free of all restrictions, so we're 
going to try to grow the company strategically 
in other ways." 

Under the direction of senior VP of sports 
and entertainment Mike Evans, SMG has been 
proactive in the touring world, partnering with 
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Westley says. "Internationally, we've branched 
out into Latin America, and John Sutherland, 
who runs our European division, has identified 
a lot of key markets over there." 

Asked if clients and the industry would be 
able to see a difference in how SMG operates 
under new ownership, Westley says SMG will 
be "totally transparent. American Capital is re- 
ally hands off. They're more of an investor, with 
a portfolio of over 100 companies. Really, there's 
no change in management — we just have a new 
owner that is providing us capital and encour- 
aging growth." 

Westley admits it had been stressful running 
such a far-flung company while it was for sale 
and speculation was rampant. Industry scut- 
tlebutt had a lot of companies kicking SMG's 
tires, including mega promoters Live Nation 
and AEG Live. "I read a lot in the press, which 
I kind of chuckled at because there were a lot 
of rumors and speculation by people, all of it 
wrong," he says. "American Capital was the win- 
ner, but it was not a one-horse race by any stretch 
of the imagination." 

A $63 1 million price tag indeed seems to be 
a vote of confidence in what SMG has accom- 
plished. "For me personally and I think for all 
of us, it was a real endorsement for all of the 
hard work we've been doing over the last few 
years," Westley says. "In business it all comes 
down to money, right? This was someone vot- 
ing with money, not just talking about it." •••• 
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TOURING 



BY MARCELO FERNANDEZ BITAR 



Soda Stereo's Stadium Comeback 



Leading Latin-American Rock Band Returns To The Road 



BUENOS AIRES— A reunion tour scheduled for this fall by Ar- 
gentine rock band Soda Stereo will be a jumping-ofT point for re- 
viving the influential act's catalog and overall visibility. 

Almost exactly 10 years since its last concert. Soda Stereo 
will hit stadium and arena stages across Latin America, where 
it enjoyed one of the longest-running and most consistently 
successful careers of the '80s and '90s. 

The tour kicks off Oct. 19-20 with two shows at the 60,000- 
seat River Plate stadium in Buenos Aires, which sold out in 48 
hours, establishing a record for the amount of tickets sold in 
such a short period. Three additional shows have now been 
booked for the stadium, with Soda Stereo poised to break the 
attendance record established for River Plate by the Rolling 
Stones, who were seen by 300,000 people in five days. 

After negotiating since October 2005, concert promot 
ers Triple Producciones (led by band manager Daniel Kon) 
and Pop Art (led by Robert Costa) signed a contract last 
December. The tour's main sponsors are cell phone car- 
rier Personal and Sony Ericsson, which has quickly be- 
come a major music event sponsor in the region. 

Soda is slated to play 13 shows, including Nov. 15- 
16 at Mexico City's Foro Sol and Nov. 21 at Los Ange- 
les' Home Depot Center — its only U.S. show so far. 

While the number of shows is not remarkable, the 
size of the venues (Foro Sol fits 50,000, for example) is. 

Taking advantage of the reunion buzz, Sony BMG, 
which owns the Soda Stereo catalog, released a great- 
est hits compilation in )uly called "Me Vcras Volver," 
which has sold 65,000 copies in Argentina and was al 



ready certified platinum for sales of 40,000 units. The title is a 
play on words from a line in the band's 1988 hit "En la Ciudad 
de la Furia" and is also the title of the band's reunion tour. The 
hits package includes a password to the band's Web site (so- 
dastereo.com), where buyers will be able to download songs 
from the kickoff reunion concert in October, plus videos and 
photos. Sony BMG Argentina president Afo Verde says the 



SODA STEREO 




band's catalog will be remastered and reissued, along with three 
DVDs, one of which will document an "MTV Unplugged" show. 
Soda Stereo's discography includes seven studio albums, three 
live recordings, two EPs and a compilation of rarities, recorded 
between 1983 and 1999. 

The group — which comprises singer /guitarist Gustavo Cerati, 
bassist Zeta Bosio and drummer Charly Alberti — became a 
point of reference for hundreds of artists across South Amer- 
ica, who discovered the infinite possibilities of composing rock 
in Spanish thanks to Soda's hits: Songs that evolved from catchy 
pop tunes to sophisticated doses of alternative rock and elec- 
| tronica. In recent years. Soda Stereo has denied any inten- 
" tion of a reunion, but rumors and speculation were rampant 
until the tour was officially announced in June. Still, all three 
members have vowed to keep silent until a press confer- 
ence in September. Rehearsals will begin in August 
and plans call for a documentary of the entire tour, 
plus a deluxe photo book and tour diary. 

The Soda member with the most successful 
solo career has been Cerati, a triple Latin 
Grammy Award winner who recently per- 
formed at Live Earth in Hamburg with 
Shakira. Most recently, Bosio toured Latin 
America and the United States as a DJ in June, 
and Alberti has just released a new video for 
the debut album of his band Mole. Cerati has re- 
ferred to this reunion as "a jump back in the time* 
ine," but promises. "We will all resume our solo 
careers in January 2008." •••• 




VENEZIA DIGITALE 



THE CONVERGENCE ARENA 
3-4 September 2007 

Meet the Leaders of Film, TV, Game, Music, Digital Content and 
Advertisement at the Arsenale in Venice 

Attend this new cross industry event, bringing together Content, Finance and Distribution 
to understand the creative means and business aspects of cross media products: 

■ what's the real value behind going cross media? 

■ what's different in narration and in the production process? 

■ how can you generate more rights and revenues? 

• how can cross media content support the development of new business? 

■ which financing solutions are available for cross media products? 

■ which strategies do brands and advertisers pursue? 

Don't miss out on this unique forum and get ahead by networking with top players in the 
converging media and advertisement industries to build new business opportunities in 
the fastest growing media markets. 



For more information go to www.venezia-digitale.com 
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Selling In Spanish 



Is Latino Culture Defined By A Language? 



In a recent column (Billboard, July 28) 
that was inspired by a panel at July's Latin 
Alternative Music Conference (LAMC). 
Latin Notas contrasted the effectiveness 
of using Spanish and English on Web 
sites and at digital stores that sell Latin 
music or cater to Latin consumers. 

But the Spanish vs. English debate 
is not just about driving sales. 

The issue of language has always 
been a thorny and conflicted one for 
Latin culture in this country. Should 
marketers and advertisers use English, 



Spanish or both? Is Latino culture in- 
trinsically tied to Spanish? Or is lan- 
guage irrelevant in a society where the 
Hispanic population is dramatically 
and rapidly changing? 

I believe language is a primary driver 
of culture, and those who seek to profit 
from Latin culture in general and Latin 
music in particular should have, at the 
very least, rudimentary knowledge of, 
and respect for. the language that drives 
the content they sell. 

In the music realm, this discussion 
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Andres Levin likes to stretch the definition of Latin music, fusing dance, urban 
and traditional sounds. After producing albums for acts as diverse as Los Ami- 
gos Invisibles and Miguel Bose, he has composed the scores for four new films: 
horror-thriller "Borderland," caper flick "Ladron Que Roba a Ladrdn," reg- 
gaeton-themed "Feel the Noise" and "El Cantante," the Hector Lavoe biopic re- 
leased Aug. 3. 



The "El Cantante" score doesn't 
stick to salsa. How do you explain 
the stylistic departures? 

More than styles, the movie has very 
extreme dramatic points of success and 
happiness where they are on top of the 
world, and other times when Hector is 
crumbling and self-destructive. 1 did 
want the score to have a very unique 
voice and interesting instrumentation 
so it wouldn't sound like necessarily a 
typical Hollywood drama score, but 
have elements of Latin instrumenta- 
tion and folklore. 



Did you have to do a lot of research 
before composing? 
On the more Latin side of the score, 
I used a lot of the cats that actually 
played with Fania and Hector back in 
the day. Not only would we record the 
score, but the room, every time a 
scene would come on. would be full 
of anecdotes. 

So you guys watched the film while 
recording? 

Yeah, the traditional film-score sce- 
nario is a composer or conductor with 



is relatively new. 

After all, the broad definition of Latin 
music is that it is in Spanish. Naturally, 
this can be debated to death. But the 
fact is, for the purpose of qualification 
and measurement, Nielsen Sound- 
Scan, Nielsen BDS and both the main- 
stream and Latin Grammy Awards, 
among others, define Latin music as 
music that's at least 51% in Spanish. 

It is natural to assume that the ma- 
jority of Latin music consumers un- 
derstand the language of the music 
they consume. 

However, with a Latin population that 
is increasingly bilingual or English- 
speaking, the parameters get blurry. If 
a band like the Dey qualifies itself as 
Latin, yet sings predominantly in Eng- 
lish, how should its music be marketed? 

Labels often rely on both languages, 
particularly if an act sings only occa- 
sionally in Spanish — say. Beyonce 
with her Spanish-language version of 
"Irreplaceable." 

However, there are other acts, such 
as Los Lobos. that are marketed pre- 
dominantly in English, even though 
their identity — down to their name — 
is unabashedly Latin. 

I n an cflTort to better define what con- 
stitutes "Latin," or not, the Assn. of 
Hispanic Advertising Agencies recently 
launched its Latino Identity Project, 
whose objective was to define what 




an 80-piece orchestra and a huge 
screen. And everybody is watching and 
following along. It gets very interest- 
ing with musicians. Some people are 
much more sensitive to it than others, 




makes Latinos Latinos. 

In a recent speech, AHAA media 
task chairman Carl Kravetz said, 
"Latino cultural identity is not confined 
to language and acculturation. Rather, 
at the heart of Latino cultural identity 
is a set of complex, adaptable, intricate 
and interrelated values." 

Kravetz was quick point out that the 
Latino Identity Project was not herald- 
ing the death of Spanish usage or Span- 
ish-language media. Quite the contrary; 
both are flourishing. 

But if marketers are not connecting 
with Latino consumers, he added, it's 
because "we are not speaking their lan- 
guage," not in the linguistic sense, but 
in a "more sophisticated and nuanced 
way of communicating and connect- 
ing with Latino consumers today." 

What is "the" language then? AHAA 
says quantitative research is the next 
step in its Latino Identity Project, in 
order to determine what makes this 
new Latin consumer tick. 

Meanwhile, there is one language 
that binds Argentine Jews, African 
Americans from Colombia's Pacific 
coast and bilingual U.S. Latins. It isn't 
food or heritage or the much-touted 
ability to dance. 

It is, quite simply, Spanish. •••• 
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For 24/7 Latin news 
and analysis, see 
bill board, blz/latin 



and really interpret it. There are some 
trombone solos and violin solos and 
things like that, but a fair amount of 
improvisation on the score. 

Is there more of a demand these 
days for Latin sounds In film and TV? 

Film scores are not like records; a 
Latin sound could just mean one in- 
strument on top of an orchestra. As 
a genre, it's much more open and ex- 
perimental, for me at least. The score 
of "Borderland" is not really Latin. 
There is Afro-Cuban stuff in there, 
but it's very orchestral and horror- 
thriller-type music . . . [Levin's band] 
Verba Buena showed up on a lot of 
shows from "Entourage" to "CSI" to 
"Third Watch." This was already a cou- 
ple years ago. And obviously Gustavo 
[Santaolallaj's success is making peo- 
ple lean towards a certain kind of 
sound as well. — Ayala Ben-Yehuda 



EN LA RED: For 24/7 coverage of the Latin music world, 
Billboard has partnered with MSN. For a complete roundup 
in Spanish, go to Billboard.Latino.MSN.com 



More 
Ritmo 

An Indie Retailer 
Branches Out 



As Latin consumers increas- 
ingly turn to big-box stores as 
a source for music, the nation's 
largest independent Latin re- 
tailer is adapting— by becom- 
ing "more of an entertainment 
store than just a record store," 
Ritmo Latino president David 
Massry says. 

On Aug. 2, a mariachi band 
played in front of Ritmo's third 
store-within-a-store, which 
opened recently in South Gate, 
Calif, (see photo, above). The 
music store is leasing space 
from Mexican restaurant chain 
El Gallo Giro, where it also has 
listening stations. 

The low-overhead concept 
is yielding better sates so far per 
square foot than Ritmo Latino's 
stand-alone stores. Ritmo has 
also added perfume counters, 
computers with Internet access 
and an arcade in one of its 
stores. It has also doubled its 
English inventory to 15%. 

On the downside, Massry 
says police and immigration 
authorities are scaring away 
customers by setting up check- 
points near his stores. He says 
sales have shown a single-per- 
centage-digit dip from last 
year. (For the market as a 
whole, Nielsen SoundScan 
data showed a 13% drop in first- 
half 2007 Latin album sales 
from the same period in 2006.) 

Another obstacle is exclu- 
sive tracks given to mass mer- 
chants, a trend that prompted 
Ritmo to boycott Enrique Igle- 
sias' "Insomniac" for several 
weeks this summer. 

Massry doesn't blame such 
exclusives for lower sales at 
Ritmo— yet. He says the busi- 
ness is profitable enough at 
his 50 stores nationwide to 
open two to three new stores 
by year's end. 

As for the Iglesias contro- 
versy, the singer was sched- 
uled to cut the ribbon at 
Ritmo's newest store Aug. 7 
in Anaheim, Calif. 

—Ayala Ben-Yehuda 
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An Issue Of 
Great Import 

Labels, Stores And Records Crossing The Water 



Imagine the reaction at retail when Universal 
Republic told store owners to stop selling Amy 
Winehouse's "Frank" album, which is only 
available as an import. The initial response 
was: What?! It's the same reaction you'd get 
from a label salesman if you told him to stop 
selling to Wal-Mart. 

But eventually merchants began to see the 
label's side. Retailers say they are willing to 
abide by Universale edict, even if the label's 
thinking is outdated in a digital world (Bill- 
board, Aug. 11). 

The import/export issue, in general, waxes 
and wanes. Sometimes it depends on currency 
fluctuations, sometimes it depends on business 
conditions. When parallel imports (foreign ver- 
sions of domestic releases that are often exactly 




the same except for price) come into play, label 
folk get up in arms, and rightly so. I remember 
when the big boxes first started pounding the 
$9.99 price point, and some chains, one-stops 
and independent merchants thought they could 
compete by buying cheaper Canadian product. 
The economics of imports from that country- 
were enhanced by currency fluctuations that left 
the U.S. dollar strong against Canada's. 

The majors can control product from flow- 
ing across borders by enforcing copyright laws, 
and some majors came down hard on Cana- 
dian imports while others held back. 

On the other hand, I also recall the early 
1990s when some U.S. one-stops were ringing 
up huge sales by exporting product to )apan 
and Europe, which have higher pricing struc- 
tures than the United States. Of course, the 
Japanese and European labels went ballistic 
trying to stop the importers, and Billboard's 
U.K. office, which covers the international 
music business, persuaded me to write a story 



outing the dastardly U.S. villains engaging in 
this nefarious practice. 

At the time, the U.S. major labels made a big 
show of trying to stop the practice by putting 
out policy letters threatening to cut ofTany one- 
stops caught exporting their albums. I was 
younger then, and even though I had seven 
years' experience working at record stores and 
one-stops, 1 was still naive about the extent of 
the duplicity within the record industry. So I 
feverishly wrote story after story about the U.S. 
label crackdown on exports. 

But what 1 later learned is that, while the 
distribution sales reps were hand-delivering 
letters banning exports to one-stops, they 
were winking and telling them to export as 
much as they wanted. After all. such exports 
helped the labels meet unrealistic sales 
goals back in the day, when front-load- 
ing initial album shipments was a 
common practice. Moreover, execu- 
tives' annual bonuses were at risk, and 
those exports also helped reach over- 
all company sales goals. 

Now, in the case of the Winehouse 
record, retailers are complaining again 
about how labels want it both ways. As 
the story in last week's issue pointed out, 
U.S. labels often give short shrift to in- 
ternational A&R, forcing their foreign 
counterparts to depend on importers to 
provide incremental sales and maybe 
even help demonstrate why some al- 
bums merit a domestic release stateside. 

Universal plans to release "Frank" in 
November, but that will represent an in- 
teresting marketing dilemma for the 
label. That's because Winehouse's very 
successful "Back to Black" is in fact her 
second album, and its old-school R&B 
stylings are now established as her trade- 
mark sound in the minds of consumers. After 
a successful album, follow-up efforts that show- 
case a change in an artist's musical direction 
can be tricky. But in this case it's preordained, 
since "Frank" came out first in 2003 and had 
songs that are more jazz-tinged. 

The import sales — 18,000 units, according 
to Nielsen SoundScan — clearly show demand 
exists. So Universal would be foolish not to 
issue the album domestically. But without the 
proper setup, positioning — and, in this case, 
explanation — the album could come as a sur- 
prise to fans who expect a certain sound from 
the singer. If that anticipation isn't met and 
it hurts sales, then fickle fans might perceive 
"Frank" as a sophomore flop and could move 
on to the next big thing. So when it comes 
time to issue "Frank," Universal Republic has 
a fine line to walk. 



For 24/7 retail news 
and analysis, se« 
billboard.bfz/retail 
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WANTED!! 

CDs • DVDs • VINYL 

POSTERS • MEMORABILIA 
CONCERT SWAG • AWARDS 

Rockaway Records has been buying and selling vinyl, CDs, 
and collectibles since 1 979. We consistently pay much more 
than our competitors for high quality collections. 

TNnk you'll do better on EBAY? 

Quality collectibles often sell for much less on EBAY than 
they are really worth. Save the time and hassle, sell us your 
whole collection for CASH or consign your high-end items 
with us. We usually sell high-end items for as much or more 
than the major auction houses and in a more timely manner. 

Call Wayne Johnson — Owner/Buyer 
(323) 664-3525 • wj@rockaway.com 




Rockaway Records 

2395 Glendale Blvd. 
Los Angeles., CA. 90039 
Retail Store: (323) 664-3232 

www.rockaway.com 
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Billboard offers 
more to music 



While other music resources are in decline, our growing 
23,000 subscriber-base, proves that we have more. More music, 
technology, industry trends, forecasting, stars, and charts. 
We inspire the industry. Subscribe today! Call 1.800.562.2706. 
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DIGITAL MARKETING 



BY ANTONY BRUNO 



The Graying Of Digital 

Music Consumers Online Are Older Than You Think 



Visitors to Blue Note's Web 
site will be in for a surprise 
later this month. 

The label is in the process 
of revamping the site to be- 
come an online aggregator, so- 
cial network and digital music 
store for fans of jazz and 
blues — the staples of the Blue 
Note catalog — rather than a 
simple promotional Web site 
for its artists. It's a bold move 
for a label whose core age de- 
mographic is 35-54 — far older 
than the typical 18-34 age 
group that virtually all other 
digital music services target 
these days. 

But Blue Note GM Zach 
Hochkeppel thinks the digital 
music market has overlooked 
older music fans for far too 
long and that the time has 
come to start teaching old 
dogs new tricks. 

"They need to be brought 
into the fold," he says. "No 
marketing and no attention is 
usually paid to an older demo- 
graphic. They're sort of ig- 
nored and neglected by media 
in general. Youth is always the 
first and foremost target, 
[which] sends the message to 
the older consumer that 'This 
isn't for you.' " 

Although the assumption 
is that digital music is a for- 
mat for young adults, studies 
show older users are in fact 
quite active with new media. 

A December I psos TEM PO 
survey found 35- to 54-year- 
olds made up nearly one-third 
( 3 1 %) of those users who paid 
for music downloads. When 
you include those 55 and over, 
adults beyond the age of 34 
make up about 40% of all paid 
a la carte downloaders — twice 
the proportion that consti- 
tutes teens. They also down- 



load more songs than average: 
nine per month compared 
with the average five across 
all generations. 

The generation gap is sim- 
ilar for music subscription 
services, where 35- to 54- 
year-olds represent nearly 
half (45%) of those who ex- 
clusively use paid stream- 
ing or subscription-based 
music services. Meanwhile, 
an April study by the same 
company found only 10% of 
25- to 54-year-olds admitted 
to downloading music from 
peer-to-peer networks, com- 
pared with 21% of the 24- 
34 group and 27% of the 
18-24 bracket. 

So here's an age group 
that is more willing to pay 
for music than younger fans 
and has more money to do 
so. So why has it been left 
out of the picture? 

For starters, the older de- 
mographic in general is less 
interested in new music. An 
April Ipsos survey found that 
67% of music downloaders 
aged 34-54 say they look for 
older music not easily found 
in record stores, while 41% 
pointed to current hits. But 
those figures can increase dra- 
matically when focused on 
niche genres like jazz or clas- 
sical. 

Some of Blue Note's front- 
line releases that don't get 
much placement in record 
stores experience 30% or 
more digital sales, far above 
the industry average — for 
Robert Glasper's "In My Ele- 
ment," released in March, 
49% of its first-week sales, and 
31% of its total sales to date, 
have been digital. 

Cellist Yo- 

Yo 



ROBERT GLASPER'S 

'In My Element' got 
49% of its first -week 
sales, and 31% of its 
total sales to date, 
via digital channels. 



BOXX SCORE 



Love that Tila Tequila song so 
much that you just need to hear it 
when friends call you on the land 

\ 

line too? Now's your chance with the 
new Ringboxx. It's basically a caller ID box 
for your land-line phone that allows songs to be pro- 
grammed for specific incoming phone numbers. 
Users can browse and buy ringtones to add to the 
library. The company has licensing deals only with 
indie music digital aggregator the Orchard, but plans 
to add others. 

The Ringboxx costs $80 and is available mainly 
at Amazon. —Antony Bruno 
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Ma's Sony Classics release 
"Appassionato" sold more dig- 
ital copies than physical ones 
upon its release in January. It 
peaked at No. 2 on the iTunes 
sales chart and finished the 
first week with 57.1% of its 
sales digital; to date. 30% of 
its sales have been digital. 

" It's a tiny fraction [of digital 
music buyers], but they're peo- 
ple who buy a massive amount 
of music," Hochkeppel says. 

Ipsos analyst Matt Klein- 
schmit says other digital 
music services, particularly 
those based on a subscription 
model, would do well to estab- 
lish a niche themselves — and 
when it comes to age, aim 
higher rather than lower. 

"A lot of the services are 
using a one-size-fits-all ap- 
proach to their marketing,'* he 
says. "They think it's geared to- 
wards youth, and they market 
in that direction. But the real- 
ity is these services need to pick 
who their market is and then 
superserve that 
niche. That's the 
only way they're 
going to grow." 

Look at eMu- 
sic. It doesn't 
have any major- 
label music in its 
catalog, focusing instead on 
independent and rather ob- 
scure fare targeting a more 
mature "music afficionado." 
The average subscriber is 37. 
Meanwhile the subscription 
music service aimed at the 
youngest demographic — 
MTV's Urge — is also the one 
that label sources say is strug- 
gling the most, despite hav- 




ing what critics call the best 
editorial content of all the 
services and a bundled inte- 
gration into Windows Media 
Player. 

"All of these services are 
sort of targeting this younger 
user who historically hasn't 
been the user that's adopted 
them," Kleinschmit says. 
"That's primarily due to a 
lack of understanding about 
the market. Most of these 
companies don't do any kind 
of market research before 
they launch." 

Slowly, we're starting to see 
more digital music services 
aimed at the older user with 
niche music tastes. Blue 
Note's pending Web site is just 

the latest. Universal Music 
Group opened a digital jazz 
and classical music service in 
the United Kingdom in Janu- 
ary, and last December a so- 
cial networking site aimed at 
the 35-and-up crowd called 
Urban Boomer (UBTunes) 
went live. 

So the question is, in this 
digital age, what is the age 
of the digital? 

"Whether it's the mobile 
space or the [online) commu- 
nity space, it seems to be ma- 
turing to the point where it's 
not just teenagers who are fad- 
oriented [that are) participat- 
ing." Hochkeppel says. "It's 
becoming ingrained in the 
culture to the point where 
folks like us can be very in- 
volved in the marketing and 
retail aspect." 
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BITS & BRIEFS 



AS THE BAND PLAYS 
The Synchronicity Live 
Web site lets music fans 
catch live performances 
online when they can't 
make it in person. The 
company uses a Flash- 
based video and audio 
player to stream live 
shows from small clubs to 
larger venues nationwide. 
Artists must record their 
own performances, down- 
load the company's web- 
casting tool and then can 
establish their own band 
profile on the Synchronic- 
ity Live Web site to host 
the footage. Additional 
features include live chat 
for fans and other social 
networking elements. 

DRIVING LICENSES 
Artists looking to license 
their music for ads, TV 
shows and other promo- 
tional opportunities have 
another outlet in You 
License, an online music 
repository that just 
emerged from a closed 
beta program and is now 
open to the public. You 
License allows artists and 
interested licensees to 
directly negotiate deals. 



The site provides the 
search and hosting capa- 
bilities, while artists up- 
load their music and set 
their licensing terms and 
rates, as well as their bio 
and photo. The private 
beta program has been 
under way since May. 

BABY GOT 
RINGBACK 

RealNetworks has released 
a rare list of the top 10 ring- 
back tones requested from 
more than 16 wireless 
operators using its technol- 
ogy to offer the service to 
subscribers. They are Shop 
Boyz' "Party Like a Rock- 
star," T-Pain's "Buy U a 
Drank (Shawty Snappin')," 
LH' Boosie & Webbie's 
"Wipe Me Down," Bow 
Wow Featuring T-Pain's 
"Outta My System," Akon's 
"Don't Matter," Rihanna 
Featuring Jay-Z's "Um- 
brella," Plies Featuring T- 
Pain's "Shawty," T.l.'s "Big 
Things Poppin' (Do It)," 
Fantasia's "When I See U" 
and Musiq SoulchMd's 
"teachme." RealNetworks 
got into the rlngback tone 
game when it acquired 
WiderThan last year. 



' : J 

While Avril 
Lavigne's 
"Girlfriend" 
has slipped 
out of the top 
20 on The 
Billboard Hot 
100, it's still a 
force in the 
digital realm. 




So far, all of R. 
Kelly's solo 
studio albums 
have sold 
more than 1 
million copies. 
Will "Double 
Up" be the 
eighth in a 
row to do so? 
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Making The Brand 

MICHAEL PAOLETTA mpaoletta@billboard.com 



WhatWould 
Elvis Think? 

Reaction Is Mixed For Viagra Ad Set 
To Famed Presley Tune 



The spot opens simply enough. 
A handful of healthy-looking, 
40-something guys are jam- 
ming in a roadside bar, per- 
forming an upbeat song that 
sounds familiar. Sure, the 
opening lyric, "Gonna set my 
soul on fire," is recognizable to 
Elvis Presley fans. But lyrics 
like "Can't wait to go home" 
had us scratching our head. 

As the spot runs through its 
30- and 60-second versions, 
you know you've heard the 
song somewhere before. But 
when the "band" delivers the 
song's chorus, it becomes in- 
credibly clear what is going on. 

Instead of singing "Viva Las 
Vegas," as Presley did in 1964 
{in the film of the same 
name), the happy-go-lucky 
guys in the womenless spots 
sing. "Viva Viagra." 

Creative brilliance or cre- 
ative train wreck? 

"My first reaction was, 
'Whoa,' " says one music pub- 
lishing executive, who spoke on 
the condition of anonymity. "I 
totally get it. The publisher is 
there to exploit the copyright, 
not necessarily the artist 
that madea particular song 
famous. [But] despite other 
factors, my first emotional 
reaction was to cringe." 

In 2004, an agency 
tried licensing Johnny 
Cash's "Ring of Fire" for 
a Preparation H cam- 
paign. The Cash family 
denied the request. 

"Viva Us Vegas" was written 
by Doc Pomus and Mort 
Shuman. McCann Erickson. 
which created the Viva Viagra 
spots, licensed the composition 
from Warner/Chappell Music. 

The music publishing exec 
who cringed is far from alone. 
Most people contacted for this 
column had no comment or 
spoke off the record. It appears 
that the Presley oeuvre is sa- 
cred ground for many. 

Visits to numerous blogs 
uncovered comments like 
"This commercial just walks 
over any idea of good taste" and 



"I'm sure Elvis is rolling over 
in his grave." 

Perhaps. Perhaps not. 
Joseph A. Tunzi, one of the 
foremost authorities on Pres- 
ley — with nearly 30 Elvis books 
under his belt — finds the spot 
quite worthwhile. "It makes 



Weinstein continued, "Un- 
fortunately, as far as Viagra is 
concerned, what happens in 
Vegas may not stay in Vegas 
when the use of Viagra as a 
party drug is encouraged with 
irresponsible ads like this." 

Which begs the question: 



ELVIS got frisky with "Blue 
Hawaii' co-star JE(JNY 
MAXWELL, but would he 
have endorsed a Viagra^d? 



light of a serious situation that 
some men have," he says. 

Erectile dysfunction can be 
earth-shattering for some men . 
Tunzi says. " But this spot takes 
an unhappy situation and offers 
hope. It's upbeat and happy." 

Some believe too upbeat 
and too happy. AIDS Health- 
care Foundation president 
Michael Weinstein said in a 
statement that Viagra parent 
company Pfizer is clearly dove- 
tailing off of Las Vegas' recent 
and enormously successful 
"What Happens in Vegas. 
Stays in Vegas" campaign with 
its own new ad campaign. 



What would Presley himself — 
who was known to use a phar- 
maceutical or two — think 
about this campaign? "Would 
he be dealing with this medical 
condition?" Tunzi wonders. 
"Would he find the ad humor- 
ous — or not so funny?" 

Either way, people will draw 
their own conclusions. Some 
may even wonder if Elvis Pres- 
ley Enterprises is endorsing the 
product or making money off 
the spot. This remains un- 
known, as EPE was unavailable 
for comment by press time. The 
same is true of Warner/Chap- 
pell. McCann Erickson, mean- 
while, declined comment. •••• 
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Reach the high-powered world of music and entertainment! 
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LITTLE STEVEN'S UNDERGROUND 




The greatest, most important, most successful 
oldies station in history. WCBS-FM. is back in 
New York, and that should be cause for a big 
celebration. So why am I not exactly thrilled? 

After all. wasn't I the wise-ass who called re- 
placing the New York institution of WCBS-FM 
with the Jack format the equivalent of replac- 
ing the Statue of Liberty with a blow-up doll? 

Well, yeah. But I also said at the time that even 
though this was one of the world's worst busi- 
ness decisions in history (aside from breaking 
every music freak's heart, it was billing more than 
$30 million), the oldies format had gotten into 
serious disrepair because of one tragic decision 
that spread like wildfire through the format. 

They replaced the '50s with the 70s because 




they "wanted to reach a younger demographic," 
and they thought that was the answer. 

The problems with that answer deserve a list: 

1. The '50s and '60s produced the most ex- 
traordinary, most fun and most important 
rock'n'roll music that will ever be made, and 
those two decades will forever be considered 
America's pop music renaissance. 

2. Making half of our renaissance inacces- 
sible to the general public should be a crimi- 
nal act. 

3. Replacing Eddie Cochran. Jerry Lee 
Lewis and Elvis Presley with the Carpenters. 



COOLEST GARAGE 
SONGS 



BELINDA 

THE STABILISERS / WICKED COOL ' 



2 




LIEN ON YOUR DREAMS 

BLACK REBEL MOTORCYCLE CLUB / RCA 



SALAD DAYS 

THE GRIP WEEDS / GROUND UP 



A 



CRUEL GIRL 

THE REO BUTTON / GRIMBLE 



5 



DO THE ROBOT 

SISELY A THE SAFETY PIN-UPS / TEENACIDE 



LINDSAY NEVER GETS LONELY 

THE ACTUAL / SOFT DRIVE 



99% 

THE MOQNEY SUZUKI / ELIXIA 



a 



SOME OTHER GUY 

THE HENTCHMEN / ITALY RECOROS 



CODE FUN 

BLACK TIE REVUE / GEARHEAD 



SHE'S MY GIRL 

THE SHAKE / RAINBOW QUARTZ 



the Spinners and disco, and thinking you'll 
appeal to a younger audience is a conclusion 
made by lazy, mindless, spineless, tasteless bu- 
reaucrats who have forgotten that successful 
radio formats have never been created by the 
public in the form of a marketing survey, but 
were created by creators, visionaries and men 
with an emotional investment who then found 
and created an audience. 

4. Good salesmen in all fields have become 
harder to find, and you can throw in marketing 
and promotion guys too. That's because they're 
not being taught how r to do their job, which 
would start with the motivation of an infusion 
of positive energy from the visionary /creator/ 
boss — who doesn't exist because the world is 
now run by talentless bean counters. 

So when I hear "the best of the '60s, 70s and 
'80s, n you must forgive me for not being overly 
enthusiastic. The implication of "we're back" 
suggests "oldies are back." and that doesn't 
seem to be what they have in mind. 

I've got nothing whatsoever against the Spin- 
ners, Duran Duran. disco or any of that other 
70s and '80s mindless, emotionless, meaning- 
less crap. It just belongs in a top 40-type for- 
mat, not oldies. Oldies are history. History is 
sacred. Doo-wop is oldies, therefore doo-wop 
is sacred, and any so-called oldies format with- 
out doo-wop is a fraud. So don't tell us WCBS 
is back, implying that it's back the way we re- 
member it — we being the demographic that 
you decided meant nothing when you blew it 
up and now you're praying is still there. 

Don't imply this is the same content that 
made it a nationally influential powerhouse, an 
economic juggernaut. Be honest and say it's 
back the way it was two years ago, when you 
drove the final nail into the coffin of the amaz- 
ing format you invented and then assassinated. 

Still a moneymaker but musically irrelevant. 

See you on the radio. •••• 



COOLEST GARAGE 
ALBUMS 



ICKY THUMP 

THE WHITE STRIPES / WARNER BROS. 



2 



BABY 81 

SLACK REBEL MOTORCYCLE CLUB / RCA 



HAVE MERCY 

THE MOONEY SUZUKI / ELIXIA 



A 



CBGB FOREVER 

VARIOUS ARTISTS /CBGB FOREVER 



THE WEIRDNESS 

THE STOOGES / VIRGIN 



HERE FOR A LAUGH 

THE BREAKERS / FUNZALO 



1 



RENTACROWD 

THE LEN PRICE 3 / WICKED COOL' 



CATCH YOUR SNAP 

PEACHFUZZ / TEENACIDE 



9. 



HENTCH-FORTH-FIVE 

THE HENTCHMEN / ITALY RECOROS 



YOURS TRULY, ANGRY MOB 

KAISER CHIEFS / UNIVERSAL 
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COOl RECORDS IS CHEATED AND HEADED BY LITTLE STEVEN V 
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Now in its 6th year, this two-day conference provides a dynamic forum 
for the exchange of ideas among film/TV and music professionals. 

This year's event will dedicate one full day of programming to music 
supervision featuring live song critiques from experts and audience picks. 

PAST MUSIC SUPERVISOR PARTICIPANTS INCLUDE: 
Jason Alexander, Music Supervisor, Hit the Ground Running 
Simone Benyacar, Head of Music Department/In House Composer, The Ant Farm 
John Bissell, Music Supervisor, Mothlight Music 
PJ Bloom. Music Supervisor, Neophonic 
Gary Calamar. Music Supervisor, GO Music Services 
Rudy Chung. Music Supervisor. Hit the Ground Running 
Maureen Crowe. Owner & Music Supervisor. Maureen Crowe Music 
Jon Ernst, Music Supervisor, MTV's "Laguna Beach" & "The Hills" 
Arlene Fishbach, President. Arlene Fishbach Enterprises 
Thomas Golubic. Music Supervisor, Super Music Vision 
Joel C. High. President. Creative Control Entertainment 
John Houlihan. President & Music Supervisor. Houlihan Film Music 
Lynnette Jenkins, Music Supervisor, Urbaniti Productions 
Barbara Jordan, President, Heavy Hitters Music 
Dave Jordan, Music Supervisor, Format 
Julianne Jordan. Music Supervisor, Format 
Dan Korobkin. Owner, Downright Music, LLC 
Matt Kierscht. Music Supervisor, Quiet on the Set, Inc. 
Evyan Klean. Music Supervisor, Neophonic 
Kier Lehman. Music Supervisor, Hit the Ground Running 
Jonathan McHugh. Music Supervisor, Song Stew 
Julia Michels. Music Supervisor, Format 
Howard Paar, Music Supervisor. EMoto Music 
Alexandra Patsavas. Owner. Music Supervisor. Chop Shop Music 
Frankie Pine, Music Supervisor, Whirry Girl Music 
Rebecca Rienks. Senior Creative Director. Creative Control 
Alicen Schneider, VP, Music Supervision, NBC Universal TV Music 
Tony Scudellari, VP, TV Music. Sony Pictures Entertainment 
Bo Sibley, Music Supervisor. Urbaniti Productions 
Greg Sill. Music Supervisor. Sill Music Group 
Dawn Soler. Music Supervisor, Working Music 
Matthew Tolhurst. Music Supervisor. BLT & Associates 
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Harry Fox Agency 
Synching Up? 

Mechanical Rights Agency Eyes New Opportunities 



I n the three years since I 
I began covering Billboard's 
I publishing beat — and 
I monitoring Harry Fox 
I Agency activities — my. 
how things have changed. 

In my pre-Billboard life as an 
attorney, one of the services I 
performed for indie label 
clients was securing mechani- 
cal licenses for their releases 
from HFA. At that time, HFA 
seemed like a mechanical 
rights agency stuck in the past: 
My options to request a license 
were to fill out a paper form and 
mail it to HFA (and wait 
months for a license) or to use 
an antiquated online system 
called SirNet, as clunky as a 
Fred Flintstone invention. 

But now, besides drastically 
improving its online licensing 
process, the mechanical rights 



agency is eyeing the synchro- 
nization licensing market it 
once served. Even a so-called 
collecting society can change 
to better-reflect the current 
market of growing synch rev- 
enue and diminishing me- 
chanical returns. 

As digital distribution and 
user-generated content are in- 
creasing the variety of audio- 
visual products that include 
music, HFA president/CEO 
Gary Churgin is envisioning a 
more prominent role for HFA 
in synch licensing. 

HFA stopped handling 
synch rights in 2002 because 
they were "a very labor-intensive, 
inefficient and a costly config- 
uration to license," Churgin 
says. But since completing a 
major two-year tech initiative 
last year, HFA no longer relies 



on so much manual labor to 
handle licensing requests, add 
and update titles in its database 
and track income. And the H FA 
team has actively explored new 
business opportunities, setting 
up digital distribution deals for 
its publisher affiliates. So a po- 
tential re-entry into the synch 
space seems logical. 

After all, mechanical revenue, 
tied to the falling CD market, 
keeps dropping. H FA 2004-2006 
mechanical collections dipped 
4.5% from $366 million in 2004 
to $349.2 million in 2006. This 
comes despite a gradual in- 
crease in statutory mechanical 
rates from 8 cents per track in 
2003 to 9.1 cents in 2006. 

When H FA makes licensing 
deals with users (i.e., licensees), 
it's acting as a conduit rather 
than making decisions about 



rates, Churgin says. While HFA 
may negotiate certain terms, 
like when and how the user 
must account for and pay roy- 
alties, H FA simply passes along 
the license fee offer to its pub- 
lisher affiliates. HFA reports 
that it represents U.S. mechan- 
ical rights interests of about 
33,000 publishers worldwide. 

In the past four years or so, 
H FA has made deals with a va- 
riety of digital distributors of 
music, including several ring- 
tone and mobile entertainment 
providers as well as lyric 
providers (LyricFind) and gui- 
tar tablature sites (Musicnotes). 
When deals are finalized, H FA 
publishers may opt in to license 
all or part of their repertoire to 
that user under the deal terms. 
HFA then administers the li- 
censes — sometimes on a com- 
mission-free basis to publishers 
whenever HFA can negotiate 
for the user to pay that admin 
cost, Churgin says. 

Churgin believes HFA can 
provide a service for publishers 
and users by doing the same for 
synch licensing. "Sometimes 




'Sometimes 
users prefer 
to address 
a deal in 
one place." 

—GARY CHURGIN, 
HARRY FOX AGENCY 

users would much prefer to try 
and address a deal in one place," 
he says. "We can provide access 
to our publisher affiliates. * 

In the HFA deal with Lyric- 
Find, for example, the publish- 
ers that opted into the deal 
provided about 350,000 songs 



that generated roughly 1 .8 mil- 
lion HFA licenses. 

"The idea [ for synch licens- 
ing! ' s f° r users to come up 
with a menu of different con- 
ditions, uses, maybe time pa- 
rameters, and say, 'Under 
these sets of circumstances. I 
would pay the publisher X.' " 
Churgin says. "We'd love to be 
able to bring that to publish- 
ers." H FA is in early talks with 
some large companies about 
the prospect of handling synch 
deals, he says. 

In addition to administer- 
ing licenses, Churgin says, 
H FA has its compliance exam 
team that can benefit the pub- 
lishers. HFA checks the books 
and records of licensees to 
evaluate the accuracy of their 
royalty statements and pay- 
ments, and then enters settle- 
ments if additional amounts 
are owed. H FA collected more 
than $88 million during the 
last three years as a result of 
its compliance exams. •■•* 
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PROGRAM HIGHLIGHTS 



Intimate Keynote 
Q&A Session With 
Entertainment Icon. 
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Interactive Discussions With Industry Experts Including. 



Wireless Operators 
Content Service Providers 
Music Industry Executives 
Technology Enablers 
Venture Capitalists and Analysts 
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Game Industry Developers 
Film/TV Executives 
Mobile Marketing Executives 
Artists/Managers 
Social Networking Pioneers 



Mobile Entertainment Live! (formerly MECCA) brings together the best and brightest from the wireless 
and entertainment industries to debate and discuss the barriers separating the mobile world from the 
rest of the digital universe. Find out what the future will hold for the mobile entertainment business at 
this one-day conference • the official mobile entertainment event of CTIA-The Wireless Association, 
guided by Billboard's global editorial team and an advisory board on industry experts. 

Don't miss your chance to be part of this unique event featuring interactive interviews with key industry 
influencers. a full exhibit floor, and structured networking opportunities! 
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CTIA WIRELESS IT. & Entertainment 2007. the largest wireless dataevent 
in the industry, truly embodies the ever -changing, dynamic and innovative world 
ot wireless data in Enterprise and in Entertainment. 

Register Now' www.ct ia.org. wirelessIT 
Oct 23-25, 2007 Moscone Center. San Frartsisco , rinhtr* 
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Barney 

The man believes in the power 
of a DRM-free society. He also 
believes in the iPhone. Join 
Barney Wragg as he levels the 
digital retail playing field. 



Barney Wragg is a geek. 

As a music geek, he got started in the industry promoting dance events in the north of Eng- 
land and to this day wrestles in the mud with the masses at the annual Glastonbury Festival 
in the United Kingdom. 

As a tech geek and audiophile, he has a degree in acoustics, worked for a microproces- 
sor firm and is an unabashed iPhone fanboy. 

This eclectic background is the foundation of Wragg's role at EMI Music, where he leads 
the label's global digital strategy. He is the key figure behind EMI's bold and controversial de- 
cision to begin selling higher-quality MP3 files without digital rights management protec- 
tion—a strategy launched first via Apple's iTunes stores and increasingly making its way to 
such competing services as Amazon. 

But Wragg is no anti-DRM anarchist. He believes abandoning DRM opens the door to a host 
of new digital music business models that are otherwise hampered by today's restrictive 
technologies. He has a plan: First level the digital retail playing field, then expand sales into 
the viral world of social networking, and finally incorporate digital music into various brand 
campaigns and loyalty reward programs. 

The move heralds either the beginning of a digital music renaissance or the end of the 
modern record label as we know it. To be sure, all eyes are watching where Wragg, as well 
as EMI, go from here. 




What was the core selling point 
that helped greenlight the DRM- 
free initiative with EMI? 
It's a move that has multidimen- 
sional aspects to it. 1 think that's 
what made it so interesting and 
compelling. You look at it and ask, 
"What does this do to the exist- 
ing retail environment? What 
does it do for the new distributed 
Web-centric retail environment? 
And what docs it do in terms of 
the way you're now able to engage 
with brands and campaigns?" 
You're looking at three enor- 
mously positive attributes and as- 
pects to this move. 

Such as? 

The first dimension is that in one 
move, we were able to ignite the 
whole digital retail space [by] allow- 
ing all retailers to compete on a level 
playing field. From a consumer 
point of view, they can go to any 
store and buy a file that will work 
with any device and any computer. 
From the retail point of view, any 
retailer can sell a file to any music 
player. It's good for the consumer 



and good for the retailer. 

The second dimension is one 
we're just starting to explore now. 
It meant that we could embrace and 
enable all the Web 2.0 distributed 
channels on the Web. The third is 
that there are a lot of interesting as- 
sociations between brands and 
music. But brands that we could be 
doing deals with needed to have dig- 
ital music in a form that was going 
to work regardless of player or place. 

What about the risks? 
The principal risk was whether 
there would be more piracy. The vast 
majority of the product we put out 
is an unprotected digital file. We 
just ship it on a plastic carrier rather 
than an electronic carrier. 

In the mobile environment, par- 
ticularly in Europe, there's a lack of 
a standardized DRM. We have no 
encryption on the full-track audio 
files we're distributing. We simply 
have a flag that says, "Do not for- 
ward." The content of the file could 
easily be copied and forwarded. 

So, yeah, we've lost that speed 
bump, but when you look at it in 



context against the upside, we felt 
it was a no-brainer. 

You've seen an early bump in 
sales at iTunes as a result. Do 
you expect that to last? 

I'm incredibly pleased with the sales 
rate so far. We are still learning 
about what's happening. It's an 
evolving story. We're acutely sensi- 
tive to the fact that everybody wants 
to hear more results, but we're being 
purposely coy. I don't want to go on 
the record with any numbers be- 
cause we're still finding out more 
and more. 

Are there any trends or lessons 
learned at this stage that you 
can share? 

The biggest single trend is that 
people are buying complete al- 
bums. There are two reasons. 
One is that the albums represent 
good value for money because we 
kept the price points the same 
and. for the first time, this allows 
you to buy a full album [digitally] 
that gives you the same quality as 
a CD. 



Has the higher-quality music 
portion of this been overlooked 
with all the focus on DRM-free? 

I think so. One of the things we 
weren't expecting was the torrent 
of mail from consumers coming in 
from random EMI addresses fo- 
cused around the quality. Record 
companies are not the most popu- 
lar consumer companies in the 
world, and to get a torrent of really 
positive consumer e-mails coming 
in unsolicited was really unexpected 
and, for me personally, quite an in- 
teresting and enlightening thing to 
have happen. I've never had any- 
thing like that happen before. 

Explain your interest in selling 
music via the Snocap MyStore 
program on MySpace and per- 
sonal Web sites. What does it 
accomplish that you can't get 
from dedicated digital music 
stores like iTunes? 
The beauty about Web 2.0 is that 
people can put a "buy" button every- 
where. It just completely decentral- 
izes it to be wherever the music is. 
Wherever there's a picture of the 



artist, a link to the artist, somebody 
writing about the artist — you can 
just put a "buy" button there. 

What does it take to success- 
fully accomplish that, other than 
eliminating DRM? 
That was the biggest single prob- 
m. Social networking sites attract 
a spread of demographics. Clearly, 
there's a group of very tech-sawy 
users who were very vividly opposed 
lo DRM, even if they owned an iPod. 
So while this resolved it for those 
pt-ople, the biggest single issue was 
ust the fact that it's a confusing 
proposition — "If you have a Win- 
dows device click here and an Apple 
device click here." 

So what are you doing with 
brands? 

Brands have been trying to get 
into digital music. They've done 
some things, but they're always 
concerned that if they work with 
retailer X the track won't be com- 
patible with device Y. Any brand 
that comes to us now and wants 
to do a competition or wants to 
[use] music as a prize or a loyalty 
reward program, we can do that 
with them and the brand doesn't 
have to be concerned that we can 
only attract people with a certain 
kind of music player. 

What are your thoughts on the 
iPhone? 

It's cool as fuck. It's the user in- 
terface to mobile computers that 
changes everything. I worked on 
the first generation of PDAs that 
were Web-enabled and the first 
generation of mobile phones that 
had [wireless application proto- 
col] in them, and the interface 
was just crap. You couldn't get to 
the data. To me. it's as big a step 
forward as the mouse was. •••• 




The vast majority of the product we put out is 
an unprotected digital file. We just snip it on a 
plastic carrier rather than an electronic carrier. 




BILLBOARD I AUGUST 18, 2007 



Cup 



THE INTERSECTION □ F 
MEDIA, ENTERTAINMENT & WALL STREET 



dowiqnes nielsen 

PRESENT ■ 



MEDIAandMONEY 



NOVEMBER 7-B, ZD07 
GRAND HYATT • NEW YORK CITY 



join dow jones and the nielsen company for a unique two-day event uniting 
media and entertainment dealmakers with private and public investors to discuss 
how they can work together to profit in an age of uncertainty. 

This must-attend conference will examine hdw wall street is closing in on the 
world of media and entertainment through cutting-edge panel discussions 
and captivating keynote interviews. 



KEYNOTE SPEAKERS INCLUDE: 




JEFFREY L. BEWKE5 
PRESIDENT AND COO 
TIME WARNER 




A-lh mm 



MICHAEL EISNER 
FOUNDER 

The Tornante Cdmpany 



NORMAN PEARLSTINE 

SENIOR ADVISOR 
THE CARLYLE GROUP 



STEVEN RATTNEH 
MANAGING PRINCIPAL 
QUADRANGLE GROUP 



SUMNER REDSTONE 

EXECUTIVE CHAIRMAN 
VIACDM & CBS CDRP 



DANIEL SNYDER 
OWNER 
WASHINGTON REDSKINS 



DON'T MISS YOUR CHANCE TO NETWORK WITH THE PROFESSIONALS WHO ARE 
RESPONSIBLE FOR TODAY'S MOST IMPORTANT MEDIA AND ENTERTAINMENT DEALS! 

WWW.MEDIAANDMDNEYCDNFERENCE.CaM 

POWER PLAYERS RATE $Z,1DD • REGISTER BY SEPTEMBER 21 

REGISTRATION 646.654.7254 • SPONSORSHIPS 646.6 54.47 1 S OR 4 15.439.663 1 • GRAND HYATT BOO-233- 1234 



PLATINUM SPONSOR GOLD SPONSOR 

McKinsey&Company IBlOEEW 



BROUGHT TO YOU BY 



THE WALL STREET JOURNAL MartetWatah ^" ow , re 75* 

Billboaid T^&poRTER ADWEEK NUDUM MEDUWEEK faR 



Private Equity Analyst 



EniTORi-Pumisiii-R 

UOOfcltKMDS. 



ROC 

FOR FIVE ALBUMS, FOO FIGHTERS HAVE BEEN 
A MODEL OF CONSISTENCY. WHAT'S IN STORE 
FOR THEIR MOST AMBITIOUS ALBUM YET? 

BY JONATHAN COHEN /// PHOTOGRAPH BY THOMAS RABSCH 

Instead of all-night throwdowns 
in the studio, the four Foo 
Fighters competed in a beard- 
growing contest this spring 
while making "Echoes, Silence, 
Patience and Grace," due Sept. 
25 via Roswell/RCA. i And 
instead of boozing it up with 
record company execs, 
frontman Dave Grohl greeted 
guests for a recent album 
playback while swinging his 
baby daughter Violet in his 
arms. Drummer Taylor Hawkins 
admits he's in bed by 10 p.m. 
these days too. ("My wife and I 
watch a '48 Hours Mystery 5 and 
I never see the end," he says.) 
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But if the Foo Fighters have dispensed with the rock'n'roll 
lifestyle offstage, they're more committed to the music's pos- 
sibilities tliatiever on "Echoes." their sixth studio effort. The 
album finds the Foos once again teamed with producer Gil 
Norton, who was behind the boards for 1997's "The Colour 
and the Shape" (their best seller to date, at 2.1 3 million U.S. 
copies, according to Nielsen SoundScan). 

"We've been a band for 1 1 years. Album after album, we've 
tried to redesign what we do." Crohl says. "Not reinvent, but 
just make it all a little prettier, We wanted to experiment and 
go deeper melodically. The first record to me sounds like it 
could have been a garage hardcore band. The idea now is to 
step it up and make | the Zombies'] Odessey and Oracle' " [sic). 

The band's music l)egan headi tig down a morenuanced route 
on 2004's "In Your Honor." which featured a disc each of rock 
and acoustic songs. Then in 2006. the Foos took an expanded 
band out on an acoustic tour, a jaunt chronicled on the live 
CD/ DVD "Skin and Bones." 

"After that tour. I finally realized the melodic possibilities 
bidden in a lot of our songs." Grohl says, "We had been kind of 
caged by the fact we were just a four-piece band. With additional 
instrumentation, which we'd never really experimented with 
before the last album, we could take songs from ground level 
to soaring heights." 

As such. "Echoes" sports songs that shift from fmgerpicked 
acoustic guitar intros to speaker-shredding rock riffs in a mat- 
ter of seconds. Hardcore Foo Fighters fans w ill feel most at 
home with explosive tracks like first single "The Pretender" 
and "Erase/Replace." which front-load the album. But what 
stands out most are the true departures, like the instrumental 
"Battle of the Beaconsfield Miners" (a guitar duet witli Kaki 
King), the acoustic "Stranger Tilings I lave I lappened" (recorded 
in a hallway with a metronome audibly clicking in the back- 
ground) and the closer "Home" (primarily Grohl alone at the 
piano in the grand tradition of Freddie Mercury and Queen). 

"Gil is heavy on preproduction." Grohl says. "The first two 
weeks I just sat with him around the table and talked to him 
about arrangements, harmony and melody. Once we narrowed 
it down from 40 songs to 20. we went and sat in a rehearsal 
space for about four weeks. We got deep. We'd play a song a 
day. and I mean a song a day. from noon to midnight. By the 
time we got to tracking, we were like fucking Bad Brains — the 
tightest band in the world." 

Norton was also a crucial sounding board when Grohl 
needed help untangling his disparate song sections. "I came 
in with ideas that seemed totally discombobulated but be sat 
with me and helped me piece it together like a little LEGO 
firetruck." he says. 

Grohl's willingness to ban* his feelings on record is an- 
other sign of his evolution as a songw riter, but at titnes he 
hit nerves a little too close to home. 

" Stranger Things Have Happened.' I don't even listen to 
that song," Hawkins says. "I'm one of his best friends, and the 
last thing I want to do is read a love letter to his wife or w ho- 
ever it is. But at the same time, if it was someone I didn't know, 
I might internalize it deeply, and it might be part of my life and 
something that I think about when I think of my wife." 

Throughout the album, there are numerous left-field mu- 
sical references to "Band on the Run"-era Paul McCartney, 
the Eagles and other softer-rocking relics of the 70s. »> 
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"There will be times when you hear it and you'll go. 'Wait a 
second. Was that Bread?' It's a trip," Grohl says. 

"1 don't mean to sound lame or pretentious, but it was so 
fun to go through these sort of long musical journeys and in- 
corporate all these different dynamics," Hawkins adds. 

And if you believe the band, the beard-growing was fun, 
too. "I kept mine, but I trimmed it down a little bit. 1 was 
looking like Dennis Wilson in his homeless period, hitch- 
hiking on the Pacific Coast Highway with a bottle of orange 
juice and vodka in his hand," Hawkins says. Grohl adds, "1 
look like Billy Gibbons now. My wife is a saint." 



NOT JUST A ONE MAN BAND 
The Foos' embrace of complex songwriting is a far cry from the 
band's 1995 self-titled debut, which Grohl recorded completely 
by himself in the months after Kurt Cobain's suicide brought 
a sudden end to Nirvana. After surrounding himself with the 
former rhythm section of Sunny Day Real Estate as well as gui- 
tarist Pat Smear, he slowly returned to the live scene by open- 
ing for Mike Watt on a celebrated 1995 club tour. 

Commercial success was nearly instantaneous, with the 
debut going platinum-plus and spawning three top 10 Modern 
Rock chart hits. But the band was constantly changing person- 
nel and didn't settle on its present incarnation — Grohl. Hawkins, 
guitarist Chris Shiflett and bassist Nate Mendel — until 1999's 
"There Is Nothing Left to Lose." 

By then, the Foos were a juggernaut at retail and radio, and 
an arena-level draw in most territories. Their album sales have 
been almost scarily consistent, with " Nothing Left" having shifted 
1.269 million. 2002's "One by One" at 1.273 million and "In 
Your Honor" even better at 1.34 million. 

The Foos are thus one of only five other bands in the Nielsen 
SoundScan era whose first five major-label studio albums 
have all exceeded platinum. Dave Matthews Band, Pearl Jam, 
Green Day, System of a Down and Korn are the others (see 
chart, this page}. 

And their song catalog features some of the most enduring 
recurrents at rock radio ("Everlong," "My Hero," "Learn to Fly," 
"All My Life." "Times Like These"), where they've scored 13 top 
10 hits and four No. Is. 

To top it off, the exceedingly good-natured Grohl has become 
one of the most sought after pinch-hit 
drummers in the biz, filling the stool and 
boosting sales for projects by Nine Inch 
Nails, Queens of the Stone Age, Tena- 
cious D and Killing Joke, among others 
(see story, below). Even his metal-ob- 
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sessed side project, Probot, sold 142,000 copies of its self-titled 
2004 album for micro indie Southern Lord Records. 

"Sometimes people might take for granted the magni- 
tude of having a frontrnan like Dave Grohl," RCA senior 
marketing director Brad Oldham says. "There's no stronger 
tool possible than someone so charismatic, funny and ar- 
ticulate helping present his own art to the world." At the 
aforementioned album playback, Grohl "literally hugged 
and greeted everybody who got off the bus. He's doing that 
in every single territory, and it's invaluable. People will 
work their asses off for this band." 

And although some might interpret the new album's "Cheer 
Up Boys, Your Make-Up Is Run- 
ning" as a swipe at eyeliner- wear- 
ing emo bands, Hawkins insists 
Grohl really is as nice as everyone 
says he is, especially when in the 
company of other artists. 

"Dave will be the first one to 



HAPPY 
TO HELP 



GROHL as the Devil ma Tenacious D video. 



In between Foo Fighters albums and tours, Dave Grohl has 
enriched a host of high-profile releases with his musician- 
ship. Here are a few of the most notable: 



MIKE WATT 

Grohl, who grew up in the 
'80s Washington, D.C., punk 
scene, joined Minutemen 
bassist Mike Watt for his 
1995 solo set, "Ball-Hog or 
Tugboat," and the spring 
tour that followed. With 
grunge at its pinnacle, the 
album and club trek featur- 
ing Nirvana's drummer (and 
Pearl Jam frontrnan Eddie 
Vedder) caused a clamor, 
especially since Grohl's nas- 
cent Foo Fighters were the 
opening act. The album is 
Watt's career best seller at 
90,000 copies. 



TENACIOUS D 

The self-described "greatest 
band in the world" turned to 
Grohl to drum on its self-titled 
2001 Epic debut, which 
shocked most observers by 
selling 1.1 million copies. Grohl 
sr lined while bashing out Jack 
Black's and Kyte Gass' tongue- 
in-cheek pomp rock, and even 
appeared as the devil in the 
hilarious video for "Tribute." 

QUEENS OF THE 
STONE AGE 

During a 2002 Foos hiatus, 
Grohl manned the QOTSA 
drum kit for a warm-up tour 



for "Songs for the Deaf." The 
inspired pairing amped up 
the Queens' already power- 
ful live act, and Grohl's sig- 
nature muscularity elevated 
the album— particularly on 
the drum-solo-centric title 
cut. "Deaf" is easily QOTSA's 
best-selling album, at 
992,000 copies. 

CAT POWER 

Before Grohl's busy 2002 
was out, he had also lent 
his drumming talents to 
Cat Power's "You Are 
Free," released the follow- 
ing year. As on Watt's 
album, Grohl again found 
himself alongside Vedder. 
The pair, both fans, were 
recruited by their mutual 



///////////////////////// 

producer Adam Kasper, 
who was also helming 
"Free." The set has shifted 
163,000 copies. 

NINE INCH NAILS 

When it came time to craft 
Nine Inch Nails' 2005 come- 
back album, "With Teeth," 
Trent Reznor brought in 
Grohl to play drums. "Teeth" 
spawned three No. 1 Modem 
Rock chart singles and also 
debuted at No. 1 on The 
Billboard 200; sales are at 
U million. 

HONORABLE MENTIONS: 

Grohl has also guested on- 
stage and in the studio with 
Tom Petty & the Heartbreak- 
ers, Killing Joke, David 
Bowie, Garbage. P. Diddy 
and MXPX, among others. 
—Jessica Letkemann 



have a beer and a shot backstage." he says. "You can like peo- 
ple, and not like their music. And there's nothing wrong 
with that." 

FOO FOR ALL 

Indeed, you'd be hard pressed to find anyone in the industry 
who has a bad thing to say about the Foo Fighters, so it was no 
surprise "The Pretender" was already winning PDs over well 
ahead of its Aug. 6 impact date. The track, which premiered 
Aug. 3 on ESPN's broadcast of the Summer X Games, debuts 
this week at No. 16 on the Modern Rock chart, the third-best 
opening frame of the Foos' career. 

"Not only have they evolved into a band that crosses all rock 
boundaries — considering they started out as an alt outfit with 
a frontrnan who was a drummer with a revolutionary band and 
thus had every card stacked against him — but they have every 
'pop' sensibility without being a rock sellout, " WHTG Mon- 
mouth-Ocean, N.J.. PDTerrie Carrsays. 

RCA's Oldham capitalized on radio's good will with a text- 
messaging initiative that began in late July. Fans were able to 
text " FF" and the call letters for more than 30 modern rock sta- 
tions to a special short code that would text back a phone num- 
ber. When called, the number played 40 seconds of "The 
Pretender" well ahead of the radio add date. 

"The stations are really digging this because it brands their 
stations with one of the biggest rock releases of the year," Old- 
ham says. "It's the perfect way to market in the new mobile era." 

While the label finalizes promotions with iTunes and Target, 
the Foos are preparing to return to the road. After some one-off 
shows this summer in the United Kingdom, where the band 
has grown exponentially more popular in the past five years, the 
Foos will play U.S. gigs in September and October, followed by 
arenas in the United Kingdom in November and Australia in 
December. Another U.S. run is on tap for early spring. 

On tour, the four extra musicians utilized for the "Skin and 
Bones" trek will be reprising their roles. "At first we decided to 
try everything with them and see what goes and what's needed 
and what's not really that necessary," Hawkins says. "A song 
like 'Come Alive.' we'll need all eight of us. and it sounds re- 
ally amazing. On some things we'll want to reproduce, [but] on 
others we'll just do the more conventional rock version. 

"On the first four records, there was an economic approach," 
he continues. "We didn't use any keyboards or any outside mu- 
sicians. We never would have thought that we would have taken 
it this far. I mean, we all know we're not reinventing the wheel 
in any way, shape or form. But we're definitely reinventing the 
wheel as far as the Foo Fighters go." •••• 
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Chris Hicks 

A PUBLISHER, A LABEL EXECUTIVE, A MANAGER AND MORE, 
HICKS MAY ALSO BE A MODEL FOR TOMORROW'S BIZ 
BY SUSAN BUTLER • PHOTOGRAPHS BY RICK DIAMOND 

EARLY THIS JANUARY, one day into his new role as chief executive of the world's second- 
largest music publisher, Warner/Chappell Music's Dave Johnson walked down the hall from his office to 
wish Lyor Cohen a happy New Year. The chief executive of Warner Music Group's (WMG) recorded music 
division was juggling phone calls. Seeing Johnson. Cohen scribbled something on a slip of paper and shot it 
across his desk. 1 "Chris Hicks." ^[ That's all he wrote. % When it comes to urban music, it may be all he — 

or seemingly anyone — would need to write, lust three years ago. Warner/Chappell was planning to shut j 
down its urban music department and wanted to hire Hicks as an outside consultant. Instead, Hicks made a 
deal in July 2004 to come onboard as VP of urban A&R. By August of last year. Warner/Chappell was named 
the 2006 BMI urban musii p ib 



A few months after Johnson walked into Cohen's 
office, Warner/Chappell and Atlantic Records chief 
executives announced a new deal with Hicks. In April, 
he became Warner/Chappell senior VP of A&R and 
head of urban music, reporting to CEO Dave John- 
son, and Atlantic Records senior VP of urban A&R, 
reporting to chairman/CEO Craig Kallman. 

But there was more. In a deal unprecedented in the 
history of the music industry, Hicks isn't only holding 
the dual role of major label executive and major pub- 
lishing executive. WMG also agreed that Hicks could 
continue operating his label imprint Beat factory, his 
Noontime publishing joint venture with Warner/Chap- 
pell, and his management consulting partnership Con- 
tent Music Croup. 

Billboard jumped on a plane to Hicks' home base 
of Atlanta to see firsthand just how he keeps all those 
jobs straight. Hicks offered a glimpse inside the sin- 
gular, exclusive urban music network he works with 
in Atlanta — he and others, locally, actually refer to it 
as "The Network." And he provided insight into what 
may well become a template for the music executive 
of tomorrow: influence and partnerships in almost 
every corner of the music business, regardless of ex- 
isting label boundaries. 

Welcome To Atlanta 

"I challenge anyone to produce a hit artist in R&B that 
does not involve someone from Atlanta," Hicks says as 
he drives his sport utility vehicle along 1-75. "For the 
past three years, there have been no hit artists or albums 
in R&B that have not made their way through Atlanta, 
from Beyonce to Usher, Mary [ |. Blige] to Marian [Carey]. 
This is where the goods are." 

We arrive at the OK Cafe in the middle of a crowded 
parking lot alongside a strip mall. The place is soon filled 
with seniorcitizens flocking from a tour bus. It's a con- 
venient spot for Hicks to have a breakfast meeting with 
Todd Rubenstein, a New York-based lawyer who repre- 
sents producer /songwriter "LiT Ronnie" Jackson. Ruben- 
stein. like so many others, hopes to prove himself worthy 
of becoming part of Hicks' tight-knit network. 

Rubenstein says that, particularly in Atlanta, there 
is a large group of people with long relationships who 
work with different companies but all do business to- 
gether. There are rivalries between various camps, 
which are made up of entrepreneurs, producers, song- 
writers and artists. But despite the competition, if every- 
one has a chance to work on a couple of songs on one 
another's records, everyone keeps working — and every- 
one has an opportunity to make money. "When you 
come to Atlanta, that's how it works," Rubenstein says. 

Hicks laughs, saying that the immediate business 
payoffs are just part of it. As he explains it. the goat is 
that a growing network of people will still be working 
with one another in the music business 20 years from 
now regardless of which labels and publishing compa- 
nies merge or fold through the years. In the short term, 
the network helps everyone get their jobs done, i.e., to 
make creative, hit records cost-effectively and more 
quickly than in the past. The long-term goal is for this 
network to develop creative and business talent to build 
a strong music industry that can give back to their com- 
munities — Hicks refers to this as "the Plan." 

"One thing that wasn't here." Hicks says, "and that 
we're establishing, are building blocks for our commu- 
nity and for the kids that come up behind us — where 
you can do business, where you're not signing away all 
your assets, where there's room to grow." 

A half-hour drive from the OK Cafe is another strip 
mall, but this one was mostly deserted long ago by cus- 
tomers and storekeepers. On the corner sits >>> 
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an old building that was once a car wash. It would ap- 
pear to be uninhabited if not for the posters hanging 
on the surrounding fence boasting Block Ent. and Yung 
Joe, or for the artwork painted on a van being loaded 
by Boyz N Da Hood, about to embark on a club tour. 

In stark contrast to its surroundings, inside the build- 
ing is a beautiful, modern recording studio with the 
latest state-of-the-art digital soundboard. Stretched out 
comfortably in front of the board is the studio's proud 
owner, entrepreneur and owner of production company 
Block Ent.. Russell "Block" Spencer. 

"The music I do is real hood music, street music," 
Block says. Artists like Sean " Diddy" Combs, whom they 
still call Puff, the Game and others "can go outside and 
see everything they talk about. That's what I like about 
this neighborhood and the vibe. Plus, I grew up here, 
so I want to give back and show them young cats that if 
they really chase their dream, they can be just like this." 

Block is part of the network. "It's most definitely a 
secret society," Block says. "You're not getting in un- 
less somebody knows you . . . It's about real respect, 
real love." 

The network is exclusive, but it's not closed. "The bar 
is high creatively to break into this network," Hicks says. 
"Then there's a certain amount of substance as a per- 
son that you would have to have to get people to want 
to deal with you regularly. Once you're able to break into 
that mold, we look out for each other." 

Block and Hicks connected about seven years ago 
when the Noontime camp let Block record demos in its 
studio for free. 

"When 1 came in the game. 1 was really raw." Block 
says. "Chris really helped me take that street shit and 
turn it into something, come in with respect. I was ag- 
gressive, coming in with guns blazin*. But he really 
taught me, 'Get the money, and leave that tough guy 
shit alone.' " 

Since then. Block has found success with Boyz N Da 
Hood and Yung Joe. Combs' Bad Boy South releases 
Block Eat'S records through Atlantic. Wamer/Chap- 
pell, through Hicks, inked a joint venture with Block 
Ent.. bringing Yung (oc into the fold. 

Early Days 

Hicks and two childhood friends from the San Fran- 
cisco Bay Area — Ryan Glover and Henry "Noonie" Lee — 
began promoting R&B and hip-hop concerts when they 
first moved to Atlanta in 1995. Later, they built a tiny 



recording studio and began signing producers, song- 
writers and artists to Noontime, later adding Terrence 
Ross as a partner. They beat the streets of New York try- 
ing to make deals, forming a co-management arrange- 
ment with Combs for a couple of artists. 

"We weren't embraced by Atlanta initially," Hicks 
says. "We were out-of-towners. For a long time, it seemed 
like it was so unpopular to be us because none of us did 
anything creative. We were just a bunch of business 
guys. We had to build relationships by signing cats like 
Bryan-Michael Cox, Jazze Pha and Teddy Bishop." 

As a college student, Cox chased Hicks for a job in- 
terning for Noontime. "I had always been producing 
and writing," Cox says. "But I wanted to learn how to 
do it the correct way" from everyone at Noontime. He 
has since co-written and co-produced 10 songs that hit 
No. 1 on Billboard's Hot R&B/Hip-Hop Songs chart, 
including "Be Without You." the Grammy Award-win- 
ning R&B song performed by Mary J. Blige; Usher's 



Clockwise from above: 
CHRIS HICKS, left, with 
engineer COREY 
WILLIAMS, center, and 
writer/producer JAZZE 
PHA; Hicks with lawyer 
TODD RUBENSTEIN; 
Hicks With JOHNTA 
AUSTIN, two-time 
Grammy Award winner 
for best R&B song. 



"Burn''; Mariah Carey's "Don't Forget About Us"; and 
lagged Edge's "Let's Get Married." 

Noontime found acceptance in Atlanta when its pro- 
ducers started to have hit records consistently. "We also 
used to throw great parties," Hicks adds. 

In 2000, Noontime signed a publishing joint venture 
with Warncr/Chappell. In 2003, the Noontime produc- 
tion company disbanded. But the former partners still 
do business together, and the producer/songwriters and 
artists they work with also work with each other. 

Want a taste of just how interconnected Hicks' net- 
work is? Noonie and Jazze Pha (born Phalon Anton 
Alexander, signed to Hicks' Noontime publishing) formed 
Sho'nuff, signing Ciara, Cherish and Lloyd (the latter 
signed by Hicks to Warner/Chappell). Glover started a 
clothing company and works with new media and digi- 
tal content for Turner Network. Hicks sends celebrity tal- 
ent Glover's way for Turner shows and set up an Atlantic 
distribution deal for imnotsigned.com, an online record 



Hicks' Hits 



Charting titles credited to writers brought into the 
Warner/Chappell Music fold by Chris Hicks 



SONGWRITER 



CHARTING TITLES CO-WRITTEN 
(HOI 1O0 + W&B/HIP-H0P SONGS) 



Brvan- Michael (at (Noontime joint venture) 
Phakxi "init Pha" Alexander (Noontime joml venture) 
Cltflcri -1.1." tarts 
Dwayne "U'Wavw" Carter 
Nahi "Daruahandi" Hills (Hosley Husk joint venture) 
"Paul Wall' Slayton (Swishat^Kmt venture) 
leddy Bishop (Noontime jrxit venture) 
JasteJ "Yung Jot" Robinson (Block Ent. join! venture) 
Nil* Jones (SwishahoLtse joint venture) 
Kendrick Dean (December 1st loint venlure) 
Terius "Dream" Hash 




OF THOSE SONGS PRODUCED 
OK CO-PRODUCED 



TRACKS CERTIFIED 

GOLD/PIATINUM 



N0.1 

(HOT 100. R8B/HIP- HOP SONG) 



0-juan "Young Dro" Hart (Grand Husste joint venture) 
"Donnie Scant?" Sonttebury (Noontime joint venture) 
llort" Pokte 
, 'leloya"tuckett 
"ttf'fionnie" Jackson 
Dave Young (Noontime point venture) 
Christopher Dnmma Boy" Gholson 
Eric Hudson 
Don Cannon 
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company owned by Glover and Jazze Pha. Ross formed 
Innersound Entertainment with Damon Thompson, 
which co-manages LeToya Luckett (signed to 
Warner/Chappell) and Dave Young (signed to Noontime). 
As part of Content Music Group, Hicks co-manages Cox 
with J Records senior VP of A&R Jaha Johnson and co- 
manages Johnta Austin with Rosalind Harrell. He also 
owns label imprint Beat factory with Cox, which signed 
Luckett. 

"In addition to being a great talent finder, a great 
song finder and a hitmakcr. Chris has the capacity to 
do multiple jobs well and has the entrepreneurial 
spirit," Atlantic's Kallman says. "That's a very rare gift. 
That's why I can entrust such an important position 
to someone who is bifurcated in a dual role" as label 
and publishing executive. 

The Strategy 

Nowhere is the network's reach more obvious than one 
evening at Redzone Entertainment's private studio, 
where Rihanna's No. 1 hit "Umbrella" was born. 

Jazze Pha is writing and producing a duet, which he 
has in mind for Blige and Usher. Chris "Tricky" Stew- 
art and Terious "Dream" Nash — part of the "Umbrella" 
team — are finishing postproduction on a record that 
Blige recorded the previous week. Redzone principal 
Mark Stewart, J Records' Johnson, producer/songwriter 
Don Vito and a dozen others are milling around. 

Earlier this year, old creative rivalries between the 
Noontime and Redzone camps were set aside after a 
softball game brought Hicks and Mark Stewart together. 
When Redzone moved to Atlanta from Los Angeles in 
1995. Stewart says it was bombarded by Noontime's pro- 
motional faxes — which weren't appreciated. Stewart 
questioned whether Noontime had the music to back 
up the hype. Hicks says he saw Redzone as an outside 
competitor. Now, Atlantic has a deal with Redzonc's 
Dream and Tricky for them to produce and deliver a cer- 



tain number of tracks in the future. 

"I make a commitment to Mark's building to help 
him grow his business," Hicks says. "He makes a com- 
mitment to me to help me grow Atlantic. After all, he 
has hitmakers in his back pocket." 

Stewart, who is now a partner with Hicks in Content 
Music Group, says, "We've been here forever, but we hit 
a resurgence. Chris identified that early and began to 
make strategic investments with us. He was here be- 
fore Mary J. Blige. Chris Brown and Janet Jackson were 
here. He's a new kind of executive — he does everything." 

At least one key suit — Hicks' boss — says he agrees. 
Hicks easily won over Warner/Chappell CEO Dave John- 
son when they first met in January. "What was appar- 
ent in the first 10 minutes talking with him were all the 
reasons we ought to extend and expand our relation- 
ship with him," Johnson says. 

Within the network in Atlanta, this "new kind of ex- 
ecutive" also works with rival record company execu- 
tives to a certain extent. 

"You rarely find reason for anybody in a major record 
company cooperating with somebody at another major 
record company," says Paul Russell, former 
chairman/CEO of Sony Music International and 
Sony/ATV Music, during a later interview. "The only- 
time you really cooperate is in a hits-compilation world." 

But with the drastic and continuing decline in record 
sales, "the network" wants to break this mold. 

"Obviously we're highly competitive with one an- 
other," J Records' Johnson says. "Chris wants to win, I 
want to win. But we also want to build a network so we 
can assist each other and give ourselves the best oppor- 
tunity to win in our systems." 

Johnson explains that as Noontime grew, they all 
realized that there was a huge lack of unity in the 
urban music landscape. Once there were tours with 



'If I tell the suits 
how I really feel, 
they might call 
security. Whereas 
if I say it to Chris, 
he can translate/ -,, 



major artists from different labels supporting each 
other. "That came from executive or managerial sup- 
port," he says. 

"We don't have that anymore." Johnson adds. "If 
I've only got one superstar and he has a superstar, 
there's more money if they can go out [on tour] to- 
gether. There will always be competition, but there has 
to be some grey area where we can help sell more 
records for everyone." 

Landing The Deals 

Minutes after entering yet another studio, the new 1 1th 
Street Studios, a group crowds into one of the smaller 
rooms to listen to music and talk. 

" I 've done three really wildly competitive deals, and 
two of those deals are standing in this room," Hicks 
says, referring to UT Ronnie and Eric Hudson (the 
third is Dream). 

" Everybody was coming in like sharks, putting money 
on the table." Uf Ronnie's manager Rocky Bivens says. 
"But everything's about energy. Chris Hicks right now. 
to me, is making the moves that Berry Cordy and L.A. 
Reid made. The energy of where he wants to go, just to 
be a part of potential history with a guy who has vision 
is fascinating to me." 

LIT Ronnie adds, "The industry will just use you up 
for records and say. 'Give me a hit record,' and you get 
a couple of songs. But back in the day. they used to be- 
lieve in producers and give you a whole project. That's 
what I love about Chris. He said. 'I want to be in the Lil" 
Ronnie business.' " 

But it doesn't seem to be only a vision or a vibe that 
attracts producers and songwriters to Hicks. Repeat- 
edly people in Atlanta talk about how hard he works. In 
fact, the first words that crossed Hudson's lips when de- 
scribing his reasons for signing with Warner were "work 
ethic." They're willing to work hard, and they appreci- 
ate that Hicks is as well. 

The Communicator 

As Billboard s time with Hicks approaches the 20th hour, 
a storm moves in. flooding the streets of Atlanta. Johnta 
Austin, two-time Grammy winner for best R&B song 
(Carey's "We Belong Together," Blige's "Be Without 
You") arrives at a steakhouse for dinner. Austin was just 
1 6 when he began working with Hicks. He's now 26. 

While they've had their disagreements. Austin says. 
"One thing that we've always prided ourselves on is that 
we try to expand the other one's mind — not just the two 
of us. but everyone who's in our family — to try to see 
the bigger picture." 

Producers, songwriters and artists look to Hicks to 
be one of their voices in the corporate world, Austin 
says. He's their interpreter, communicating their cre- 
ative visions and thoughts. 

"We know that he can bridge the gap between the 
artist and the suit." Tip "XI." Harris says via a later phone 
interview. T.I.. too, is signed to Warner/Chappell. "If I 
tell the suits how I really feel, they might call security. 
Whereas if I say it to Chris, he can translate it to the suits 
so it can benefit us both." 

It's that kind of mutually beneficial approach that 
Hicks and the Atlanta network are all about. "We're 
competition from one sense." Def Jam senior VP of 
A&R Shakir Stewart says. "But Chris represents a lot 
of writers and producers who I work with." Since Hicks 
has been an entrepreneur for so many years while 
Stewart has worked in corporations for the last decade. 
Stewart adds, the two often give advice to each other 
out of friendship. 

"Warner Music Group employs me to bring in as 
much business and opportunity as possible," Hicks 
adds. "If I can just walk right into Def Jam and say 'hey' 
to everybody and sit in everybody's office, instead of 
fighting to get on their projects, then obviously that 
makes the opportunity for business easier." •••• 
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Top-Tier Tokyo 
Club, Billboard 
Live, Is The First 
Of Three New 
Ui Japan 




Japan boasts a vital music scene and thousands of live ven- 
ues. But among music capitals of the world, Tokyo has not of- 
fered a state-of-the-art nightclub focused on adult fans — until 
now. ■ On Aug. 18, Billboard Live Tokyo will open its doors 
in the prestigious Tokyo Midtown complex, with Steely Dan 
as its debut ac/. ■ Billboard Live also will open clubs in Osaka 
on Aug. 26 and in Fukuoka on Sept. 3, and Steely Dan's 
Walter Becker and Donald Fagen will play those rooms as well. 

em branded jazz club, we had been contacted 
by Tokyo Midtown, which was beingdeveloped 
by Mitsui Real Estate, one of the biggest prop- 
erty companies in Japan." Kosuga says. "They 
were looking for a tenant in Tokyo Midtown, 
so we linked up and started thinking about op- 
erating a venue there." 

At the same time. Billboard was hoping to 
expand its operations in Japan and all three el- 
ements came together at the right moment. 

"It was great synergy." Kosuga says. "Han- 
shin Contents, Billboard and Mitsui all wanted 
something at the same time. 

"What we needed was a brand, a music brand 
that would enable us to attract the same qual- 



Tthc three new clubs is part 
road-based agreement announced in 
September 2006 between Billboard and 
Japan's Hanshin Contents Link. The wide- 
reaching agreement spans Jive entertain- 
ment, publishing. TV and radio programs, 
Web sites, digital products and other mar- 
quee music properties. 

The Tokyo club is located in the expansive 
Tokyo Midtown development in Roppongi. the 
international heart of Japan's capital. With the 
completion of two redevelopment projects 
(Tokyo Midtown and Roppongi Hills) in recent 
years, the area has been transformed with new 
homes, shops, art galleries and restaurants. 



Tokyo Midtown opened March 30 and fea- 
tures apartments, a multistory shopping mall, 
a park, and an 81 5-foot-tall office and hotel 
complex — Tokyo's tallest building — and is next 
to the new National Art Center. 

Billlward Live is situated on the fourth floor 
of the Garden Terrace/Calleria section and fea- 
tures a spectacular glass wall overlooking Mid- 
town's beautiful green park and the spectacular 
Tokyo skyline. 

"We thought it was a perfect setting for a 
club." says Ryota Kosuga. director of Hanshin 
Contentsand CM of Billboard Live. "Especially 
with the huge glass window behind the stage. 

"Two years ago while working with a differ- 
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ity of artists we had at our jazz club operation 
in Osaka. Billboard was perfect for us," 

Hanshin had slowly been transforming the 
concept of its venue in Osaka from a jazz club 
to a broader adult-oriented music club. 

"Our customers said they wanted to see other 
artists, in addition to just jazz. They were also 
interested in soul, black music. R&B. reggae 
even." Kosuga says. "So we started to book ad- 
ditional artists, such as Kool & the Gang, who 
played 12 shows in six days that were com- 
pletely sold out. 

"Of course, the jazz fans said this wasn't a 
jazz-club kind of artist, but we knew what our 
customers wanted." Kosuga says. "Basically, 
the concept changed: our venue was becom- 
ing an entertainment space for adults, not just 
a jazz club. 

"With this change in concept, we began to 
feel there was a gap between the jazz brand 
and the artists we were presenting. So then w e 
started thinking about a new club." 

Apart from the spectacular glass wall, the 
"opera house" concept of the club will ensure 



! BECKER, left, and 
GEN of Steely Dan. 
hk ADO the Tokyo 
oduction manager. 



that Billboard Lives guests feel intimately con- 
nected to the performers. 

"As the (loor area was limited, we tried to 
think about how we could maximize use of the 
spate, so we ended up having three stories like 
an opera house," Kosuga says. 

Guests will be able to enjoy top-quality food 
and drinks at tables on the stage-floor level, 
booths for couples on the second level and gal- 
leries encircling the upper levels. The views 
are unimpeded and everyone is very close to 
the stage. 

Billboard Live production manager Keita 
Ohkado. the man charged with ensuring that 
all the club's hardware works, comments on 
the design of the club. 

With the audience spread out in three sto- 
ries, "to provide the best sound throughout, 
we have chosen a line array speaker system 
manufactured by D&B." Ohkado says. "We also 
have a subwoofer which is not commonly used 
in a small club like this. But we wanted to max- 
imize the effect of heavy bass sound, which 
will be the essential aspect in musk like hip- 



hop, reggae and rock. 

"These are the selections we made after 
going through many plans and tests to get the 
sound right." he adds. "Also, we have installed 
a digital system throughout: a digital mixing 
board by Digidesign as well as a Pro Tools 
recording s\stem. Plus we have a control cam- 
era set up. which allows us to produce live 
recordings of DVD quality, catching the ambi- 
ence of the performance." 

The club's glass wall pre- 
sented a challenge. Apart 
from problems with the 
acoustics, outside radio 
waves interfered with wire- 
less monitors musicians 
would use inside. So. dur- 
ing the sets, a protective 
curtain dampens the sound 
and shuts out all outside 
radio interference. 

Of the lighting system. 
Ohkado says. "We managed to make the struc- 
ture of the club, with its high ceiling, work to 
our advantage by installing moving lights that 
produce vivid color arrangements." 

Ohkado notes that the combination of a 
night view through the glass behind the stage 
and the lighting arrangements will provide 
a unique effect during show s. In addition, a 
200-inch video screen will allow the type of 
presentation normally available at a concert 
hall. It will help give all seats an equally inti- 
mate view of the stage. 

The quality of sound and lighting needed 



A camera 
setup will 
allow for DVD- 
quality live 
recordings at 
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to accommodate the wide variety of acts that 
will appear at the club. 

"We will provide all genres of music." book- 
ing manager Dee Sakamoto says. "Jazz, hip- 
hop, Brazilian. French, rock crossover 
— basically all kinds of musicians." 

Apart from Steely Dan. Billboard Live 
Tokyo will also feature such acts as Michael 
Franks, Larry Carlton. Babyface. Air Sup- 
ply. Rickie Lee Jones and 
Allen Toussaint. 

"We're aiming to pro- 
vide high-quality music for 
a mature audience, to en- 
hance the arts in Japan 
through the presentation 
of live performances, with 
good food and a quality at- 
mosphere," Sakamoto 
says. 'So we have to find 
the kind of artists that fit 
this concept." 
Sakamoto is keen on the concept of "un- 
plugged" concerts, normally presented in 
larger venues but possible in the unique set- 
ting of Billboard Live. "It would be great to 
see those types of artists playing in a differ- 
ent kind of atmosphere." he says. 

Sakamoto is excited to have Steely Dan 
opening the clubs. 

"The great thing about them is that their 
sound is so sophisticated," he says. "It's a great 
aural experience, and having them play will 
enable people to quickly understand the Bill- 
board Live concept." •••• 
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The three Billboard Live clubs in Japan will have their own fla- 
vor. Billboard Live booking manager Dee Sakamoto says. 

"Now we are establishing the Billboard Live brand with all 
three clubs on an equal basis, but I want each one to have a re- 
gional identity and reflect the character of each city," Sakamoto 
says. "Each club has to be supported by local people and mu- 



sicians, and needs to establish roots in the area.' 

The Tokyo club is right in the heart of Rop 
pongi, which is popular with the foreign 
community in Tokyo, so the acts and 
Cltib the audience are expected to have 
a more international flavor. 
Osaka's club is expected to get 
a mix of foreign and Japanese 
music fans in a city that is fa- 
mous for its boisterous night life, 
while Fukuoka in the far west of Japan is a little 
more laid-back than Osaka and attracts more 
Asian visitors to the region, particularly from China 
and South Korea. 

Billboard Live Tokyo will open Aug. 18 with a performance 
by Steely Dan. The group will also christen the stage of Billboard 



Live Osaka on Aug. 26 and the Fukuoka club on Sept. 3. 
Unlike the all-new Tokyo space, the Osaka and Fukuoka 
venues are being transformed from jazz-branded 
clubs, so the transition has not been difficult. The 
Osaka club has a capacity of 300, while the 
Fukuoka club accommodates 180. 

"We have to create a market in each area," 
Sakamoto says. "We have [clubs with] three 
different characters in three different cities, 
where the way of thinking and musical tastes 
are anything but the same. We want to take 
that and reflect it in our booking policy. 
*0*^ "We've booked many Japanese artists into the 
Osaka and Fukuoka clubs" when they were jazz-branded 
clubs, he adds, "and we don't want to disappoint the Japan- 
ese fans who like these artists." — FV 
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Establishing a business relationship 
abroad is often a risky business. In Japan, 
not only can cultures collide, but com- 
munication can be difficult on many lev- 
els Not so for Nielsei^^^iftfiSS-Media, 
the corporate parenl 
it found a company to represent 
ket the Billboard brand in Japan. 




In September 2006, Nielsen and Hanshin 
Contents Link announced a master licensing 
agreement that includes the opening of Bill- 
board Live clubs in Tokyo (Aug. 18). Osaka 
(Aug. 26) and Fukuoka (Sept. 3). But the 
clubs, conceived by Hanshin president 
Tsuneaki Miyazaki, are just a starting point 
for this deal. 

"We anticipate creating new print proper- 
ties, charts, Web sites, digital download serv- 
ices, TV and radio programs and even 
apparel" through a comprehensive and ex- 
clusive deal with Hanshin, Nielsen Business 
Media VP Howard Appelbaum says. He notes 
that in early 2005 Nielsen and Hanshin began 
their business relationship on a smaller scale 
with a licensing agreement for the Billboard 
Mobile ringtone download service. 

"We are now in a great position to develop 
the Billboard brand in Japan." Hanshin di- 
rector Ryota Kosuga says. 

The Hanshin name has a long and distin- 
guished history in Japan, most notably in as- 
sociation with the Hanshin Tigers baseball 
team, for which American slugger Cecil 
Fielder played in 1989. 

Hanshin's history goes back more than 
100 years, when it was established as a rail- 
road company. Since then, it has bloomed 
into a $5 billion conglomerate that covers 
railways, buses, hotels, travel and freight 
companies, real estate, baseball and enter- 
tainment. 

Hanshin Contents was formed in 1989 and 
isa 100%- owned subsidiary of Hanshin Elec- 
tric Railway, with $2 million in capital. 

The company is involved in the music busi- 
ness through the operation of two jazz clubs 
in Osaka and Fukuoka, which it will now re- 
open as Billboard Live venues, as well as the 
provision of mobile phone contents, music 
copyright. CD and video production, adver- 
tising, signage and displays. 

The companies have complementary 
strengths. Appelbaum says. 



"The most important thing that Billboard 
brings to the table is a world-class brand that 
stands for integrity and music," he says, com- 
bined with the data and charts information 
expertise of Nielsen. "We also have been in 
the licensing and product development busi- 
ness for quite a while and can bring expert- 
ise in terms of deal structures and what deals 
to pursue." The Billboard brand will provide 
Hanshin with solid credibility when it devel- 
ops new products in Japan, he notes. 

And Hanshin is "a Tiffany-quality com- 
pany in the Japanese market, well-established 
and well-respected," Appelbaum adds. Not- 
ing that Hanshin has operated music ven- 
ues in Japan for several years, he says, "They 
are world-class in their ability to operate in 
that arena. They're on the ground and they 
have a real entertainment sensibility in cre- 
ating new products. They're also very aggres- 
sive and have a shared vision of what this 
business in Japan could look like in five or 
10 years." 

Kosuga adds, "The fact that both compa- 
nies had such solid backgrounds and repu- 
tations helped everything go very smoothly." 
He says with a laugh: "Our biggest problem 
was dealing with the time difference every 
time we wanted to call New York." 

Hanshin Contents president Tsuneaki 
Miyazaki brought the idea of a Billboard 
music club to the table. 

"Two years ago. while working with a jazz- 
branded club, we had contact with Tokyo 
Midtown. which had a club space in its 
plans," Kosuga says of the huge develop- 
ment project in the Roppongi district of 
Tokyo. "Mitsui Real Estate was looking for 
a tenant so we started to think about setting 
up a venue there. 

"We had a license for another brand, but 
we couldn't open up in Tokyo because there 
was already a club with the same brand there; 
we only had a license for the Kansai area [of 
western Japan]." 




'We are now in a 
great position to 
develop the Billboard Wu 
brand in Japan.' 

-RYOTA KOSUGA, HANSHIN 



At the same time. Hanshin was changing 
the nature of its clubs in Osaka and Fukuoka, 
putting on a broader range of musical acts in 
line with the demands of the clubs' customers. 

"We needed a new brand, a music brand 
that would attract the same quality of 
artists," Kosuga says. "Billboard represents 
reliability for chart and music informa- 
tion — in many ways, we look up to them — 
so they were perfect for us, and we started 
to negotiate with Nielsen to get a license to 
operate a club." 

Hanshin invited Nielsen representatives 
to see their existing clubs and the Tokyo club 
under construction. It also kept the U.S. com- 
pany informed of the club's progress with 
regular reports. With Billboard Live ready to 
open Aug. 18, Kosuga offers his perspective 



of this symbiotic relationship. 

"We've taken the initiative in organizing 
the club, as we have more knowledge in the 
club business," Kosuga says. "But for book- 
ing artists, we have had big support from 
Billboard in the United States. They suggest 
artists, offer advice and support us, and help 
with their network of agents and manage- 
ment companies." 

In the future, Hanshin is looking at the 
possibility of opening more clubs — Nagoya 
and Sapporo are possibilities — while expand- 
ing other areas of the relationship. The com- 
pany has launched a Japanese Web site and 
offers mobile phone contents, and is plan- 
ning to use the Billboard Live club to record 
performances for TV broadcast and possi- 
ble CD releases. — FV 
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UTAOA HIKARU, performing 
during her Utada United 2006 
tour, and duo KOBUKURO (inset) 
sell via digital channels. 




JAPAN'S NEW 
DIGITAL EQUATION 



New Revenue Channels Offset Sales Downturn 



BY STEVE McCLURE 

Reports of the Japanese music industry's de- 
mise are greatly exaggerated, executives in 
the world's second-biggest music market say. 

They point to a booming digital-distribu 
tion sector, a steady stream of new and prom 
ising artists and a willingness to challenge 
traditional ways of doing business as sign; 
that the Japanese industry is in better shapt 
than many people realize. 

"Japan is one of the only major music mar 
keta that is holding fairly steady when botji 
physical and digital are taken into account 
BMC Japan president Daniel DiCicco says, 
He says that in Japan, annual digital growth 
matches the gradual drop in physical sales, 
which is unique among major music markets, 

According lo local labels body the Record 
ing Industry Assn. of Japan, shipments of 
physical product (CDs, music videos and 
other media) by its 43 member companies 
in 2006 totaled 347 million units, down 2% 
from 2005. for a wholesale value of 408.4 bil- 
lion yen ($3.4 billion), down 3%. 

Digital music delivery meanwhile, totaled 
368 million units, up 37°o. for a value of 53.5 
billion yen ($450 million), up 56%, mean- 
ing that the overall value of all music — phys- 
ical and digital — shipped by RIAJ member 
companies was tip \% in 2006. 

" Production of package products is dras- 
tically shrinking under current market con- 



ditions," a Warner Music Japan spokesman 
says. "On the other hand, digital products 
such as chaku-uta [master ringtones] and 
chaku-uta full [mobile-based full-songdown- 
loadsj are expanding rapidly." 

He says WMJ believes Japanese con- 
sumers will buy music that appeals to them 
regardless of whether it is sold physically 
or digitally. 

A Universal Music Japan spokesman says 
the key trend in |apan's music market is a 
diversification of sound carriers and distri- 
bution channels available to consumers. "We 
still see so many business opportunities in 
Japan's music industry." he says. 

EMI Music Japan (formerly Toshiba-EM I) 
cites the extraordinary success of supersta r 
female vocalist Utada Hikaru's single "Fla- 
vor of Life' as an example of the Japanese 
music market's new digital paradigm. 

Since its Feb. 18 release. "Flavor of Life- 
has sold 730.000 copies as a conventional 
CD single — but more than 6.9 million units 
in digital form, mainly comprising master 
ringtones and full-song downloads, accord- 
ing to the label. 

" Flavor of Life" is the first single by Hikaru 
to be used as the theme song for a TV drama 
series— "Hana Yori Dango." broadcast on 
the TBS network — since her May 2002 ^in- 
gle "Sakura Drops." A master-ringtone ver- 



sion of the song was released Jan. 5. the same 
day as the series' initial episode, followed by 
three more in the lead-up to the physical sin- 
gle's release. 

"It's just like how singles used to be re- 
leased beforean album," says Nozomu Kaji, 
associate CM of the marketing group at EMI 
Music Japan's Foozay Music division. 

Kaji says mobile-based downloads com- 
prised 90% of the track's digital sales, the 
same ratio as the overall Japanese digital- 
music market. "People downloaded 'Flavor 
of Life' via their keitais [mobile phones] while 
watching 'Hana Yori Dango' on TV." he says. 

WMJ recently enjoyed similar success 
with male pop duo Kobukuro's single "Tsub- 
omi (Bud)," which was used as the theme 
song to the Fuji TV drama series "Tokyo 
Tower — Okan to Boku to. Tokidoki, Oton." 
As with " Flavor of Life," the master-ringtone 
and mobile-based full-length download ver- 
sions of the song went on sale the same day 
(Jan. 8) as the show's first episode, and went 
on to sell a combined 2.9 million units, ac- 
cording to the label. 

The physical single was released March 
21 — two days after the program's last episode 
was broadcast — and has sold more than 
500.000 copies. 

Universal Music Japan, meanwhile, says 
pop group GReeeeN's single "Aiuta (Love 
Song)" has sold 1.5 million digital downloads 
(full-length tracks and master ringtones) since 
they were made continued on >>p36 




POPULATION: 127.4 million 

AVERAGE EARNINGS: $33,100 per capita U.S. 

CAPITAL: Tokyo 

OFFICIAL LANGUAGE: Japanese 
BROADBAND SUBSCRIPTIONS PER 100 
PEOPLE: 19.7 

MOBILE PHONE OWNERSHIP PER 100 
PEOPLE: 71.8 

MUSIC FACTS 

SALES AWARDS FOR ALBUMS: 
PLATINUM: 250,000 units 
GOLD: 100,000 units 

TOTAL PHYSICAL UNIT SALES 2006: 346.8 
million units 

TOTAL PHYSICAL SALES REVENUE: 408.4 
billion yen ($3.4 billion) 

MARKET SHARE 2006 

2.9% 



■ International repertoire 
| Domestic repertoire 

Classical, and other repertoire 



TOP THREE BEST-SELLING DOMESTIC 
ALBUMS OF 2006: 

1 "All Singles Best," Kobukuro (Warner Music 

Japan) 

2 "Catch the Wave," Def Tech (Universal 

Music Japan) 

3 "Ultra Blue," Utada Hikaru (Toshlba-EMI) 

TOP THREE BEST-SELLING INTERNATIONAL 
ALBUMS OF 2006: 

1 "Beautiful Songs," various artists (Warner 

Music Japan) 

2 "Daniel Powter," Daniel Powter (first limited 
edition) (Warner Music Japan) 

3 "Stadium Arcadium," Red Hot Chill Peppers 

(Warner Music Japan) 

MEDIA FACTS 

KEY NATIONWIDE RADIO STATIONS: 
Tokyo FM, flagship station of the 38-statlon 
Japan FM Network 

J-WAVE, Tokyo-based flagship station of the 
five-station Japan FM League, which besides 
J-WAVE includes stations in Sapporo, 
Nagoya, Osaka and Fukuoka 

RETAIL FACTS 

KEY BRICK- AND-MORTAR SPECIALISTS: 
Tsutaya, Shlnseido, Tower Records Japan, 
HMV Japan 

KEY LEGITIMATE ONLINE RETAILERS: 
legitimate online retailers: iTunes Japan, 
Mora.co.jp, Yahoo Japan, Daiki Sound, 
Amazon Japan, HM 

■ Mnntry o' internal A'rairi and Cotimdmcatiorn KDDI ftwcotfcng wduitry 
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SUINKH 

MUSIC ENTERTAINMENT CO., LTD. 



2-1 , Ogawa-machi, Kanda, 
Chiyoda-ku, Tokyo, Japan 

TEL : 03-3292-2865 FAX : 03-3292-2860 

http://www.shinko-music.co.jp 
rights@shinko-music.co.jp 



NAT KUSANO 

CEO PRESIDENT 



YUMI KUSANO 

DIRECTOR 



fat the heart of music, there is always a song, 
at the heart of music, there is always a song, 
at the heart of music, there is always a song. 

at the heart of music, there is always a song, 
at the heart of music, there is always a song, 
at the heart of nrusic, there is always a aonc. 



i& FUJIPACIFIC MUSIC INC. 

3-3 5 6F Kita Aoyamo. Minoto-ku. Tokyo 107-0061 Japan 
Phone: 1811(3)3796-8603 Fax: (8!|(3|3796-0153 
hltp://www.(ujipacific,co.|p/english E-mail: inllo (ujipocilic.co.jp 
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from >>p35 available in mid-April, as well 
as 300.000 copies of the physical single. 

"To generate as many business opportunities 
as possible, we believe it is important to promote 
synergy between the package- and digital-music 
business and create further demand to boost the 
music business," Universal Music Group Japan 
chairman/CEO Keiichi Ishizaka says. 

And it's not just domestic acts that are ben- 
efiting from Japan's digital-singles boom. BMG 
Japan says it has sold 2 million copies of Avril 
Lavigne's single "Girlfriend" via mobile, evenly 
split between master ringtones and full-song 
downloads, while the physical single has moved 
200,000 copies — unusually high for 
an international artist. Lavigne's 
latest album, "The Best 
Damn Thing," has sold 
more than 1 million 
units in Japan since its 
April 18 release, the 
label says. 

"The singles busi- 
ness is back with a 
bang in Japan," Uni- 
versal Music Group 
International Asia Pa- 
cific region president 
Max Hole says. "It's excit 
ing like the singles business 
was in the '60s. 

"I am extremely opti- 
mistic about the Japan- 
ese music market," Hole 
continues. "There is a 
rich vein of creativity in 
Japanese music at the 
moment. We're seeing a 
lot of new artists break 
through, and in recent 
times the music has been 
broadening in scope be- 
yond simply J-pop." 

Tokyo-based music 
business consultant 
Alex Abramoff says companies for which 
digital technology is not merely a new dis- 
tribution arm but a new way to market their 
artists are coping better with the challenges 
facing the Japanese music industry. 

"Online sales and digital marketing of music 
will allow catalog owners to accurately and ef- 
ficiently approach such segmented markets," 
Abramoff says. "Such activities coupled with 
the basic principle of our business — continu- 
ous discovery, development and establishment 
of new talent — will ensure the future growth 
of the industry." 

But Ichiro Asatsuma, chairman of lead- 
ing Tokyo-based music publisher Fujipacific 
Music, sounds a cautious note about digital 
distribution. 

"We have to bring every new digital technol- 
ogy which we can use to protect [our rights]." 
he says, noting that the advance of digital tech- 
nology has mainly benefited consumers as op- 
posed to rights holders. 

"I think — 1 hope — the tide will turn before 
too long," Asatsuma says. 

His concern is supported by Rl AJ data show- 
ing a rise in mobile piracy. The association es- 
timates that nearly 290 million full-length songs 
and master ringtones were illegally downloaded 
to mobile phones in Japan during 2006, com- 
pared with 344.1 million legal files sold. 

Meanwhile, as in other major music markets, 
social networking services (SNS) are getting in- 
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'In recent times 
the music 
has been 
broadening in 
scope beyond 
simply J-pop.' 

-MAX HOLE, 
UMGI ASIA PACIFIC 



creased attention from the industry here, al- 
though Japan has not yet seen an act use SNS 
to create a buzz a la Arctic Monkeys or Lily Allen. 

Mixi, Japan's most popular SNS, earlier this 
year launched a video file-sharing service that 
it says will "revitalize" communication among 
its 8 million users. Music is the most popular 
category on Mixi, with some 132,000 music 
"communities" registered on the service, which 
claims to be approaching 1 0 billion page views 
per month. 

Mobile-based SNS sites such as Maho no Is- 
land are also rapidly becoming popular. Like 
PC-based SNS, they usually have music sec- 
tions where people can exchange 
music info and upload music. 
I d December 2006, Maho no 
Island introduced a fea- 
ture called Island Music 
Factory that gives indie 
acts a chance to pro- 
mote their music 
among members of 
the site's community. 

Some 3,000 songs 
have been uploaded 
to the site as stream- 
ing-audio files, and 
many indie labels arc 
tarting to realize the pro- 
motional potential of 
mobile-based SNS. 
Maho no Island 
president/CEO Akira 
Tanii says. 

Japan's indie com- 
munity is also the focus, 
along with action 
sports, of a new Inter- 
net-based TV channel 
called Havoc TV. 

"We have close to 400 
Japanese and interna- 
tional music labels 
signed up, and we are 
providing music content and hundreds of 
hours of programming from a wide variety of 
sources," says Simon Godden, CEO of Tokyo- 
based Gotcha Media, which operates Havoc 
TV and other broadband TV channels. 

Japanese record companies aren't sitting still 
while the market rapidly changes around them. 

Avex head of international Haji Taniguchi 
says. "Avex is no longer just a record company. 
It is a multiplex organization consisting of a 
record company, music production, visual pro- 
duction, artist management, copyright owner 
and so on." 

BMG Japan's DiCicco says, "The market is 
evolving dynamically, and all record compa- 
nies here have taken a hard look anew at ex- 
actly how we allocate resources." 

That has become particularly important after 
Japan's giant cell phone company, NTT Do- 
CoMo, launched its new High-Speed Down- 
link Packet Access service in August 2006 to 
support its new multimedia music service. 

"Coming advances like HSDPA mean con- 
vergence between online and mobile is in- 
evitable, and likely to begin as early as next 
year," DiCicco says. "This will significantly 
shuffle the cards, presenting downward 
pressure on prices and other difficult chal- 
lenges to our existing mobile business, while 
conversely easing access to our content and 
thus opening the door to new opportunities 
for growth." •••• 
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If your business revolves around optical discs, 











you should know our name. 

Every business - including yours - faces the challenge of realizing the true potential of their product. With the invention of the first 
optical disc, DVA became the global leader in modern optical disc technology. By effectively managing an expansive portfolio of over 1300 
patents, DVA today leverages its versatile operations to enhance the value of its patented technologies. If your company is in the 
business of manufacturing or distributing optical disc products, you should know our name. DVA can 
help maximize your business and release the value of your investment. 

For more information and a complete list of licensees, write to Discovision Associates, 
2265 East 220th Street, Long Beach, CA 90810 or fax: (310) 952-3350. www.discovision.com 
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JASRAC acts as a go-between 
for people who create music 
and those who enjoy it. 
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FACES TO WATCH 

New Talent In The Land Of The Rising Artists 



Banna 

Creating an air of mystery about an act is a tried- 
and-true promotional tactic. But Japanese pop- 
rap male vocal quartet G ReeeeN (Universal Music 
Japan) has taken that concept to an extreme, re- 
fusing public and media appearances as well as 
not allowing their faces to be shown in photos or 
videos. Their desire for anonymity stems from 
concern that too much media attention could in- 
terfere with their studies — all four members of 
GReeeeN are medical students in the northern 
Japanese city of Sendai. Universal, which in Jan- 
uary released the group's debut single, "Michim," 
(Road) built a buzz around the group's fourth sin- 
gle, "Aiuta," (Love Song) by releasing it as a mas- 
ter ringtone a month before the full-length single 
arrived May 16 and spreading word about the sin- 
gle via social networking sites and mobile-based 
music Web sites. Since then "Aiuta" has sold 1 . 5 
million digital downloads ( full-length tracks and 
master ringtones) and 300,000 CDs, according 
to its label, and GReeeeN has become one of the 
hottest new acts on the Japanese music scene. 



MIDORI 



Like the members of G ReeeeN , Mariko Goto, vo- 
calist/guitarist with Tokyo-based punk trio Mi- 
dori, prefers a bit of anonymity. In publicity 
photos of the band, Goto's eyes are blacked out, 
which clashes somewhat with the high school 
girl's sailor-suit uniform that is her usual stage 
attire. Midori formed in 2003 in Osaka when 
Goto teamed with keyboardist Hajime and drum- 
mer Yoshitake Kozeni, and they immediately 
gained attention because of Goto's over-the-top 
performance style. In 2005 the band made its 
recording debut with a self-distributed 
mini-album titled "Midori First 
Since then Midori has steadily 
built a reputation as one of the 
Japanese indie scene's most 
interesting new bands and 
is steadily augmenting its 
fan base through such viral 
media as Goto's blog and 
the m247 "music forecast- 
Web site. 



JYONGRI 



Singer/songwriter Jyongri discovered gospel 
music when she saw the Whoopi Goldberg 
movie "Sister Act 2" at age 8 in her hometown 
of Osaka, Until then her musical studies had 
been confined to classical piano, but gospel 
struck the proverbial chord with Jyongri, and 
when she was 14 she started taking gospel 
singing lessons. Jyongri's emotive singing style 
and strong songwriting skills caught the atten- 
tion of Japanese labels, and she eventually signed 
withToshiba-EMI (now EM I Music Japan), mak- 
ing her debut with the single "Possession'' last 
December. Jyongri's debut album, "Close to Fan- 
tasy," arrived March 21 and peaked at No. 25 on 
the Oricon chart. 



ANGELA AKI 



Singer /songwriter Angela Aki isn't exactly a new- 
comer — she released her major-label debut sin- 
gle, "Home," in September 2005 on Epic Sony. 
Since then Aki has established herself as one of 



MITSUKI 



One of the most promising new 
artists to have recently emerged in 
japan is 1 5-year-old female singer Mitsuki. 
who's been gaining attention thanks to her pow- 
erfully emotional vocal style. As is becoming in- 
creasingly common in Japan, Mitsuki's label 
Warner Music Japan created momentum in ad- 
vance of the June 20 release of her debut single, 
"Taisetsu na Mono," (An Important Thing) by 
releasing master ringtone, ringback and "melody 
call" (music a caller hears while waiting for the 
other party to answer) versions of the song, kick- 
ing off the promo campaign March 27-29 by of- 
fering free downloads of the master ringtone. 
"Taisetsu na Mono" is used in the domestic film 
"Dolphin Blue" and its B-side, "Hitotsu Dake" 
(Only One), is the theme song for weekly TV 
drama series "Sexy Voice and Robo," further 
boosting Mitsuki's profile. "Taisetsu na Mono" 
only made it to No. 18 on Oricon magazine's 
July 2 singles chart, but Mitsuki looks like an 
artist to keep an eye on in the future. 




J-pop's brightest new tal- 
ents thanks to her pas- 
sionately intense musical 
persona. Aki is one of sev- 
eral up-and-coming J-pop 
artists with a bicultural back- 
ground (Aki's mother is Ameri- 
can, her father Japanese) and thus a 
better than average chance of breaking in- 
ternationally. In May 2006 Aki signed with Los 
Angeles-based Tofu Records in an effort to es- 
tablish herself as an English-language artist in 
the United States. 



TAMURAPAN 



The MySpace page of singer /songwriter Ayumi 
Tamura, aka Tamurapan, has attracted much at- 
tention from Japanese and overseas music fans 
because of her arrestingly original songs and 
vocal style, but also because of her colorful, de- 
ceptively childlike paintings. Like an increasing 
number of new Japanese artists, Tamura is try- 
ing to work outside the conventional music busi- 
ness, working with Tokyo-based mail-order 
specialist Music Posca and using such new media 
as MySpace to reach out to fans directly. Music 
Posca released Tamura's second full-length 
album, "Hellow," April 4. — SM 
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Hit after hit, breakthrough after breakthrough 
Universal Music Japan is getting huge momentum 
And this is just the beginning. 
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http://www.universal-music.co.jp/ 
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CHEESE DANISH 

Junior Senior follow-up 
finally out in the States 



HOME IMPROV-MENT 

BIN Frisell's ethereal 
new quartet Floratone 



AT LAST, LEDISI 

Jazzy, soulful vocalist 
breaks out after 11 years 





LUKE OF LEESBURG 

Georgia-bred Bryan is 
a true country man 



AUGIE THE AUSSIES 

Down Under stars 
make a stateside move 
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BY CHUCK TAYLOR 



PUTTI N' ON THE HITS 

Manilow Covers '70s Favorites, Own Songs On Third 'Greatest' Album 



arry Manilow is trying to get the feeling again. 

B Following the runaway success of January 2006 's 
"The Greatest Songs of the Fifties," which debuted 
at No. 1 on The Billboard 200, and subsequent 
"The Greatest Songs of the Sixties," a No. 2 album 
in October 2006, he is preparing the organic follow-up, "The 
Greatest Songs of the Seventies," due Sept. 18 via Arista. 

Combined, the two prior efforts have shifted nearly 1.7 million 
copies in the United States, according to Nielsen SoundScan. 

However, given that this is the decade that catapulted 
Manilow to fame, arranging and covering songs from his own 
heyday has left the artist a bit confounded. "This has been a 
real big mountain," he says. "On the 'Fifties' album, because 
the songs were much older, I could massage them and nobody 
would find fault. When we got to the '60s, it was more diffi- 
cult because people were familiar with them. But the 70s — 
these songs are so well-known. Every time 1 sat down at the 
piano and tried to put my stamp onto them, whenever I touched 
a chord. I would stop because 1 felt I was hurting them." 



Add to the challenge that Manilow decided to include un- 
plugged renditions of some of his own best-loved hits from 
the decade: "It seemed like such an easy idea, but then, oh, 
my God, how do you redo 'Mandy' and 'I Write the Songs'? 
I'm telling you, I stared at the piano for a good two weeks be- 
fore 1 started." 

Even so, Manilow says, "I think we did it. These covers re- 
tain the integrity and emotion of the originals." 

Manilow recorded more than two dozen songs for consid- 
eration, with the final set list to be determined imminently. 
Contenders include Elton John's "Sorry Seems to Be the Hard- 
est Word." Christopher Cross' "Sailing," "You've Got a Friend" 
(a duet with longtime friend Melissa Manchester) and Simon 
& Garfunkel's "Bridge Over Troubled Water." 

Manilow says the experience of reinventing the hits offered 
a newfound regard for their melodic mastery. "When they were 
out, frankly, they were competition for me — I was going up 
the charts, they were going up the charts — so I guess I didn't 
respect them as great songs," he says. "Recording them, 1 re- 



alized how beautifully written and well-crafted they are." 

Revisiting his own catalog was downright cathartic, Manilow 
adds. As he returned to "Weekend in New England," singing 
the opening line " 1 remember all my life" brought him full cir- 
cle. "The first time I sang that, 1 was maybe 1 5 years into being 
an adult." says Manilow, 64. "Now. I've actually lived. It comes 
from a more mature point of view." 

And yes, "Copacabana" is slated for a rerub, with a Gypsy 
Kings vibe. "1 kept the fun of the original and stripped it down 
to bare bones," Manilow says. "All of the versions of my songs 
are more intimate than the big pop records, and yet they're 
still the songs we remember." 

Two versions of "Seventies" will be released. One will offer 
around 1 3 covers and five Manilow redos; a deluxe two-disc 
package that includes a DVD on the making of the album with 
Manilow reflecting on the music and the decade will likely 
sport 22 songs. 



'When they were out. these 
songs were competition. 
Recording them, I realized 
how beautifully written 
and well-erafled they are/ 

"Barry offers a lot to his fans." J/Arista Records senior VP 
of marketing and artist development Scott Seviour says. "He 
really is his own brand. It's exciting to see such consistent sup- 
port surrounding these concept albums." 

Arista's extended marketing plan for the album demon- 
strates its belief in a long shelf life. On Sept. 9, Manilow will 
appear on QVC, transmitting a live performance from Boston. 
Robust TV advertising will surround the release date, as will 
daytime and evening show appearances, and a stop at ABC's 
"Dancing With the Stars." A PBS special will follow during 
Thanksgiving, along with a TV performance at the Rockefeller 
Center lighting of the Christmas tree and another on NBC's 
holiday TV special featuring skating champion Brian Boitano. 
After the new year, campaigns are earmarked for Valentine's 
Day, the Grammy Awards and Mother's Day. 

Regarding his enduring 30-year career, Manilow says, "I'm 
fortunate that people are still interested In what I have to say. 
But most of alt, I have something that nobody else has: the 
greatest manager. Garry Kief." and steadfast support from 
BMG Label Group chairman/CEO Clive Davis, with whom he 
partnered at the beginning of his career and has continually 
reunited with over time, including the current projects. 

"Year after year, decade after decade, I am in awe of Give's 
ability and wisdom and genius. We've made beautiful music 
together." Manilow says. 

Manilow is still bursting with ideas. "I'm lucky to still feel so 
creative. I've got five projects ahead of me that I'm excited about." 
he says. "The well hasn't run dry yet." 
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BY MIKAEL WOOD 



>»SAND 
CASTLES 

Robert Plant and Alison 
Krauss put their 
collaborative stamp on an 
eclectic repertoire of 
material on "Raising 
Sand," due Oct. 23 via 
Rounder. Among the 
tracks appearing on the T 
Bone Burnett-produced 
project are the Everly 
Brothers' "Gone, Gone, 
Gone (Done Moved On)," 
Tom Waits and Kathleen 
Brennan's "Trampled 
Rose" and "Please Read 
the Letter," first released 
on the 1998 Plant/Jimmy 
Page album "Walking Into 
Clarksdale." 

—Jonathan Cohen 

»>REKONVICTED 

Aug. 28 will bring a 
CD/DVD reissue for Akon's 
Konvict/Upfront/SRC/ 
Universal Motown album 
"Konvicted." The CD 
portion will include three 
new songs including 
"Sorry, Blame It on Me," 
which recently debuted at 
a career-best No. 7 on The 
Billboard Hot 100. The 
new version also includes 
"Rush" featuring Kardinal 
Offishall, which will appear 
in the upcoming film 
"Rush Hour 3," as well as a 
third, as-yet-unnamed 
new song. 

—Jonathan Cohen 

>»PRESS PLAY 

Kenny "Babyface" 
Edmonds is eyeing a Sept. 
18 release date for 
"Playlist," his 11th album. 
Eight of the 10 songs on 
the Island project are 
covers of decidedly non- 
urban songs, including 
Eric Clapton's "Wonderful 
Tonight," James Taylor's 
"Fire and Rain" and 
Bread's "Diary." Other 
songs include "Knockin' 
on Heaven's Door" (Bob 
Dylan), "Please Come to 
Boston" (Dave Loggins), 
"Longer" (Dan Fogelberg) 
and "Time in a Bottle" (Jim 
Croce). 

—Mariel Concepcion 

»>THRILL AIN'T 
GONE 

Chicago indie label Thrill 
Jockey will celebrate its 
15th birthday with a Nov. 
11-12 series of shows at 
London's Koko. The first 
day will run from early 
afternoon into the wee 
hours with performances 
by Trans Am, the Sea & 
Cake, the Fiery Furnaces, 
Califone and the Zincs. 
The next night, Tortoise, 
Bobby Conn, ADULT, and 
new roster addition KTL 
will play.— Jonathan Cohen 



D-D-Delayed 
Reaction 

After Two Years As An Import, Junior 
Senior's Second Album Finally Gets A 
Stateside Release 



"Hey Hey My My Yo Yo," the 
second studio album by Dan- 
ish dance-pop duo Junior Se- 
nior, hit record stores in Scan- 
dinavia and Japan in 2005. 
Since then, it's been readily 
available as an import— and, 
of course, as an illegal down- 
load—to American listeners 
curious to hear the follow-up 
to 2003's "D-D-Don't Don't 
Stop the Beat." That debut 
set, which spawned the inter- 
national hit "Move Your Feet," 
has sold 81,000 copies in the 
United States, according to 
Nielsen SoundScan. 

Nonetheless, Rykodisc VP 
of label operations Billy Fields 
is confident that consumers 
will spring for Ryko's new 
North American release of 



last record came out, [legal] 
downloading wasn't really an 
option," he says. "Now that it 
is, we'll do stuff with iTunes, 
Rhapsody and Napster." 

Despite this emphasis on 
the casual Junior Senior lis- 
tener, Ryko— which licensed 
"Hey Hey My My Yo Yo" 
thanks to its longstanding re- 
lationship with Crunchy Frog, 
the band's Danish label— isn't 
ignoring fans who've already 
acquired the new album. The 
American release arrives bun- 
dled with a seven-track EP 
featuring new material 
recorded within the last few 
months. "We just wanted to 
do something impulsively that 
didn't have a certain direc- 
tion," the band's Jeppe 




"Hey Hey My My Yo Yo," out 
Aug. 14. "It's true that a small, 
select group of hardcore Ju- 
nior Senior fans— the ones 
who go to the band's Web site 
and communicate with them 
via MySpace— know that the 
music's been out," Fields says. 
"But everyday fans have no 
idea that the record's been 
out. This is a brand-new 
record to them." 

Fields says that the label 
plans to make those everyday 
fans aware of the new album— 
which outfits the high-energy 
disco-pop of "D-D-Don't" with 
Motown-like horns— by "send- 
ing videos to the video chan- 
nels and music to alt, specialty 
and noncommercial radio," as 
well as "pushing hard for film 
and TV synch opportunities." 
He also expects action at dig- 
ital retail. "When the band's 



Laursen says. "It's just a thing 
of the moment." 

The week of release. Junior 
Senior will hit the road for a 
five-date American tour that 
includes shows at New York's 
Highline Ballroom and the 
Roxy in Los Angeles. (The 
band played Austin's South 
by Southwest conference in 
March.) Fields says he ex- 
pects the band to return to 
the United States for a "full- 
on 40-date club tour in Oc- 
tober or November." 

For his part, Laursen is 
happy to rev up the promo- 
tional machine again in sup- 
port of a 2-year-old album. 
"I'm excited to bring the new 
music to our fans in Amer- 
ica," he says. "The U.S. has al- 
ways been a musical inspira- 
tion to us. It's where we feel 
most at home." ■ ■ 
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GROOVE CONSTRUCTION 

Frisell, Chamberlain Commit Improvs To Blue Note Disc 



For celebrated jazz guitarist Bill Frisell, im- 
provising for hours upon hours in the studio 
with drummer Matt Chamberlain was never 
supposed to turn into a new album. But that's 



exactly what is captured on the self-titled debut 
from Floratone. due Aug. 14 via Blue Note. 

"Matt and I were just goofing off. having 
fun," Frisell recalls. Yet the album, which also 
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Point Of 
Return 

Award-Winning Quartet 
Steps Back Into Multipart 
Harmony 



Sometimes the best way for an act to move for- 
ward is to take a step back. That's just what 
Point of Grace does on "How You Live." Due 
Aug. 28 on Word Records, the new collection 
finds Shelley Breen. Denise Jones. Leigh 
Cappillino and Heather Payne returning to 
their signature vocal sound with shimmering 
harmonies and authentic choruses. 

Breen says that most artists plugging a new 
release will tell you it's the most cutting edge, 
progressive thing they ever done. "This new 
album isn't," she says with a laugh, admitting 
"How You Live" is a return to the act's classic 
sound. When the group recorded 2004's "I 
Choose You." the popularity of harmony heavy 
vocal groups was waning, so the girls opted to 
change direction, 

"On the last record, vocally speaking, we did 
a little bit more solo singing with background 
vocals as opposed to a lot of three- and four-part 
harmony." Breen says. "On this record, we de- 
cided we really wanted to bring that back. I think 
people missed it. That's who we are and what 
we are known for." 



On "How You Live." Point of Grace returns 
to the sound that has earned it eight Gospel 
Music Assn. Dove Awards, two platinum and 
five gold albums and 24 No. 1 singles at Chris- 
tian radio. "People love the fact that there's a 
lot of harmony." Jones says of the new album. 
"You feel the unity between us." 

The songs on "How You Live" reflect where 
the women of Point of Grace are these days 
as artists, wives and mothers. The title cut is 
a soaring, beautiful ballad about the things 
that matter most in life. "Thechorus says. 'It's 
not who you know. It's not what you did. It's 
how you live.' " says Payne, who sings lead on 
the song. "This song says, 'Take advantage of 
every single moment because we don't get 
that time back.' " 

"It reminds me of advice that was given 
to me before I became a mother and it was 
to take your children's detours." Cappillino 
says. "The common thread of this record is 
to celebrate life. We are not guaranteed any- 
thing. To sit outside on a pretty day. that's a 
gift. Just being able to watch my little girl at 
her piano recital, that's a gift. I hope this 
song will not just minister to moms, but to 
fathers and grandmothers and to grandfa- 
thers and aunts and uncles and sisters and 
brothers. When it's all said and done, peo- 
ple are going to remember how we lived. Did 
we encourage others? Did we really believe 
that God wanted what is best for us and live 
that way?" 

Another of Cappillino' s favorite tracks is 
"Heal the Wound." "This song is very, very spe- 
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Ledisi Takes Long Road To Major-Label Debut 



features contributions from producers Tucker 
Marline and Lee Townsend. sounds nothing 
like a playful, nonchalant meeting. 

Townsend and Marline sifted through two 
days" worth of material to reconstruct Frisell's 
and Chamberlain's improv sessions into lucid, 
atmospheric pieces with spacy grooves. 

"A lot of the choices we made reflected the 
aspects of their musical worlds — worlds that 
we shared that could be presented in a way that 
varied, but overall sounded cohesive," Townsend 
says. Frisell and Chamberlain would do some 
overdubs at times, writing specific parts for 
strings and horns. "But the impetus was Bill 
and Matt improvising." Townsend says. 

"I actually never listened to what was all 
there," Frisell admits with a laugh. "1 don't like 
to listen to myself after playing. I love letting 
things go. and judging myself is very tedious. 
The forms, shapes and pieces they came up 
with made a lot of sense. " 

The result is a new. different direction for 
Frisell and Chamberlain. Frisell has spent the 
last several years steeped in Americana sounds 
diid straightforward jazz trio work, while 
Chamberlain lias remained a top session/tour- 
ing drummer for the likes of Tori Amos and 
David Bowie. 

"Matt is such an unmistakable, instantly 



identifiable groove player that it felt natural 
to focus on grooves more." Townsend says of 
Chamberlain. "Bill was so good at function- 
ing in that realm. This project reflected how 
they played together in a groove-oriented 
world, rather than open playing." 

When Townsend started pitching the 
record around. Blue Note salivated. Frisell 
has scored modest sales with Nonesuch, 
shifting 177.000 combined units with his last 
eight albums, according to Nielsen Sound- 
Scan. But Blue Note doesn't view Frisell as 
the lone marketing focus here. 

Floratone "has a lot of atmosphere that 
depicts their ethereal tastes," label product 
manager Pern Greenfield says. "From a mar- 
keting standpoint, one of our top priorities 
is reaching the various fan bases that the col- 
lection is associated with." be it Marline's 
work with the Decemberists or Frisell's with 
Elvis Costello. 

For Frisell. any commercial success is icing 
on the cake, since releasing these recordings 
was always secondary. "We didn't have any 
deadlines, and no one was getting paid," 
he says. "We'd rent the studio or do it in 
Tucker's basement. There was no clock tick- 
ing all the time and the music just comes out 
in a different way." •••• 



POINT OF GRACE 




cial to me." she says. "At first 
it was a dark song and then as 
I continued to live with the 
lyrics, it is a song of redemp- 
tion. We all have to be re- 
minded thai the best gift we 
have as sinners is God's re- 
deeming love." 

In recording the new disc, 
Point of Grace again worked 
with veteran producer Brown 
Bannister. "*He's just so 
amazing," Paynesays. "If you 
work with somebody a long 



time, you have a comfort level 
there. I think he gets the best 
out of us vocally— both indi- 
vidually and together." 

Several veteran Christian 
groups have called it quits re- 
cently, and though they have 
scaled back to accommodate 
their growing families, the 
members of Point of Grace con- 
tinue to hit the road. "We find 
so much fulfillment in doing 
this," Breen says. "I actually 
find more fulfillment in it now 



than I did when we were crazy 
busy. When we were just blow - 
ing and going 25 days a month, 
you don't enjoy the moment be- 
cause you are just so exhausted. 
I think now that we've struck a 
really good balance, we can 
even enjoy it more." 

Jones agrees and adds: "We 
continue to do this because 
we are able to encourage peo- 
ple with music and music 
speaks in ways to the heart that 
nothing else does." •••• 



Eight months in, 2007 can be tagged as the 
year of the female. Sashaying in the chart- 
climbing heels of Mary J. Blige and Beyonce 
are an umbrella-waving Rihanna and talked- 
about newcomers Amy Wlnehouse and 
Chrisette Michelle. Back on the upswing is for- 
mer "American idol" champ and "The Color 
Purple" chanteuse Fantasia. And that's with- 
out factoring in anticipated releases by Alicia 
Keys, Keyshia Cole. Marian Carey. Jennifer 
Hudson and Blige. 

Bumped up to heavy rotation in my CD 
player is another qualified entry in the R&B 
sweepstakes: Ledisi's "Lost and Found" (Verve, 
Aug. 28). Though Ledisi is an up-the-coast 
home girl from Oakland. Calif., I was first clued 
in to her soulful, jazz-inflected style by a radio 
programmer in London in 1999. Turns out I was 
on the late freight. Underground enthusiasts 
had been raving about her since1996. 

Finally making her major-label debut 
after 11 years of indie hustling, Ledisi deliv- 
ers on the best bets nod accorded her in 
Billboard (Jan. 6). The 16-track album hums 
along from start to finish. Lead single "Al- 
right," a mellow groove about staying pos- 
itive, recently entered the Hot R&B/Hip- 
Hop Songs chart at No. 66. 

Among other songs logging repeat ac- 
tion: relationship-ending ballad "I Tried," the 
rhythmic "Upside Down" (featuring Ledisi's 
longtime producing/writing partner Sundra 
"Sun" Manning) and the anthem "We Are 
One" (with Rahsaan Patterson). Ledtsi co- 
wrote and co-produced all the tracks, col- 
laborating with Rex Rideout, Luther "Mario" 
Hanes, Rick Watford, Jamey Jaz, Errol 
Cooney and Lorenzo Johnson. 

The most haunting song is the title track, 
which elegantly showcases Ledisi's nuanced 
vocals backed only by piano and violin. "The 



whole record is about my personal life and my 
career life," she says. "About trying to find love, 
feeling love and being accepted." 

Weathering ups and downs on the long and 
winding road to Verve, Ledisi questioned her 
pursuit. "Should I stay, should I quit ... I was 
just tired," she remembers. "I'd played every 
nook and cranny. All these people [were] see- 
ing my shows. But it seemed like nobody 
wanted to help push me further. What I was 
doing wrong?" 

Picking up stakes and relocating to New 
York proved to be a rejuvenating jolt. Audi- 
tioning for Broadway's "The Color Purple" 
and other shows, she hooked up with pro- 
ducer Rideout ("He helped me find myself 
again"). That relationship opened the door 
to Ledisi's lively reworking of Luther Van- 
dross' "My Sensitivity." 

Her interpretation caught the attention of 
Verve president Ron Goldstein. Three years 
then passed between her signing in 2004 
and finishing songs for the album she'd been 
working on before Verve stepped into the 
picture. Then Goldstein and other Verve ex- 
ecutives were downsized out of jobs last 
year. But Ledisi says the changes didn't alter 
what she'd been promised from the start and 
relished as an indie artist: the freedom to be 
herself artistically. 

In addition to finally making her major-label 
debut, Ledisi is also scratching her thespian 
itch. She was handpicked by director George 
Clooney for a small role in the film "Leather- 
heads" starring himself and Renee Zellweger. 
In the December flick, Ledisi portrays a blues 
singer in a speakeasy, doing a smoking ver- 
sion of "Loverman." 

"Girl, I've been in the loop a long time," Le- 
disi says. "It was hard to keep going— I sacri- 
ficed a lot. But it was worth it." 
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Nashville Scene 
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Country To The Core 

Luke Bryan Takes A Down-Home Route To Nashville Stardom 



Luke Bryan— whose Capitol Nashville debut, 
"I'll Stay Me," streets Aug. 14— comes by his 
traditional country sound and down-home 
lyrics firsthand. The son of a peanut farmer in 
rural Leesburg, Ga., Bryan worked on the fam- 
ily farm when he was young. "Even my friends 
in Nashville laugh sometimes at how coun- 
try I am," he says. "I'm still adjusting to [living 
in Nashville] because I can't. . .just walkout 
my door and go fishing or hunting or do 
something outdoors." 

Bryan counts Brooks & Dunn, Alan Jack- 
son, George Strait, Conway Twitty and Al- 
abama among his influences. He built a local 
following playing bars and fraternity parties 
in the Athens, Ga., area while in college. 

After graduating, Bryan was ready to head 
to Nashville. But the death of his brother 
Christopher in a car accident caused him to 
postpone his plans and stay close to home. 
(Bryan's older sister also died unexpectedly 
a few months ago, and his album is dedicated 
to both siblings.) 

When Bryan finally made the move to 
Music City, acceptance did not come quickly. 
In fact, even Capitol Nashville, where he 
eventually landed, passed on signing him a 
few times. 

Songwriter Jeff Stevens has scored with 
everyone from Strait to Alabama to Tim Mc- 
Graw, and as an artist he recorded for At- 
lantic Records Nashville in the late '80s. When 
he got a call from cousin Kerrl Edwards, now 
Bryan's manager, asking him to write with 
Bryan, Stevens begrudgingly agreed. But the 
unexpected happened: Stevens fell in love 
with Bryan's songwriting and voice when they 
co-wrote their first song together, "Baby's 
on the Way." And even though Stevens had 
only one co-production to his credit, he 
agreed to become Bryan's producer. "As long 
as I can let Luke Bryan be Luke Bryan, he's 
going to be a star," Stevens says. 

"He's a writer" Stevens says. 'That's what's 



scary about all this. Alan Jackson could have 
made a great living as a songwriter, and that's 
not true of all artists. Luke's that same way." 

Bryan recently scored his first No. 1 as a song- 
writer, having co-written Billy Currington's 
"Good Directions" with Rachel Thibodeau. 

While he leans on his own Southern up- 
bringing, Bryan, who co-wrote 10 of his 
album's 11 cuts, says, "The hardest thing is 
writing a country song using all the country 
things everybody knows but trying to make 
it different." 

"I'll Stay Me" is solidly loaded with such fare. 
Though you can see the payoff coming a mile 
away, "The Car in Front of Me," is a heart- 
wrenching ballad in the vein of Doug Stone's 
"I'd Be Better Off (In a Pine Box), while "Coun- 
try Man" provides the album's most memo- 
rable lyrics: "I can grow my own groceries and 
salt-cure a ham/Hey baby, I'm a country man." 

"We Rode in Trucks" is a tribute to growing 
up in rural America and "Over the River" is a 
playful tale of getting naughty and naked in 
the woods. The aforementioned "Baby's on 
the Way" also made the cut. 

First single "All My Friends Say" is a rol- 
licking tale of a night spent partying after the 
singer sees his ex with a new man. "I felt it 
could turn into one of those fun. party-song 
anthems," WCTK Providence. R.I., PD Steve 
Giuttari says. "From the first spin it sounded 
like a big hit song." 

Jay Thomas, music director for XM Satel- 
lite Radio's Highway 16 country channel, 
agrees. "It's a fun-sounding, singalong kind 
of song," he says. "I'm not in college any- 
more, but let's face it: We've all been there a 
time or two." 

After hearing the rest of Bryan's album, 
Giuttari is further convinced about the artist's 
future. "I firmly believe that Luke Bryan is one 
of the next great male country stars in the 
making," he says. "He's going to be around 
for a long time." 
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Nash's 
Smash 

U.K. Singer's Piano-Pop Single Sets 
A Foundation For Further Success 



Kate Nash's quirky piano- pop 
anthem "Foundations" (Fic- 
tion) took everyone by surprise 
when it crashed in at No. 2 on 
the Official U.K. Charts Co.'s 
singles tally, nearly stopping 
Rihanna's "Umbrella" (Def 



|am) from making chart his- 
tory as the longest-running 
U.K. No. 1 ofthe 2 1st century 
I ■■' ir- p. 1 ■ i;.. The I k 

success also helped the track 
crack the top 10 of Billboard's 
Eurochart Hot 100 Singles. 



"I wasn't expecting any- 
thing." Nash says. "It would 
have been nice just to sneak 
into the top 40." 

She wasn't the only one 
caught on the hop. National 
top 40 station Radio I only 
playlisted the record when it 
saw the midweek chart posi- 
tion, while music weekly N M E 
went from belittling Nash to 
putting her on the front cover 
in a matter of weeks. 

"That felt very 'power to the 
people,' very punk." Nash says 
with a laugh. 

Fiction rushed forward her 
debut release. "Made of 
Bricks." by six weeks to capi- 
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If They Want Blood 

Australian Rockers Get First Shot In The States 



H irst, they conquered their native 
Australia. Now the members of rock 
H combo Augie March are taking aim 

H at the United States with third album "Moo, 
H You Bloody Choir," released Aug. 7 state- 
side via Jive/Zomba. 

The album, a classic-sounding blend of 
dreamy, folk-influenced rock that is rich with 
imaginative lyricism, is the follow-up to the 
critically acclaimed "Strange Bird," which BMG 
Australia released in 2001. Although "Moo" 
was originally slated for arrival in Australia in 
2005. the merger between Sony and BMG put 
it on hold until March 2006. 

Since then, the album has taken home two 
Australasian Performing Rights Assn. Awards. 
"One Crowded Hour" took song of the year, 
and frontman Glenn Richards won for break- 
through songwriter. Additionally, listeners of 
the Triple J radio network voted "One Crowded 
Hour" best track of 2006, and "Moo" has gone 
platinum (70,000) on the band's home turf. 

Richards says that initially the band was 
close to signing a U.S. deal with FireWire 
Records, but was approached by Jive/Zomba 
in March after president/CEO Barry Weiss gave 
"Moo" a spin. "Fortunately, [Weiss] actually 
listened to this stuff and fell in love with it," 
Richards says. "The great thing about [sign- 



ing with Jive/Zomba], though, is the head of 
FireWire, because he was so keen on the 
record, has offered to help in any way that he 
can as well. He's got a real interest in seeing 
that the band does well" in the States. 

Compared with the more urban-leaning 
acts on Jive, Augie March stands a bit left 
of center. "They're unique on our roster, let's 
put it that way," Zomba Label Group 
senior director of marketing Dan 
Mackta says. "But as part of the 
label group, there's more diver- 
sity and various rock and non- 
urban things that have done 
very well. So in that, it fits in, 
and it's just good music." 

"One Crowded Hour" im- 
pacted triple-A last 
month, and is now 
being worked to 
select modern 
rock stations. 
Mackta says a 
college radio 
campaign is 
soon to Kick off 
as well. Augie 
March also 
made its U.S. TV 




talize on the single's success. 
The album will be released in- 
ternationally in September, ex- 
cept in the United States, 
where a street date will be con- 
firmed shortly. 

Nash, published by Univer- 
sal Music Publishing, plays a 
19-date U.K. tour in the fall, 
booked by Angus Baskervllle 
at 1 3 Artists. 

She attributes much of her 
popularity to MySpace, where 
she has more than 72.000 
friends — 25,000 of whom 
signed up before she had a 
record deal, after kindred spirit 
Lily Allen's wholehearted rec- 
ommendation on the site. 

"I'm a big fan." Allen says. 
"But I don't think she's any- 
thing like me — she's really 
great in her own right." 

— Mark Sutherland 

BRAZZAVILLE JOURNEY: 
Brazzaville's eclectic mix of 
bossa nova and rock has 
found an unlikely spiritual 
home in Russia. 

A cult act in the West. 
Brazzaville enjoys mainstream 
popularity in Russia because 
of extensive touring in smaller 
cities and the nationwide reach 
of its label home. Russian 
major Soyuz. "Brazzaville is 
one of our top sellers." Soyuz 



A&R representative Alexei 
Alyayev says. 

Brazzaville's sound reflects 
the elements encountered in 
the well-traveled life of Amer- 
ican-born. Barcelona-based 
front man David Brown. 

Russian entrepreneur/ 
music critic Artemy Troitsky 
organized Brazzaville's first 
Russian concert in November 
2003 in Moscow through pro- 
moter Caviar Lounge, which 
he co-owns. Troitsky has is- 
sued the band's five albums on 
his Soyuz imprint Zakat. The 
most recent release, "East LA. 
Breeze," landed in June 2006. 

-Soyuz promotes us well and 
pays on time. If we had a label 
in the west like Soyuz, we would 
do really well." Brown says. 

Brazzaville is published by 
South China Sea Music (BMI) 
and booked by Brown, except 
for Russia and the Common- 
wealth of Independent States, 
where the band is handled by 
Igor Preobrazhensky . A 
string of U.S. dales are booked 
beginning Sept. 13 In Madi- 
son, Wis. —Kirill Galetski 

PROKID'S MESSAGE: South 
African rapper Prokid is confi- 
dent his song can help tackle 
the H IV/AIDS epidemic in his 
home province, Kwa-Zulu 



Natal. The South African Music 
Awards-nominated artist 
teamed with Swedish duo 
Triple & Touch to record "Aids- 
Free. That's Me," released by 
Gallo Record Co. in May. "We 
all need to stand up and do what 
we can to fight H I V/AI DS." says 
Prokid, whose album "Heads 
and Tales" was nominated for 
the SAMA best rap album in 
200f). "But as a Zulu man I feel 
compelled to play my part to 
help stop the spread of the dis- 
ease in Kwa-Zulu Natal." 

The song has emerged as 
the theme for the Star 
Schools program, aimed at 
empowering schoolchildren 
in the northern Zululand. and 
was inaugurated by Swedish 
IT entrepreneur Dan Olofs- 
son. who owns the Thanda 
Private Game Reserve in the 
region. "Music is an 
incredibly powerful force 
amongst South Africa's 
youth, and Prokid's popular- 
ity is a great way of getting an 
empowerment message 
across." Olofsson says. 
Prokid performs the song at 
charity events and schools, 
organized through the Mil- 
lionaire Models project. The 
artist is published by Gallo 
Music Publishers. 

— Diane Coetzer 



debut Aug. 6 on "The Late Late Show With 
Craig Ferguson." 

Because of the distinct characteristics of 
"Moo," Mackta says the album is being pro- 
moted at such destinations as Barnes & 
Noble and Borders Books & Music. The 
album "is really kind of literary," he says, "and 
we felt it had a bookstore vibe." 

On the heels of recent club gigs in New 
York and Los Angeles, Augie March will 
return to the States in September and Oc- 
tober as the support act on tours by An- 



drew Bird and the Aliens. A slate of dates 
opening for Crowded House in Australia 
is on tap for November. 

With the time lag between the international 
release of "Moo," Richards is already working 
on material for Augie March's next album, 
which he hopes wil I be out i nternationally next 
year. "Moo" "has been around in Australia for 
a couple years already, and it has a lot of work 
to do [in the States] still," he says. "If we don't 
make another record [in Australia] soon, all 
our momentum is sort of lost." 



AUGIE 
MARCH 




Baritone NATHAN GUNN 
covers Sting, Billy Joel and 
others on his Sony debut. 





Classical Score 

ANASTASIA TSIOULCAS atsioulcas a billboard.com 

Fall Classics 

Bocelli, Sissel, Rieu Highlight Upcoming Crossover Releases 



Pall is always a big time for classical crossover 
releases, and the incoming class of 2007 is no 
exception. Once again, labels are largely count- 
ing on the reliable combo of name recogni- 
tion and prime PBS placement to drive sales 
and. they hope, shake such household names 
as Josh Groban and II Divo from their 
perches atop the chart. And once again, the 
aesthetic lines between the "traditional clas- 
sical" and "classical crossover" categories are 
fairly blurry: It's all down to sales and mar- 
keting angles. 

Cellist Yo-Yo Ma's latest foray into global 
terrain with his Silk Road Ensemble (and 
joined this time by the Chicago Symphony 
Orchestra and conductor Miguel Harth- 
Bedoya) is the sumptuous-sounding and teas- 
ingly titled "New Impossibilities" (Sony 
Classical, July 31). His new labelmate. Amer- 
ican baritone/fan crush favorite Nathan Gunn, 
has a first Sony Classical disc, ")ust Before Sun- 
rise" (Aug. 7), that means to entice an audience 
that would probably never venture into an opera 
house. Selections include tunes by Sting , Tom 
Waits and Billy Joel. 

The other heavyweight imprint at Sony 
BMC Masterworks, RCA Red Seal, sees the 
return of piano-playing quintet the 5 Browns 
Oct. 2 with "Browns in Blue." The album 
showcases the music of Gershwin. Debussy. 
Rachmaninoff. Chopin, Piazzolla and W.C. 
Handy, among others. 

Film and TV tie-ins also loom large at Sony 
BMG Masterworks this season. Among them: 
"Songs Without Words." a Sept. 11 release 
linked to filmmaker Ken Burns' newest se- 
ries, the World War II -focused "The War," Re- 
visiting some of the industry's biggest 
soundtrack successes. Sony Classical is also 
issuing a set of "Star Wars" soundtracks fea- 



turing their original jackets just in time for 
the 30th anniversary of "Star Wars: A New 
Hope" (Oct. 2), as well as the "Star Wars Corel- 
lian Edition." a compilation of music from all 
six films. 

Surprisingly. Decca — which has estab- 
lished itself as a major driver in the classi- 
cal crossover market — is hanging back this 
season with only one release in this genre: 
an Andrea Bocelli greatest-hits compila- 
tion that hits the street Oct. 30. (The title is 
still TBA.) 

Speaking of Decca, singer Sissel has 
moved from that label to Savoy Label Group's 
Denon imprint to release the CD/DVD 
"Northern Lights" (Nov. 6), featuring tenor 
Jose Carreras. The project coincides with 
a December PBS pledge special shot in her 
native Norway. 

Denon's superstar artist, violinist Andre 
Rieu. whose shows are a PBS fund-drive sta- 
ple, returns Sept. 1 with a "Live From Radio 
City Music Hall" CD and DVD (as well as a 
CD/DVD combo with exclusive video). (Full 
disclosure: My husband is SLC/Denon VP 
of sales.) 

Another key CD and DVD release timed 
to PBS' December drive is the English boy 
choir Libera's "Angel Voices" (EMI Classics, 
Oct. 2). Its TV special begins airing in No- 
vember and continues into pledge season. 
The youngsters will also tour the United 
States in the spring. 

Peeking ahead into the new year, EMI Clas- 
sics will release something of a meta-album. 
Pianist John Bayless' "Circle of Life" (Jan. 
15) tackles the music of fellow piano player 
Elton John, transforming such hits as "Tiny 
Dancer" and "Candle in the Wind" in virtu- 
osic new arrangements. 
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BDSCertified Spin Awards August 2007 Recipients: 

800,000 SPINS 

If You're Gone/ Matchbox Twenty /Atlantic 

700,000 SPINS 

Bring Me To Life/ Evanescence /Wind-Up 

600,000 SPINS 

-1979-/ Smashing Pumpkins /Virgin 
From This Moment On/ Shania Twain /Mercury 
Hero/Heroe/ Enrique tglesias /Interscope/Universal Latino 
Ironic/ Alanis Morissette /Maverick 

00,000 SPINS 

Come Down/ Bush /Trauma 
Crazy In Love/ Beyonce /Columbia 
I Try/ Macy Gray /Epic 

400,000 SPINS 

Before He Cheats/ Carrie Underwood /Arista/Arista Nashville 
Check On It/ Beyonce Feat. Slim Thug /Music World/Columbia 
Crazy/ Gnarls Barkley /Downtown/Atlantic/Lava 
Me & U/ Cassie /NextSeleclion/Bad Boy/Atlantic 
Mr. Brightside/ KWtn /Island 
My Love/ Justin Timberlake Feat. T.I. /Jive/Zomba 
Say It Right/ Nelly Furtado/Mosley/Geffen 
Somebody Like You/ Keith Urban /Capitol Nashville 

300,000 SPINS 

(I Hate) Everything About You/ Three Days Grace /Jive/Zomba 
Black Horse & The Cherry Tree/ KT Tunstall /Relentless/Virgin 
Candy Shop/ 50 Cent /Shady/Aftermath 
Keeper Of The Stars/ Tracy Byrd /BMG 
Spiderwebs/ No Doubt /Trauma 
The Sweet Escape/ Gsven Stefani Feat. Akon /Interscope 
U Remind Me/ Usher /Arista 
Where I Come From/ Alan Jackson /Arista Nashville 
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00,000 SPINS 



Big Me/ Foo Fighters /Capitol 

Cupid s Chokehold/Breakfast In America/ Gym Class Heror /Decay dance/Fueled By Ramerv'Atlantic/Lava 

I'm N Luv (Wit A Stripper)/ T -Pain /Konvict/Nappy Boy/Jive/Zomba 
Lost Without U/ Robin Thicke/StarTrak/lnterscope 
Makes Me Wonder/ Maroon s /A&M/Octone/lnterscope 
Mississippi Girl/ Faith Hill /Warner Bros. 
My Wish/ Rascal Flatts /Lyric Street 
Remedy/ SMthtf /Wind-Up 

Umbrella/ Rihanna Feat. Jay-Z /SRP/Def Jam/IDJMG 
Walk It Out/ Unk /Big Ooomp/Koch 
Watching You/ Rodney Atkins /Curb 
Would You Go With Me/ Josh Turner /MCA Nashville 



100,000 SPINS 



Beautiful Girls/ Sean Kingston /Beluga Heights/Epic/Koch 
Big Girls Don't Cry/ Fergie /Wtll.l.Am/A&M/lnterscope 
Click Click Boom/ Saliva /Island/IDJMG 
Feels Like Today/ Rascal Flatts /Lyric Street 
Forever/ Papa Roach /El Tonal/Geffen 
Hey There Delilah/ Plain White Ts /Fearless/Hollywood 
I Should Have Cheated/ Keyshia Cole /A&M/lnterscope 
Indescribable/ Chris Tomltn /sixsteps/Sparrow/EMI CMG 
Into The Ocean/ Blue October /Universal Motown 
Land Of Confusion/ Disturbed /Reprise 
Long Trip Alone/ Dierks Bentley /Capitol Nashville 
Lost In This Moment/ Big A Rich /Warner Bros./WRN 
Lucky Man/ Montgomery Gentry /Columbia 
Mountains/ Lonestar /BNA 
Paralyzer/ Finger Eleven /Wind-Up 

Please Don't Go/ Tank /Good Game/BlackGround/Universal Motown 
Show Me Your Glory/ Third Day /Essential/PLG 
Startin" With Me/ Jake Owen /RCA 

Stuntin' Like My Daddy/ Birdman Feat. Lil Wayne /Cash Money/Universal Motown 

This Woman's Work/ Maxwell /Columbia 
Ticks/ Brad Paisley /Arista Nashville 
Walk By Faith/ Jeremy Camp /BEC/Tooth & Nail 
Wrapped/ George Strait /MCA Nashville 



TO EVERY SPIN AWARD WINNER 

CONGRATULATIONS 
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VARIOUS ARTISTS 

High School Musical 2 
Producers: various 
Watt Disney 
Release Date: Aug. 14 

If at first you don't suc- 
l^fl ceed, try, try . . . whoops. 
Disney did succeed with "High 
School Musical," to the tune of 
7 million albums sold world- 
wide, a catalog of DVDs, a con- 
cert tour, stage and ice shows, 
and lyrics that every teen on 
the planet knows by heart. 
"High School Musical 2" does- 
n't dance too far off the beaten 
path. The full-cast opener, 
"What Time Is It," even refer- 
ences its predecessor's clos- 
ing "We're All in This Together" 
as it sends the kids of East High 
School off for a summer vaca- 
tion filled with the requisite ro- 
mantic tribulations, light class 
warfare and. yes, a Midsummer 
Night's Talent Show for every- 
one to strut their stuff. The 
music again skews toward hip- 
hop beats and hooky pop 
melodies, and such tracks as 
"Work This Out," the sports- 
themed "I Don't Dance," "Bet 
on It" and "All for One" make 
you feel like Backstreet's not 
only back, but never left.— GG 

CE3 

JUNIOR SENIOR 

Hey Hey My My Yo Yo 
Producers: Jesper M., 



Thomas Troe/sen 
Ryko 

Release Date: Aug. 14 

□ Danish duo Junior Se- 
nior named its debut 
album "D-D-Don't Don't 
Stop the Beat"; its lead sin- 
gle, "Move Your Feet," rico- 
cheted around the world, 
causing much dancefloor 
damage along the way. The 
b-b-beat continues on "Hey 
Hey My My Yo Yo." In fact, 
the songs here are more 
catchy, and yes, more fun. 
Having a bad day? Well, for- 
get about Daniel Powterand 
play this recording from be- 
ginning to end, "Hello/Hip 
Hop a Lula" is a bouncy de- 
light, with props given to Lit- 
tle Anthony & the Imperials' 
"Out of Sight, Out of Mind." 
Even more delightful is "We 
R the Handclaps," which fea- 
tures backing vocals by Le 
Tigre. But one track in par- 
ticular stands head and 
shoulders above all else: 
"Take My Time," with the un- 
mistakable vocal stylings of 
the B-52's' Cindy Wilson and 
Kate Pierson, who know 
what it means to dance this 
mess around.— MP 



ELECTRONIC 



PAUL VAN DYK 

In Between 

Producer: Paul Van Dyk 
Mute 




LINDA THOMPSON 

Versatile Heart 
Producers: Edward Haber. 
Teddy Thompson 
Rounder 

Release Date: Aug. 14 
Linda Thompson's third solo album (five years after 
her last, "Fashionably Late") shines a spotlight on her 
children Teddy and Kamila, and their close friends 
Rufus and Martha, the similarly musical offspring of 
the Wainwright clan. The kids are all over the room, 
playing, singing, writing, co-producing in various 
combinations. With Thompson's deep roots in Anglo- 
American folk music a given, the new generation 
gives her vitality and a sense of renewed purpose on 
such clever art songs as Rufus' "Beauty" and Kamila's 
strangely bewitching "Nice Cars." There are old folk 
tunes ("Katy Cruel") and Thompson's originals that 
sound like old folk tunes ("Whisky, Bob Copper and 
Me"). The spare but elastic settings enhance 
Thompson's honky-tonk originals like "Give Me a Sad 
Song" (written with Betsy Cook), and "Do Your Best 
for Rock'n'Roll" (written with Teddy) is a shrewd vari- 
ation on a formula that belongs in the permanent 
jukebox at Graceland — WR 




BLAQK AUDIO 

CexCells 

Producers: Jade Puget, 
Davey Havok 
intcrscopo 

Release Date: Aug. 14 
Blaqk Audio made its presence known on MySpace 
earlier this year before revealing itself as the elec- 
tronic side project of AFI's Jade Puget and Davey 
Havok. With "CexCells," the pair delivers an emotion- 
ally charged collection that certainly pays homage to 
pioneering dance/rock/electronic acts like Depeche 
Mode, Visage and Human League. Havoc's vocals, at 
times, even recall those of League leader Phil Oakey. 
Puget's programming and keyboard work, mean- 
while, would not sound out of place in a DJ set by 
Paul Van Dyk or Tiesto— particularly on tracks like 
"Again, Again and Again" and "On a Friday." Album 
opener "Stiff Kittens" is equal parts AFI and Infor- 
mation Society, while closer "Wake Up, Open the 
Door and Escape to the Sea" is primed for chill-out 
lounges. Consider the eerily beautiful "Where Would 
You Like Them Left?" a single-in-waiting.— MP 



Release Date: Aug. 14 

□ Being a trance DJ/pro- 
ducer is like being a 
politician. You can't be too 
underground, lest you alien- 
ate your pop-oriented, more 
mainstream majority; and you 
shouldn't lean too commer- 
cial, to avoid the wrath of the 
dance purists who make up 
your base. On the aptly 
named "In Between," Paul 
Van Dyk toes the line with 
Clinton-ian panache. The 
German superstar serves up 
of-the-moment dancefloor 
instrumentals ("Sabotage"), 
thematically fluffy pop 
schlock ("White Lies," with 
Pussycat Doll Jessica Sutta), 
dewy vocal-driven sound- 
scapes ("Complicated") and 
what the kids would call 
"bangers" ("New York City"), 
all bonded by the same warm 
synth sound, which either 
hums, stabs or swells. Van 
Dyk's biggest find, and clos- 
est brush with cohesion, is 
Ashley Tomberlin, who ap- 
pears on three tracks. Tom- 
berlin has the breathy in- 
genue voice of a typical 
trance queen, but turns a 
more thoughtful phrase in her 
lyrics, giving her tracks an 
honesty that makes them 
memorable.— KM 

NATALIE WALKER 
Urban Angel 
Producers: Stuhr, 
Ottie Buckwell 



Dorado Records 
Release Date: Aug. 14 
VI We've spun "Urban 
1*1 Angel" endlessly, but 
we still can't finger what 
makes it so compelling. Be it 
Natalie Walker's drowsy vo- 
cals or the elegant song con- 
structions, this album drifts 
by like whispers and drugs 
you with a hypnotic under- 
current. The Philadelphia 
artist's refined trip-hop per- 
colates for the ebullient con- 
fessional "Rest Easy." Beyond 
that, her other tracks delve 
into faintly smoldering se- 
duction— "No One Else" cel- 
ebrates that first touch— and 
gloom, like the desultory 
shuffle of "Circles." Walker 
even sings the praises of 
"Sanckens Doll" in a sleepy 
tone. Regardless, her impact 
will reverberate when Univer- 
sal/Fontana delivers "Urban 
Angel" stateside, and potent 
remixes of "No One Else" and 
"Colorblind" are also creat- 
ing Internet ripples.— CL T 

!:%%!!! 

DAVE MATTHEWS & 
TIM REYNOLDS 

Live at Radio City 
Producers: Brian Malouf, 
Steve Marcussen 
RCA 

Release Date: Aug. 14 

□ Dave Matthews" insert - 
triple-dig it -number- 
here live release is also his 
first since 1999 with erts- 



while acoustic duo partner 
Tim Reynolds. But even 
without the starry-eyed 
venue hook, this April show 
would be a more than wor- 
thy addition to his sprawling 
concert catalog. The college 
house-party contingent is 
only thrown the bones 
"Dancing Nancies," "Crash 
Into Me" and "Two Step." 
made up for in general effer- 
vescence, a solid dose of en- 
dearingly confounding Dave 
speak (check out the intro to 
"Cornbread") and lively gui- 
tar heroism. Reynolds is 
given a great deal of elbow 
room ("Lie in Our Graves") 
and a neatly simmering trip 
through Neil Young's "Down 
by the River," and Matthews 
uses the occasion to focus 
on underlit corners of his 
own songbook, especially on 
the dark, brooding "Bar- 
tender" and a handful of 
revved-up tracks from his 
solo record — JV 

EISLEY 

Combinations 
Producer: Richard Gibbs 
Reprise 

Release Date: Aug. 14 

□ Up to now. Eisley has 
not been easy to cate- 
gorize: Christian— but not 
Christian rock. Linked to the 
emo scene— but more likely 
to sound like '70s soft rock 
than '70s punk. This sopho- 
more full-length set does its 
best to make things clearer. 



however, with high-sheen 
production transforming the 
three Dupree sisters' trade- 
mark harmonies into radio- 
friendly lullabies that are 
bound to get critics break- 
ing out the word "ethereal" 
for the first time since Belly 
split up. Fortunately, the 
band retains a certain back- 
woods spookiness, meaning 
songs like "Many Funerals" 
and sci-fi lead single "Inva- 
sion" keep their edge amidst 
a clutch of tunes ("Come 
Clean," "Ten Cent Blues") 
that resemble nothing so 
much as mid-period Fleet- 
wood Mac. It's a combina- 
tion that means Eisley 
should soon be fitting in just 
about everywhere.— MS 

MAE 

Singularity 
Producers: Mae. 
Howard Benson 
Capitol 

Release Date: Aug. 14 

□ Mae's 2003 Tooth & 
Nail debut, "Destina- 
tion: Beautiful." represented 
the blueprint for the Norfolk. 
Va., quintet's success: sensi- 
tive, polished pop with a 
sunny outlook. Its Capitol 
debut. "Singularity," is more 
hook-laden than Mae's last 
two efforts, but frontman 
Dave Elkins" powerful vocals 
and lyrics set this album 
apart. "Reflections" is a sim- 
ple yet uplifting lament that 
continued on »p48 




LORI McKENNA 

Unglamorous 

Producers: Byron Gallimore r 
Tim McGraw 
Warner Bros./StyleSonic 
Release Date: Aug 14 
Lori McKenna's major-label debut, which comes after 
four independent releases, may be one this year's 
best country albums. McKenna says her songs are a 
collision of autobiography, observation and a vivid 
imagination, and there's plenty of proof here to back 
her up. The rocking and insightful "I Know You" name- 
checks D.H. Lawrence and could only be written and 
sung by a woman who has been married for 19 years 
to the same man. Likewise, "Your Next Lover" is an 
interesting and odd look at the insight gained from a 
lifelong love affair. The title cut, which speaks of 
drinking wine from a jelly glass, faded curtains and TV 
dinners, is right of out blue-collar America. And co- 
producer McGraw, who's wife Faith Hill recorded Mc- 
Kenna's songs on her "Fireflies" album, proves to be a 
fine harmony partner on "Drinkin* Problem."— KT 
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explores lost love and the 
reconciliation of science and 
faith. Many of the songs deal 
with relationships and spiri- 
tuality, including infectious 
standouts like "Crazy 8s" and 
"Sometimes I Can't Make It 
Alone." "Telescopes" and 
"Rocket" are respectable 
rock anthems, but they lack 
the inventiveness of other 
tracks. "Singularity" is at its 
best when Mae doesn't try to 
be something it's not. In this 
case, the band's earnestness 
and optimism are a refresh- 
ing alternative to the bom- 
bast of some of its emo con- 
temporaries.— AC 

TERENCE 
BLANCHARD 

A Tale of God's Will (A 
Requiem for Katrlna) 
Producer: Terence 
Blanchard 
Blue Note 

Release Date: Aug. 14 

□ What started as a gig 
scoring Spike Lee's 
HBO documentary "When 
the Levees Broke" has been 
imaginatively expanded by 
trumpeter Terence Blan- 
chard into this epic-length, 
orchestral-string master- 
work. As the two-year an- 
niversary of the New Or- 
leans deluge approaches, 
the Crescent City native de- 
livers his compelling and 
poignant reflections on the 
catastrophe, with the sup- 
port of his quintet and the 
40-piece Northwest Sinfo- 
nia. In the tunes, there is 
anger and angst, lush mel- 
ody and woeful wails, pock- 
ets of grace and flood wa- 
ters of melancholy. Four 
"Levees" numbers are in the 
mix, with revitalized ar- 
rangements, including the 
prodding, ominous "The 
Water" and the painfully an- 



guished "Funeral Dirge." Of 
particular note are three 
impromptu short "ghost" 
pieces, as well as originals 
by Blanchard's band mem- 
bers, highlighted by pianist 
Aaron Park's lyrical gem 
"Ashe" and saxophonist 
Brice Winston's heart-rend- 
ing "In Time of Need."— DO 

GAUDI + N US RAT 
FATEH ALI KHAN 
Dub Qawwali 
Producer: Gaudi 
Six Degrees 
Release Date: Aug. 7 

□ We have an unex- 
pected pairing on 
"Dub Qawwali"— electro-dub 
savant Gaudi and the late, 
legendary Pakistani qawwal 
Nusrat Fateh Ali Khan. Work- 
ing with recently discovered 
Khan vocal tracks. Gaudi has 
artfully crafted a surprisingly 
profound blend of Qawwali 
music and dub reggae. 
Qawwali is the music of Sufi 
mysticism, and Khan was 
surely one of the greatest of 
Qawwali singers. Gaudi has 
shown a keen sensitivity to 
Khan's legacy and Sufism in 
creating the 10 tracks on this 
disc. Sometimes the reggae 
vibe is pronounced, as on 
"Ghamgar Bare Ne" and 
"Ena Akhiyan Noo." while on 
others like "Bethe Bethe 
Kese Kese" the dub compo- 
nent is more subtle, in this 
case anchoring the bottom 
of the track. The result: a bril- 
liantly realized concept and 
a stirring world music 
album.-PVV 



Additional reviews 
.Com >nlln» this woek 
at billboard.com 

• Robert Gordon & Chris 
Spedding, "It s Now or 
Never" 

• Joe Satriani, "Surfing With 
the Allen" (EpK/L*9»cy> 



EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Alexandra Cahill. 
Gary Graff, Taylor Grimes, Kerri 
Mason, Dan Ouellette, Michael 
Paoletta. Sven Philipp. Wayne 
Robins. Mark Sutherland, Chuck 
Taylor. Christa L. Titus. Ken Tucker. 
Philip Van Vleck. Jeff Vrabel 

PICK ►: A new release predicted 
to hit the top half of the chart in 



the corresponding format. 

CRITICS' CHOICE *: A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available in 
the United States are eligible. Send 
album review copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard. 770 
Broadway. Seventh Floor, New York. 
N Y 10003) or to the writers in the 
appropriate bureaus. 
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BEN HARPER 

In the Colors (2:57) 
Producer: Ben Harper 
Writers: B. Harper, the 
Innocent Criminals 
Publisher: not listed 
Virgin 

□ Only one year after the 
classic rock-leaning dou- 
ble-album "Both Sides of the 
Gun." Ben Harper returns with 
a laid-back. California sunset 
tune, a natural fit for the genre- 
defying singer/songwriter and 
multi-instrumentalist. "In the 
Colors," the deep-grooving lead 
from studio set "Lifeline," due 
this month, is a simple, retro- 
styled beach ballad boasting 
lazy piano chords, crisp congas 
and sunny Tex-Mex guitar solo. 
Driven by a deep bass groove, 
courtesy of Harper's superb 
backing band the Innocent 
Criminals, the smooth track 
marks a return to vintage R&B 
grooves, a good move since 
Harper tried a little too hard to 
roll like the Stones on his last rec- 
ord. Here, he's not trying at all, 
which is why he succeeds.— SP 

C33 

DOLORES 
O'RIORDAN 

When We Were Young 
(3:20) 

Producers: Do/ores 

O 'Riordan, Richard Chycki 

Writer: D. O'Riordan 

Publisher Kooa/f. BMI 

Sanctuary 

□ The first solo single from 
Cranberries vocalist Do- 
lores O'Riordan, "Ordinary Day." 
was an elegant bow for her 
album "Are You Listening." rem- 
iniscent of pop classic "Linger." 
Enough of that, eh? Follow-up 
"When We Were Young" is a 
closer reminder of her "Zom- 
bie" signature, with vocal oc- 
tave-jumping and a haughty 
I gambol between electric gui- 
J tars and percussion. Radio hes- 
itated to react the first time 
around, but with the brassy ap- 
proach of "Young," O'Riordan 
has potential to charm adults 
who know her on a first-name 
basis. Active rock, as seldom as 
it indulges the ladies, would also 
do well to usher this talent back 
to active duty — CT 

JAMES COLLINS 

Boob Tube (4:45) 
Producer: Boomtang 



Writers: various 
Publishers: various 
Outta the Box/Trilogy 
WW Not since the early-'80s 
LI days of "Stars on 45" and 
"Hooked on Classics" have we 
heard the likes of "Boob Tube." 
Consummated by Canadian 
songwriter James Collins, who 
has produced cunning novel- 
ties like "I Wanna Write a Song 
(For Celine Dion)," the medley 
features a mesh of TV themes— 
"The Mary Tyler Moore Show," 
"Wonder Woman," "Love 
Boat,'* "WKRP," "The Golden 
Girls," "The Greatest American 
Hero" and "Laverne & Shirley"— 
all with singers approximating 
the originals and linked with— 
what else— a disco melody line. 
Given the retro nature of pro- 
grams that are showcased. 
"Boob Tube" aims for boomers 
who will giggle at the golden 
memories. So how about an ex- 
tended mix, featuring the likes 
of "Maude." "Angle," "Welcome 
Back Kotter," "Happy Days" 
and "All in the Family"?— CT 

THE DECEMBERISTS 

Perfect Crime #2 (5:33) 
Producers: Tucker Martine, 
Chris Walla 
Writer: C Meloy 
Publisher: not listed 
Capitol 

After the Decemberists 
1^1 signed to major label 
Capitol, fans were unsure what 
to expect: Would the twee rock- 
ers abandon hyper-literate tales 
of soldiers and swashbucklers? 




CARRIE UNDERWOOD 

So Small (3:38) 
Producer: Mark Bright 
Writers: C Underwood, R. Laird, 
H. Lindsey 
Publisher nor listed 
Arista Nashville 

The half-dozen country and pop hits on Carrie 
Underwood's six-times-platinum debut, "Some 
Hearts," practically make it a greatest-hits package 
unto itself. Her sophomore album isn't due until Oct. 
23, but with the cross-format momentum of "Before 
He Cheats," why take a break? "So Small" is going to 
be so big at country: Her performance scrapes the 
stratosphere, abounding with appreciably spine- 
tingling notes, alongside a full-bodied ballad tempo 
and a lyric that she co-wrote. She quaintly reflects, 
"That mountain you've been climbing is a grain of 
sand, what you've been searching for Is in your 
hands/Love is all that matters, everything else seems 
so small." Strip away steel guitar and adult top 40 has 
its millennium-era Shania Twain. Underwood is 
unstoppable, and "So Small" delivers on all previous 
collateral that she is here to stay.— C 7" 



As it turns out they simply re- 
fined their idiosyncratic sound 
with an album centered on a 
Japanese folk tale. Each of the 
group's records contains one 
standout unlike anything it pre- 
viously released. (Example: "16 
Military Wives" on 2O05's 
"Picaresque.") Second single 
"Perfect Crime 2" from current 
album "The Crane Wife" fits 
the bill nicely. The track is per- 
haps the closest thing to a 
disco rave-up the band may 
ever conjure. Narrative de- 
scribes the ultimate heist, with 
a backing of slinky, creeping 
bass; 70s-5tyle keyboards; and 




KAT DeLUNA 

Am I Dreaming (3:45) 
Producer: RedOne 
Writers: K. DeLuna, RedOne, 
J. Sewell-Ulepic 
Publishers: various 
Epic 

Kat DeLuna's debut, "Whine Up," is reminiscent of our 
introduction to Rihanna: an uptempo hip-hop-flavored 
anthem that gleefully connected but gave little indica- 
tion of the artist's ultimate versatility. Follow-up "Am I 
Dreaming" validates that more than halfway through 
the decade, artists and their backers realize it takes 
songs— not vacuous singalong jams— to forge careers. 
"Dreaming" truly paints a completely different pic of 
the singer, with a festive melodic Caribbean tint, flut- 
tering guitars, hand claps and a lyric professing devo- 
tion to a paramour kissing her under the moon. 
Vocally, DeLuna proves to be an inventive singer with 
some awfully clever riffs. Album "9 Lives" may be a 
more enlightened title than we ever suspected,— C T 



greatly appreciated cowbell. 
A rewarding, adventurous 
song from a band that never 
ceases to surprise — TG 

DIVINITY 
DESTROYED 

Indigo (5:14) 
Producers: Divinity 
Destroyed, Jeff Wallace, 
EntroLab Recording 
Writer: Divinity Destroyed 
Publisher: nor listed 
Independent re/ease 

□ Divinity Destroyed has 
noticeably evolved since 
Billboard gave it a "Now Hear 
This" spotlight in 2005. "In- 
digo" shows the experimental 
yet melodic band conjuring an 
increasingly accessible sound, 
where emotion propels the 
song more than driving metal 
riffs. Leading with AFI-ish key- 
boards, the verses alternate be- 
tween singer Mark Ward and 
the rest of the band— guitarists 
Tom Ward and Rick Flanegan. 
bassist Jim Cowan and drum- 
mer Dan Leonard— taking the 
floor in a stop/start dynamic 
before all join in for a rousing 
chorus. Despite themes of loss 
and regret, the atmosphere of 
the second half until the finale 
crashes in is like a softly fading 
sunset, woven with gently sung 
words and twinkling guitar har- 
monics. This balanced tension 
of soothing tones and powerful 
metal bursts is the gift of Divin- 
ity Destroyed's sound.— CLT 
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Ella Fitzgerald graces Tha 
Billboard 200 for tha flrtt time 
ince 1969 as "Love Letters 
: rom Ella" debuts at No. 97. 
With 8,000 sold, the 
Starbucks-powered album alto 
gives the late |azz great her 
est sales week since Nielsen 
oundScan began tracking 
data In 1991. 



Over the Counter 

GEOFF MAYFIELD gmayfieldaibillboard.com 



Common 'Finds' Chart Summit; Billboard Rocks 



With 2.001 plays, Mutlq 

(child's "teachme" becomes 
ly the third single In the nearly 
-year history of the Adult R« B 
:hart to register 2,000 or more 
weekly spins at that format. 
«ary J. Bilge's "Be Without You" 
ind Robin Thlcke's "Lost 
Without U" are the others. 



The kid who saw his first Billboard chart 
ink 15 years ago has grown up, as rap- 
per Common claims his first No. 1 on 
The Billboard 200. 

The new "Finding Forever," which 
starts with 155,000 copies sold, also 
marks his second consecutive No. 1 on 
Top R&B/Hip-Hop Albums. 




"American Idol" alum 
Mandlsa enters Top Christian 
Ubums at No. 1 with her first 
ilbum. "True Beauty." In the 
hart's 27 years, no other solo 

tale artist's debut album has 
arted In the top slot. 



This becomes Common's fourth top 
10 album on R&B/Hip-Hop Albums 
but only his second top 10 on the big 
chart. His last album, "Be," entered The 
Billboard 200 with a career-best Nielsen 
SoundScan week of 185,000 in 2005, 
but was blocked from No. 1 by another 
act's best-yet sales week, as Audio- 
slave's "Out of Exile" arrived with a 



263,000-unit frame. 

The rapper's first chart appearance 
came in the Oct. 31, 1992. issue, when 
"Take It EZ" entered sales list Hot Rap 
Singles at No. 26. 

BRIT'S GOT SALES: Here's a headache 
for the folks behind NBC series 
"America's Got Talent." 

It's bad enough that any talent show 
can only hope for a very distant second 
place in that category to TV ratings king 
"American Idol." Now import sales for 
"Britain's Got Talent" champ Paul 
Potts suggest the U.K. incarnation of 
that show might have greater impact 
on U.S. music sales than the domestic 
show generates. 

Import sales do not count toward 
Billboard's charts, but Nielsen 
SoundScan measures 6,000 copies 
during this issue's tracking week 
for the international edition on 
Potts' "One Chance," a number that 
would warrant No. 1 on Top Heat- 
seekers and No. 129 on The Bill- 
board 200. And, with 93% of the 
title's sales coming from online or- 
ders, it would have bowed al No. 2 
on Top Internet Albums. 

Columbia delivers the U.S. version 
of the album Sept. 18. 



ROCK ME, BABY: Starting this week. 
Billboard expands its menu of charts at 
billboard, biz with the addition of Top 
Modem Rock/ Alternative Rock Albums 
and Top Hard Rock Albums. 

The Billboard charts team recently 
took over administration of these two 
Nielsen SoundScan charts from Con- 
crete Marketing, which had managed 
those lists since their inception. 

SoundScan began offering the hard 
rock chart, called "hard music" in its sys- 
tem, in 1991, the tracking service's in- 
augural year. The other list, identified 
as "alternative" in SoundScan, launched 
in 1994. 

Veteran chart manager Anthony 
Colombo, who oversees al) rock lists 
in Billboard and sister magazine Radio 
& Records, adds these album charts to 
his desk. The "alternative new artists" 
chart, which ranks alternative- flagged 
albums by Heatseeker-eligible acts, will 
continue to appear in SoundScan but 
will not move to Billboard's Web sites 
at this time. 

The Modern Rock and Hard Rock 
album charts are based on a core panel 
of about 180 music chain and independ- 
ent stores. For now, that subset panel 
remains unchanged, but will be re- 
viewed and revised by year's end. 



Folks who have tracked these charts 
regularly are aware that several titles 
overlap both rock lists. This week Korn's 
"Untitled" is No. 1 on Hard Rock and 
Modern Rock /Alternative. 

NEW RULES: With the enthusiastic 
support of Billboard's charts depart- 
ment, Nielsen SoundScan implemented 
a new policy July 30 that enables data 
collection from chains that sell music 
on an occasional basis. 

The revision will bolster SoundScan's 
nontraditional segment to include pro- 
motions in which specific titles are sold 
at clothing stores, drug stores, fast food 
chains and other specialty merchants. 

I n order for such sales to be tabulated , 
the retailers must alert SoundScan with 
details of the promotion at least 30 days 
before that product is sold, and must be 
able to abide by established reporting 
protocol. Participating chains must also 
operate at least five stores, although in 
most cases, the kinds of merchants 
labels target for these kinds of in-and- 
out campaigns generally have hundreds, 
if not thousands, of locations. 

The complete policy is available 
from SoundScan's client services crew 
(clientservices@soundscan.com or 
914-684-5525). 



Market Watch A Weekly National Music Sales Report 
Weekly Unit Sales Year-To-Date 





ALBUMS 


DIGITAL 

urn- 


DIGITAL 
TRACKS 


This Week 


8.274,000 
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15.138.000 


Change 
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Change 
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OVERALL UNIT SALES 

mum 316.119.000 271.247.000 

Digital Tracks 332.934.000 492.452.000 

Store Singles 2.482.000 1.370.000 

Total 651.535,000 765,069,000 

UhamulW 349.412.400 320.492.200 



DIGITAL TRACKS SALES 

■06 3 32.9 million 



SALES BY ALBUM FORMAT 

CD 297,387.000 242.434.000 

Digital 17.395.000 28.013.000 

Cassette 792.000 202.000 

Other 545.000 598.000 



-14,2% 
47.9% 
-44.8% 
17.4% 

-8,3% 
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YEAR-TO-DATE SALES BY ALBUM CATEGORY 
Curat 193.116.000 162.318.000 -159% 

Catalog 123.003,000 108.929.000 -11.4% 

Deep Catalog 86 080.000 76.825.000 -10 8% 



CURRENT ALBUM SALES 

■n«, . 
'07 



S.l million 



162.3 million 



CATALOG ALBUM SALES 
•nn 123.0 million 



07 



l.l.ll.'.IIIIM.i 



-18.5% 

61.0% 
-74.5% 

9.7% 
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CHART 
BEAT 

■ Two sets of songwriters make 
noteworthy returns to the charts. 
For the first time In 12 years, 
John Lennon and Paul McCartney 
are listed on Hot Country Songs, 
thanks to the debut of Rascal 
Flatts' remake of "Revolution." 
And on The Billboard Hot 100. 
the four members of Led 
Zeppelin are once again in the 
top 30, as Sean Kingston 
samples "Dyer Mak'er" on his 
second chart entry, "Me Love." 

• - Three "Idol" finalists all 
achieve their highest positions 
on Hot Country Songs, and they 
are joined in the top 20 by a 
history-making song by Carrie 
Underwood. 

>>Fred Bronson also has chart- 
breaking news on Ella Fitzgerald, 
Daughtry and Mandisa. 

©Read Fred Bronson 
every week at 
blliboard.com/rred. 
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During the week 
of Sid, W-Aug.. 
5. film's Glen 
Hansard and 
Marheta Itglova 
performed on 
"lonight Show," 
"Late, Late 
Show" and 
"Last Call." Set 

is up 22V 
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Alter visits to 
"letterman" 
and ''Regis" last 
week, along 
with tour stops 
hn New York Qtv, 
bis album jumps 
28%. On Pop 
Catalog he bul- 
lets at Nos. I 
and 6. 




Al No. 7, "Kldz 
Bop 12" is the 
sixth in the 
series to debut 
in the big 
chart's top 10. 
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WEST FLIES NORTH 

Reflecting the anticipation for Kanye 
West's third album "Graduation." 
due Sept. 11. lead single "Stronger- 
soars 47-6 on The Billboard Hot 100. 
In its first full week of sales, the title 
surges 30-2 on Hot Digital Songs 
with 143.000 downloads. West's sec- 
ond-best weekly sum: Former No. 1 




ON HOT 100 

"Gold Digger" moved 1 47.000 on the 
Jan. 14. 2006. chart. "Stronger" rises 
to No. 40 on Hot 100 Airplay (29 mil- 
lion audience impressions) and Pop 
100 Airplay. It is West's fourth visit to 
the top 10 and first since "Gold Dig- 
ger," which reigned for 10 weeks. 

— Gary Tn*st 
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DAMIAN JR. GONG' MARLEY 
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Welcome To Jamrock 
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Reggae Gold 2007: Treasure Of The Caribbean 


7 il 


■i 


MATISYAHU 
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Youth 
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MAVADO 


Gangsta For Life The Symphony Ol David Brooks 
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SEAN PAUL 

VP UUMTK S37afi- AG 


The Trinity 
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MATISYAHU 

OM HA'j ;K OR EdC OlSN'SOV MUSIC * 


No Place To Be 
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NOTCH 


Raised By The People 
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BOB MARLEY AND THE WAILERS 


Africa Unrte: The Singles Collection 
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CULVER CITY DUB COLLECTIVE 


Dos 
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ZIGGY MARLEY 


Love Is My Religion 
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VARIOUS ARTISTS 


Soca Gold 2007 | 



ROOKIE KINGSTON STARTS HIGH 



As Common strikes pay dirt with his second 
consecutive No. 1 on Top R&B/Hip-Hop Al- 
bums (see Over the Counter, page 49), chart 
rookie Sean Kingston bows at 
No. 3 and gives Epic its high- 
est chart standing since 
Omarion debuted at No. 1 in 
January. 

Driven by its inescapable lead 
single, " Beautiful Girls," the al- 
bum opens at No. 6 on The 
Billboard 200 with 75.000 



% 

SEAN ' 



copies sold. In its second week atop The Bill- 
board Hot 100. "Beautiful" was tied into TV 
spots for ABC's "Desperate Housewives." 

while Kingston played NBC's 
"Today" July 31. 

Top R&B/Hip-Hop Albums 
also features Keith Murray's 
first release in four years (No. 
7). It's also the Hot Shot 
Debut at No. 2 on Top Inde- 
pendent Albums with 1 3.000 
sold. — Raphael George 
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KlvVHEN 1 SEE U 
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TEACHME 
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Hf TO , 
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MAKE ME BETTER 
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LET IT GO 
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SAME GIRL 
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Q a 


40 


PLEASE DON'T GO 
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BARTENDER 

r PJLIH FEAT AkOAl iAONV'CT WAF=V S> JIVE 20AJBA, 
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CRANK THAT (SOULJA BOY) 
SOOUA MY ETWllniMflinBIOTH 




Q 19 
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BED 

J HOLIDAY (MIG. CA^ITOl 
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BIG THINGS POPPIM" (DO IT) 
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BEAUTIFUL GIRLS 
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UNTIL THE END OF TIME 

JUSTIN TIMBER LAKE .n'.f 
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SEXY LADY 

YUM KM FUE JUMW (TUNG 1081 EF>IC ADCHl 


16 13 
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A BAY BAY 

HURRICANE CHRIS 
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UMBRELLA 

HIHANNA FEAT JAY E :RP DEF JAM'IDJUGl 
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WIPE ME DOWN 

Ell BOOSIE FEAT FOIL A WEBBIE " . .VJl 
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CAN U BELIEVE 

ROBIN THICKE iSTAH IHAF. INIERSCOPt) 


* 




27 


GET ME BODIED ,, 

BEYONCE V L. SIC rtORLC COLUMBIA W 
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CUPID SHUFFLE 

CUFLEJ ASVi IV .11. ...T : 




© 29 
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CANT LEAVE "EM ALONE ^ 

CIAAAEEAT SB CENT -LI." "f jf.MBA W 
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HOW DO 1 BREATHE ■ 

.ano -...."Mi" W 
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BUY U A DRANK (SHAWTY SNAPPIN ) 
I RANI FEAT TUNGJOC: "..11 1 SAPF. bQY . .[ .'DUflA. 
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TAMBOURINE 
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KIget me BODIED 
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UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE .KINGS MOUNTAIhl 
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OOH WEE 
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BOOM Dl BOOM 01 
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STRONG ARM 

JJjBH.l.' STREET PRIOEl 
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INSIDE OUT 

EEBLAR UNDERWOOD .MNLIS M0UN1AIII. 
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ME 
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1 GET IT IN 

CHAOS THA COMMUNITY SERVA 
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GET MY WEIGHT UP 

BIGG FACE ES'A . .Mi ',"...; 
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CASH DROP 
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LIKE THIS 

KELLY ROWLAND FEAT. EVE OJsli WORLD L'L.JMSlAi 
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MY 64 

Ml>E JONES FEAT. EJl. B A SNOOP OOGG 


© 21 
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DAVE 
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STACKS ON DECK 
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1 LIKE 
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BEAUTIFUL LIAR 
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BOYZ 

MIA AL irilERSCOPE) 
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WHAT BOYZ LIKE 
PIT A CHOW 
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COME OVER 
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STEEL DREAMS 

EL GRECO ItvLL J. 
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1 GET MONEY 
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WHEREVER 

TFWFU (FRENCH ROYALTY STREE1PACE) 
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LISTEN 

IMIIBBlf ISPIRIT RIS1VGMUSIC WORLD. 


© 21 
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KOOL AID 

EJE BASS FUtE JT BMHBEV (PIPELINE 
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CHECK ME OUT REMIX (DAMN 1 LOOK GOOD) 
B A BOYS FEAT YOONG ORO A THE LAST MR BIGG 1 
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CANT TELL ME NOTHING 



INTL. PLAYERS ANTHEM (I CHOOSE YOU) 

U6X FEAT THAU t MAFIA :UG«. .II'.'F :0M8A| 



IN MY SONGS 
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FREAKY GURL 
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ME 

TAMIA !".. 



::ar ASYLUM ATLANTIC 



COFFEE SHOP 

TLFN6 JOC FEAT G O RILLA EOE E l'J > *.'■" "i:"' :."l '1H AILAI.I Ii:. 
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MAKE YA FEEL BEAUTIFUL 
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CANDY KISSES 
AAtANOA PEREZ I 



POP. LOCK & DROP IT 



LEAN LIKE A CHOLO 



SORRY, BLAME IT ON ME 



ROCK YO HIPS 

1 CUM HOB FEAT. Ill SCRAPPY CPlNA BALE REPRISE Yl ARAER BROS I 



I IYUNG ROSS EPtC.'AOCHl 



1 


ADULT R&B 


,1 


§1 


BS 


TITLE 

ARTIST ilMPO-M PROMOTION LABEL) 


o 




.n 


KJ TEACHME 


2 


2 


2.1 
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CAN U BELIEVE 
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IF 1 HAVE MY WAY 
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H08IN THICKE ■ i". L 


8 


9 




DJ DON'T 
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ANOTHER AGAIN 
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10 


10 


24 


WHAT'S MY NAME 
MUtH MCKNIGHT 
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IN MY SONGS 
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FUTURE BABY MAMA 
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DO YOU 
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ME 
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HOW DO 1 BREATHE 
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CUPID SHUFFLE 
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HATE ON ME 
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BABY 

ANGIE STONE FEAT BETTY WRIGHT 
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CAN U FEEL ME 
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SAME GIRL 
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STAY WITH ME 
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FUTURE BABY MAMA Prince 
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B Dub T a'k'a Trap Starz g£ 
Playaz Circle Featuring Lil Wayne 5? 
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HYDROLIC B5 Featuring Bow Wow 
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In only eight 
weeks, Souija 
Boy's "Crank 
That" mattlws 

17-10 for th* 
fastest climb to 
the top 10 in 
three years by 
aa artist's 
first single. 
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Jagged Edge Featuring Ashanti 



GOOD THINGS 
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Rich Boy Featuring Polow Da Don & Keri Hilson 

RR* .RICH 3(7' J JONES J L PtRRVtCEAYtON.Ri HILSOHt • JOW AWTERSCQPf 



- 
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Trey Songz 



YOU AINT KNOW 
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U AIN'T GOIN NOWHERE 
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BRUISED BUT NOT BROKEN 



BLOCK PARTY 



Two years ago 
BS peaked al 
Ho. 71 alter six 
weeks with 
debut single. 
Diddy 'stray 
band lands Hot 
Shot Debut 
medal al No. 58. 
Album ts due 
Sept. 11. 
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Parti LaBelie Featuring Mary Mary With Kanye West & Consequence 
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WHEN I HUSTLE 

| ;*/:e >ha l*ras«^ jr PALi»*\J^ . p:. 



Huey Featuring Lloyd 

» HIT? COMUttTti. JIVE ;o«8A I 



L PQllTf JIRRi lHALEi 



Lloyd 

© THE INC UNIVERSAL MOTOWN J 



Ayanna 
&& ■ 




BOOM Dl BOOM Dl 
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STHONG ARM 

*0L% j :'1[NI«0 kl VIlL'HNt" » WALKtR . AV IMT.ibA :H . 



J-Mizz 

> t; STREET PRIDE 



GLAMOROUS 

POLO* OA DOS (S ff RGUSOH J JONES A ADAMS E 0 



.LlAMS ( BRIDGES' 



H 2 PIECES 
M CITY fM FLOWiHSi 



Fergle Featuring Ludacris 

© '.MLl i iUAAM INTH-s: 
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Twista Featuring Pharrell Williams 



INSIDE OUT 



Tomar Underwood 



NOBODY DO IT BETTER 



Keilh Murray Featuring Junior & Tyrese 



I GET IT IN 
MY 64 



Chaos Tha Commuoliy Sen/a 



GET MY WEIGHT UP 

Mi- n~»it.50NaB»..t«i 



Mike Jones Featuring Bun B & Snoop Dogg 

■ : OOP » •»-■• •- 



CASH DROP Chain Gang Parolees Featuring Dem Franchise Boyz & Boss Hoss 

HAW BEAT;; rM 6f LL B MURRA'E COl-HiS 'MCCAIN. 0) SOQA mil STREET PRIM 

I LIKE 



OARKSIDE 3J "ALISI THE DiSCiCitS 0 H 



Sakai 

O fAMU* TREE 



'UH-OHHH!!' JA RULE'S RETURN IS NIGH 



Three years after the release of his last album. Ja 
Rule returns to Hot R&B/Hip-Hop Songs with 
"Uh-Ohhh!!." featuring Ul Wayne, at No. 71. The 
single, with almost 3 million impres 
sions. preview's "Mirror." due Nov. 13. 

During the break between albums, th< 
rapper starred in several movies and be 
came embroiled in a beef with 50 Cent. |. 




Rule also had a recent clash with the law when he 
and Lil Wayne were arrested in separate incidents 
following a concert in New York. 

|a Rule's single earns favorable sup- 
port from stations in New York and 
Chicago. He has earned 12 top 10 tides, 
including one chart-topper, on Hot R&.B/ 
^j* Hip-Hop Songs. — Raphael George 
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Taylor Swift 
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Let It Go 
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CARRIE UNDERWOOD 
TOBY KEITH 



Some Hearts I 



Big Dog Daddy 
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11 9 

12 13 
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BILLY RAY CYRUS 



Home At Last 



RASCAL FLATTS 



Between Raising Hell And Amazing Grace 



Me And My Gang I 



SUGARLAND 



Enjoy The Ride I 



JASON ALDEAN 



KENNY CHESNEY 



The Road And The Radio I 



RODNEY ATKINS 
TIM MCGRAW 



If You re Going Through Hetl 



Greatest Hits Vol 2: Reflected 



KEITH URBAN 



Love. Pain & The Whole Crazy Thing I 



BUCKY COVINGTON 



Bucky Covington 



LITTLE BIG TOWN 



The Road To Here I 



ALISON KRAUSS 



A Hundred Miles Or Moro: A Collecllon 
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21 16 

17 20 

23 25 



MARTINA IMC BR IDE 
KELLIE PICKLER 



Waking Up Laughing 



TRACY LAWRENCE 



JOSH TURNER 



Small Town Girl • 

□ 



For The Love 



DIERKS BENTLEY 

.__ . 



Long Trip Alone 1 



MIRANDA LAMBERT 
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BILLY CURRINGTON 



Cmjv Ex-Girlfriend 
Coin Somethln Right ■ 



BLAKE SHELTON 



MARTINA MCBRIDE 
GARY ALLAN 
ERIC CHURCH 
BRAD PAISLEY 



Sinners Like Me 



Time Well Wasted I 



JASON MICHAEL CARROLL 
TRACE ADKINS 



Waitin' In The Country 



Dangerous Man 1 
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ALAN JACKSON 



mi m mm 



Precious Memories I 



MONTGOMERY GENTRY 



SARA EVANS 



Some People Change 

Real Fine Place • 



GEORGE STRAIT 



II Just Comes Natural I 



GRETCHEN WILSON 



One 01 The Boys 



JAKE OWEN 



Startin' With Me 



HANK WILLIAMS JR. 
DIXIE CHICKS 



That's How They Do It In Dixie: The Essential Collection 
Taking The Long Way I 



EMERSON DRIVE 



© " « " m 
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TRACY LAWRENCE 



01941 



Fa I 

Three Wooden Crosses 



The Very Best 01 Tracy Lawrence 



BROOKS & DUNN 



Hillbilly Deluxe I 



ALAN JACKSON GEORGE STRAIT JIMMY BUFFETT 



Live Al Texas Stadium 



THE WRECKERS 



Stand Still. Look Pretty > 



LARRY THE CABLE GUY 
ALAN JACKSON 



Morning Constitutions 



bke Red On A Rose ' 



JOHNNY CASH 



The Legend Of Johnny Cash 1 



REBA MCENTtRE 



KENNY CHESNEY 



Reba: ■ 

LIVE: Live Those Songs Again G 



CRAIG MORGAN 
SOUNDTRACK 



Little Bit Ot Lite 



Walk The Line 



RODNEY CARRINGTON 



King Ot The Mountains 



TRAVIS TRITT 

| ftARkfR BROS ?*Bt7 RHINO 111 9I| 



The Very Best 01 Travis Tntt 
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JACK INGRAM 
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BIG t RICH 
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JC; Johnny Cash 


U 


& 
w 


08 


72 




SOUNDTRACK 
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Broken Bridges 
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KENNY ROGERS 
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Kenny Rogers 
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TRENT TOMLINSON 
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Country Is My Rock 
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RAUL MALO 


After Hours 
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Totally Country 6 
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JIMMY BUFFETT 
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Take The Weather With You 0 
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WAYLON JENNINGS AND THE WAYMORE BLUES BAND 
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JOHNNY CASH 


The Great Lost Performance 
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COLE DEGGS « THE LONESOME 


Cole Deggs & The Lonesome 
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TOBY KEITH 
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White Trash With Money ■ 
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TEDDY THOMPSON 


Up Front & Down Low 
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I Loved Her First 
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MONTGOMERY GENTRY something To Be 


Proud Of: The Best Of 1999-2005 • 
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KIOLD CROW MEDICINE SHOW 

■H«TTWERK 10431 


Big Iron World 
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RICKY SKAGGS I BRUCE HORNSBY 


Ricky Skaggs & Bruce Hornsby 
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STEVE IVEY 


Best Of Bluegrass Gospel: Collector's Edition 
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CHERRYHOLMES 


Cherryholmes II: Black And While 
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THE GRASCALS 


Long List Of Heartaches 
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NICKEL CREEK 


Reasons Why (The Very Best) 
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NICKEL CREEK 


Why Should The Fire Die? 
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Virldian 
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CADILLAC SKY 


Blind Man Walking 
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THE INFAMOUS STRINGDUSTERS 


Fork In The Road 
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SOUNDTRACK 


A Prairie Home Companion 
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CAROLINA CHOCOLATE DROPS 


Dona Got A Ramblin' Mind 
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DOYLE LAWSON rV QUICKSILVER 


More Behind The Picture Than The Wall 
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THE WAILIN JENNYS 


Firecracker 
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'READING' GROWS McGRAW SET 



With the Greatest Gainer no<l on Top Country 
Albums. Tim MtGraw's "Let It Go" advances 
6-3, logging a 1 3th cumulative week inside 
the top five since it bowed atop the chart in 
the April 14 issue. 

McGraw's set improves 
5.000 units as replenishment 
copies containing his previ- 
ously unavailable "If You're 
Reading This" hit the mar- 
ket. The new edition of "Let 
It Go" benefits from the 
emotional military anthem 




rv 

Data for week of AUGUST 18. 2007 



McGraw performed live during the May 15 
Academy of Country Music Awards on CBS 
(Billboard. |une 2). 
"Reading" has amassed 125 million audi- 
ence impressions since it 
bowed on Hot Country 
Songs. This issue, the song 
skips 16-15. with spins de- 
tected at 126 of the 1 30 
Nielsen BDS-monitored 
country panel stations (17.2 
million impressions). 

— Wade Jascn 
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Rl NEVER WANTED NOTHING MORE 
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Kenny Chesney 
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SUNDAY MORNING IN AMERICA 
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Keith Anderson 
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TEARDROPS ON MY GUITAR 


Taylor S.vift 
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SHE AIN'T RIGHT 
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Leo Bnce 
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THESE ARE MY PEOPLE 
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Rodnpv Alkins 
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YOU NEVER TAKE ME DANCING 


Travis Tritt 
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1 TOLD YOU SO 


Ke tn Urbar 
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WAY BACK TEXAS 
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BECAUSE OF YOU Reba McEntire Duel With Kelly Clark 3 on 
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T A N G L E D UP 
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Billy Curhngton 
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A DIFFERENT WORLD 


Bucky Covington 
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Montgomery Gentry 
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LOST IN THIS MOMENT 
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Blg & Rich 
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1 NEED YOU 
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Tim McGraw Willi Faith Hill 
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THIS IS MY LIFE 


Phu Vassar 
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TAKE ME THERE 
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Rascal Flatts 
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I WANNA FEEL SOMETHING 


Trace Adkms 
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PROUD OF THE HOUSE WE BUILT 


Brooks & Dunn 
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MEN BUY THE DRINKS (GIRLS CALL THE SHOTS) 


Steve Holy 
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TOUGH 
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Craig Morgan 




11 










IS 


46 




inn M^JnC 1 Unllin 

B AOWAM iC DUBOIS. 0 TI1RH6ULL 0 L MURPH't 


Blake SheKon 
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EVERYDAY AMERICA 
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Faith Hill 
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LOVE ME IF YOU CAN 
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Toby Keith 
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THE ONE IN THE MIDDLE 


Sarah Johns 
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WATCHING AIRPLANES 


Gary Allan 
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IF YOU'RE READING THIS 


Tim McGraw 
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Halfway To Hazard 
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EJB ONLINE 


Brad Paisley 
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HEAVEN. HEARTACHE AND THE POWER OF LOVE 


Trisha Yearwood 
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ALL MY FRIENDS SAY 


Luke Bryan 
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WHAT KINDA GONE 
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FREE AND EASY (DOWN THE ROAD 1 60) 


Dierks Bentley 
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I'LL STAND BY YOU 
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Carrio Undorwood 
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HOW 1 FEEL 
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BAD FOR ME 


Danielle Peck 
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Came Underwood 
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GUITAR SLINGER 


Crossin Dixon 
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A LITTLE MORE YOU 


Little Big Town 
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FLIP-FLOP SUMMER 


Kenny Chesney 
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LIVIN' OUR LOVE SONG 
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Jason Michael Carroll 
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Jo Dee Messina 
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FALL 
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YOU STILL OWN ME Emerson Drive 

A FOltfSE B ALLEN IJ RElD K GORDON POOUGlASl © MijNH->. M!3A;: n( A' fl-: .uLuliON 




53 


© 


24 26 


MEASURE OF A MAN 


Jack Ingram 
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Trent Tomlmson 
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ol Beatles cover 
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play at 16 
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READY. SET. DON T GO 


Billy Ray Cyrus 
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FAMOUS IN A SMALL TOWN 
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Miranda Lambert 
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THE STRONG ONE 
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Clint Black 
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FIRECRACKER 


Josh Turner 
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DAYS OF THUNDER 


Mark Wills 
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ANOTHER SIDE OF YOU 


Joe Nichols 
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NOWHERE THAN SOMEWHERE 
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Flynnville Train 
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AS IF 
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Sara Evans 
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TATTOO ROSE 


Andy Griggs 
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NOTHIN BETTER TO DO 
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LeAnn Rimes 
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Rascal Flatts 
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Cjiart Pj)* ARTTSTj'Triig 1 , *ra Score) 



Never Wanted Nothing Mare bna(80.5) 
These Are My People curb (75 0) 

01 YOU MCA NASHVILLE (93.0) 

A Different World ltwc sth(£T(76.7) 
I Need You curb (95 4 1 
Take Me There lyw stbe n (86.8) 
Proud Ot The Mouse We Built arista naswvilu (B2-7) 

TOUQII BHOKEN BOW (88.31 



Everyday America merciwt (78 9) 12 

Love Me II You Can show dog mashvule (83-4) 13 

I Wonder bna (84.8) 14 

II You're Readme. This curb (94,8) 16 

Online aaista nashvrle (89.51 16 
Free And Easy (Down The Road I Go) capitoi nasmyille (94.1 1 18 

Howl Feel RCA (64.3) 19 

Lhrin Our Love Song arista mashmlle (88.6) 22 

Fall ASTLUM-cura (90.3) 23 

Measure Of A Mao big machine (78.2) 24 
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Just Might Have Her Radio On UK STREET 
Fanraus In A Small Town Columbia (75.7) 
Firecracker mca nashviue (86.61 
Another Side 01 You universal sooth (94.5) 
As II rca (69.7) 
KoWiin' Better To Do asylum cum (78.1) 
Tangled Up mercury (91 .8) 
The More I Drink warmer bros (11.3) 
Daisy mercury (84.4) 



(75-9) 
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Don't miss another important 
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UPDATE 

Visit www.radioandrecords.com to sign up for your free dally 
Country Radio Blast. 



RadioandRecorcls.com 
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Vtttri. 2* noutt a a»v 1 d*yi a *ro** fcfonwaf awarded to ungt appaarnQ in (ha too JO on both 
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1 HRPVedMtW t'«d*nart» ol »«* Fan llC 



CHESNEY SLOWS COUNTRY'S CHURN AT NO. 1 



Although Kenny Chesney digs his heels in for a third week atop 
Hot Country Songs with "Nt?ver Wanted Nothing More," it has 
been 1 1 years since this chart got to August without at least one 
title holding at lite summit for more titan four weeks in a year's 
first eight months. 

By this time in 19%. Hot Country Songs 
sported 18 unique No. Is. of which three each 
led for three weeks. Since ringing in 2007, 16 
different No. Is is the most turnover atop the 
chart since the like number of weeks fan 1998, 
which saw 17 chart-toppers. 




Since January 1996. the slowest turnover in this span was 1 1 
different titles in 2000. The most recent song to hold for five weeks 
was Carrie Underwood's "Before He Cheats" last fall. The most 
consecutive weeks at No. 1 in the 1 7 years since Billboard convert- 
ed the chart to Nielsen BDS-based rankings be- 
longs to the eight-week reign of [.onestar's 
"Amazed." starting in the |uly 17. 1999, issue. 

So far this year, Rodney Atkins' four- week 
No. 1 "Watching You" has spent the most 
weeks inside the top box. That title peaked in 
the (an. 27 issue. — Wade Jtssen 



Data for week of AUGUST 18, 2007 



For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data 
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A Tl SI PUEDO DECIRTE 


El Chapo De Sinaloa 
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© 
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Fanny Lu 
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OUELO ■ 


Duelo 
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12 
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1 :-»ha>, A (jAITANi SLM6UM0V 'SONY MB NORTE 
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Daddy Yankee 
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Alacranes Musical 
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14 
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QUE ME DES TU CARINO 

JL &UERRA ii . &UEBRAI 


Juan Luis Guerra Y 440 

EUI TELEVtSA 
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TODO CAMBIO 

M LX.UU TEMAS iU DOMM J L ORTEGA' 


Camila 
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16 
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13 




TE VOY A PERDER 

A BAQUilRO I GARCIA A BAQUEIRDl 


Alejandro Fernandez 

SONY BMG NDRTE 
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17 


14 
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(MALA 

i" lr: 


Marco Antonio Soils 

F0NDV1SA 
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13 
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ESO Y MAS 

J SEBASTIAN j SEBASTIANi 


Joan Sebastian 

MUE ART : 
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21 
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MALDITO AMOR 
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Andy Andy 
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16 


5 




UN JUEGO 
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Los Rleleros Del Norte 
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22 
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THE WAY SHE MOVES 

A. IMAM if G 0R1IZ IQRRtS & MIAMI 


Zlon Featuring Akon 

rA-ty C MT, sRi: . \ ,'EP -A MOTOWN 
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QUIEN 


Ricardo Arjona 

SONY BMG NORTE 
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NUESTRO AMOR ES ASI 

i Pineiro. magnate ri:il ,'tiflA a aui.iiH 


Magnate 

VI MACHETE 
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Ac i claims 
lop spot cm a 
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increase with 
its fourth Hot 
latin Songs 
char! -topper 



absent Iron. Top 
Latin Albums 
since Mar, 
spawns two ol 
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new entries at 
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ME DUELE AMARTE 
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ReiK 

SONY BMG NORTE 
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27 
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16 




OJALA PUDIERA BORRARTE 


Mana 


15 
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a 
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CUATRO MESES 


Banda Machos 

SONY BMG NORTE 
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29 


26 


21 




DAME UN BESO 

ft.MUNOI.R MAHTiriE; ivJ.fJtiKn 


Intocable 

EMI TELEVIS* 
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a 


49 




PAZ EN ESTE AMOR 

NOT LISTED |N01 


Fidel Rueda 


29 


A 


37 
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Ml GENTE 

NOT LISTED 'tCtKCn; 


Marc Anthony 

SONY BMG NORTE 
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fS 
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46 


31 




MUEVELO 

NOT USTfO 


Cruz Martinez Presents Los Super Reyes 

WARNER LOW 


31 


w 


35 
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MIRAME 


Jenni Rivera 
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. : ; 


27 




LAGRIMAS DE SANGRE 


Los Tigres Del Norte 
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Jeremias 

UNIVERSAL LATINO 
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w 
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44 




CHUY Y MAURICIO 

NOT LISTED (J ONTIVlROSi 


El Potro De Sinaloa 

MACHETE 


J6 


37 


27 


24 




LLORARAS 

. . ■■ : ■ - ,f..-iji Nit 


R K M & Ken Y 

PINA UNIVERSAL LATINO 
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38 


JS 
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LO MEJOR DE TU VIDA 

APOSSE * ■'. b- r,ft[::;« \:t:,x r - vxn.tv\^: 


Alexandre P:res 

EMI TEIEVISA 


23 


39 


24 
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IMPACTO 

S STOACH ifl AYALA S STORCHl 


Daddy Yankee Featuring Fergie 

El CARTEL .INTERSCOPt 
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32 
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UMBRELLA 

C STEWART i " H.'.l- i HI 


Rihanna Featuring Jay-Z 

-AM 


3? 


A 


42 
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CUANDO REGRESES 

NOT LISTED i t»OT L1STE0) 


Patrulla 81 
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39 




NOT WOT 
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- HOY YA ME VOY 

M GJL (K GARCIAj 


Kany Garcia 

SONY BUG NOfTTE 


42 
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NEW 




TUYA 

5 IUTOJ PEN* U PEHA 0 BERWL-DiJt 


Jennifer Pena 


43 
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BASTO 

R MUN02 RMARf \<; ,M M-NM2Ai 


Intocable 

EMI "E L E j 1 5 


44 
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EN QUE FALLAMOS 

R MERCENAMO >W 1 PES ANTE) 


Ivy Queen 

■jNIv SION 
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TORRE DE BABEL 

>. SANUnnER i-iijv rii 'kt » :-A'iri', 


David Bisbal 

VALE UNIVERSA1 LATINO 
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PERDONAME EN SILENCIO 
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LUNV TUNES 6 TAINT Mas Flow: Los Bon/amiris 
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GRUPO MONTEZ OE DURANGO Agarrese 
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TIERRA CALI Enamoiado De Ti: Edtcion Especial 
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DADDY YANKEE El Cartel: The Big Boss 
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CAMILA Todo Cambio p, 
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MENUOO La Histona 
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DON OMAR King 01 Kings m 
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AVENTURA K.O.B.: Live 
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VICENTE FERNANDEZ Hr.ro-M Of- Un Iclolc 
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JENNIFER LOPEZ Como Arna Una Mujer 
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MARCO ANTONIO SOLIS La Me|or.. Coleccion 
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34 
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VALENTIN ELIZALDE Ml Ultima Bohemia (En Vivo) g 
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ALACRANES MUSICAL Ahora V Siempre 
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CHRISTIAN CASTRO El Indomablo 
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KARIS Los 4 Fantasticos 
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, EL TRONO DE MEXICO Fgego Nuevo 
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38 
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MARIANO BARBA En Vivo 
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EL CHAPO DE SINALOA Tc Va A Guslat 
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ZION The Perfect Melody o 
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MIGUEL BOSE Papito Q 
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JENNI RIVERA Ml Vida Loca 
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HECTOR LAVOE A Man And His Music 
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a 






ALEJAHDRA GUZMAN H.ju u tv UtiUOntK la Hlslorla., 


22 






54 


30 




MONCHY 4 ALEXANDRA Exltos 
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CASA DE LEONES Los Leones 
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ROBERTO CARLOS Grandes E> tos 
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GRUPO BRYNDIS Solo Pienso En Ti 
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CUISILLOS M Hetidas 
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EL CHAPO DE SINALOA La Noche Porfecta 
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VARIOUS ARTISTS Homenaje A Don AntNio Aguki^r 



ALACRANES MUSICAL 



R.K.M & KEN-Y Masierptece Nuestra Obra Maestra 
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LO MEJOR DE TU VIDA 
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MIGUEL BOSE 
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BENDITA TU LUZ 
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MARCO ANTONIO SOLIS 
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HOY YA ME VOY 
KANT GARCIA . BMG '. 


13 




ROBERTO CARLOS 
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14 


6 


ME MUERO 

LA SA ESTAC10M iSONY BMG fiOHIt 
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12 


ANA GABRIEL 

CAKIONES OE AMOR v;r,> BMG VJHIf , 


16 
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PERDONAME EN SILENCIO 
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Ml GENTE 
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i 
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2 
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o 
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Y SI TE DIGO 
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HECTOR LAVOE 
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o 
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MALDITO AMOR 
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VARIOUS ARTISTS 
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Ml CORAZONCITO 
AVENTURA ' I 
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HECTOR LAVOE 

A MAN AND HIS MUSIC 
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ELLA ME LEVANTO 

DADOT YANKEE CAP'lL STIRs:o--£ 
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KABIS 
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CORTAME LAS VENAS 
TONO ROSARIO 
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a 


QUE ME DES TU CARINO 

JUAN LUIS GUIRHA Y i« 


8 


5 


JUAN LUIS GUERRA Y 440 
LA HAVE DE Ml CMUON 1" l L . 
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IGUAL QUE AYER 
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VARIOUS ARTISTS 

M MMTAI PBMOTU LO liXVG 1 10 MEAT* BID ATI* A ill.'JW. 9MCWF*Ti 


10 


9 


DIME QUE FALTO 
ZACARIAS FfRRflRA . 4 N 


10 


9 


XTREME 

HACIENOO IflSTOflM ILA CALLt'UGl 


© 


■2 


ME SIENTO VIVO 
MICHAEL STUART .MACHETE, 


© 




ANDY ANDY 

TU ME RACES FALTA 


© 


14 


AYER LA VI 

DON OMAR MFCHEtE 


12 


11 


ELVIS CRESPO 
REBRESO EL JEFE iMAQfETE 


13 


10 


LA FOTO SE ME 60RR0 
funCRESFO " • ' 


13 


10 


TITO NIEVES 

CANC10HES CLASICAS DE MARCO ANTONIO SOUS ILA CAllt 'OGI 


14 


13 


EN EL AMOR 
JOEVERAS J 4 N> 


14 


13 


MARC ANTHONY 

IH 1— M VQ (SONV BMG NORIE i 


© 


?5 
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18 
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VARIOUS ARTISTS 
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if 


TITLE 

ARTIST 1 IMPRINT / PROMOTION LABEL I 


O 


2 


DE Tl EXCLUSIVO 

LA ARROLLAOORA SAMOA EL LIMON DISA EOIMONSAl 


o 


6 


BASTA YA 
CONJUMTO PRIMA VERA 


o 


4 


A Tl SI PUEDO DECIRTE 

EL hi,i DE SIHALDA 


' 


1 


OLVIDAME TU 

OUELO .1 Si 


o 


e 


LAGRIMAS DEL CORAZON 

GRUPO MONTE! DE DOHANGO 




s 


MIL HERIDAS 

CINSILLOS 




3 


POR AMARTE ASI 

ALACRANES MUSICAL M. 




7 


UU JUEGO 

LOS RIELEFLOS Ml NORTE > . . - 




9 


ESO Y MAS 

JOAN SEBAS1AN >' ?^LEI' 


© 


15 


CUATRO MESES 

BANDA MACHOS Ft Ml.. 


© 


1? 


PAZ EN ESTE AMOR 

FIDEL RIMDA iMACHfTE 


12 


II 


DAME UN BESO 

INTKABIE IM TE.-, 


© 


13 


MIRAME 

JEHHI HIVEHA 


© 


11 


LAGRIMAS DE SANGRE 

LOS TIGRIS DEL NOME 1 DMOVBBj 


15 


14 


CHUY Y MAURICIO 
El POTHO K SINALOA MACDETEj 



REGIONAL MEXICAN 






TITLE 

ABTMT .iMPflWT PROMOTION LWLt 


i 




GRUPO MONTEZ DE DURANGO 
AGARRESt f CIS A; 


2 




VICENTE FERNANDEZ 

HISTtWIA M UN IDOLO fiCi SONY BMG .'inn 


o 


s 


ALACRANES MUSICAL 
AHORA Y SIEMPRE ■ 


4 


A 


CHRISTIAN CASTRO 

El INOflM«l[ . 


o 




EL TRONO DE MEXICO 
FUEOONUIVO ■ 


6 


3 


EL CHAPO DE SINALOA 
TE VA A G US TAR 


7 


8 


BANDA ARKANGEL R-15 

LA HIS lOftl* DE LA HERA MESA &3b'S0N> BUG '. 


8 


7 


LOS HUMS BRONCO LOS TEMERARIOS 
a a 1 3 . - 


9 


9 


LOS BUKIS 

30 HECUEflMS INOLtflOABLES FDNOvlSAUG) 




Ii 


LOS HUMILDES VS. LA MIGRA 

LOS HUMILDES VI. LA MIGRA iBCI LATMO.'BCli 


11 


8 


DUELO 

EN LAS MAMOS DE UN ANGEL 'INI 1 . SION. . 


© 
© 


14 


TIERRA CALI 

ENAMOfiAEX) OE Tl. E0K30N ESKQAL .■.■HWX.^tAKM. :ATBA1| 

LOS TUCANES DE TIJUANA 

LA MEJOR COLECCIOH OE CORRIODS . 


14 




BRAZEROS MUSICAL DE DURANGO 
VOLVID EL DOLOR 


15 


13 


SERGIO VEGA 

DUE NO DE Tl. , 10 MEJOR DE EL SHAM ISQNV BUG NORTE) 



Data lor week of AUGUST 18. 2007 I For chart reprints call 646.654.4633 



*8» DANCE CLUB PLAY 








WEEK 

LAST 
WEEK 




TITLE 

ARTIST '. '. " . ■ PROMOTION LABEL 


ii ii 


ti 


TITLE 

ARTIST IMP^iNT 4 NUMBER PROMO'lOti LABEL 


o 




n Kl STRANGER 

f|C3 HILARY WJfF Hg<,LYWOOD PROMO 


© 






Hl^iiil L0VE VIBRATIONS 


• 


4 


8 


SOUND OF FREEDOM 

BOB SINClAli :l . . 'LVLi . .'■ :;L . ■ .. .. "" 


© 


33 


3 


THNKS FR TH MMRS 

FALL OUT SOT ''JE.EL' 51 fUMitj ' ,1 mil iHiiv: DJMG 


o 


6 


B 


LIKE THIS 

HILLY ROWLAND IE AT EWI >t. :.' W" !■>=>• ->■*'. i ' r 1. 1 


© 


34 


3 


ACTIVATE MY BODY 

PEAR) TWINS FEATURING JANIA > " .'. ' i : : :■: 


4 


1? 


4 


DON'T STOP THE MUSIC 
RIHANNA SRF llf( 1 AM "RDMO l.V VERSA, 


28 


n 


11 


UMBRELLA 

RIHANNA FEATURING JAY-7 SHH rjc* .*>/ PHfMii fJWj 


» 


1 


0 


WHINE UP 

RAT DE LIMA F [4 TURING ELEPHANT MAN i < 7 IJ-j 


©' 


37 


3 


EVERYBODY DANCE (CLAP YOUR HANDS) 

DEBORAH COX 


o 


6 


10 


LOST AND FOUND 

DEUJOUM NETTWERK PROMO 




35 


4 


POWER OF ATTRACTION 
IUUUA UNLE4SHED nUMG 


7 


9 


s 


TIME 

SPrJULIRKA FEAT MICHELLE SHAPROW IRAEIOAOhJiS WUMO 


32 


14 


13 


MY DESTINY 

KIM ENGLISH titbVQ J " : OH: 5 


8 


11 


■>. 


SC FAR 

MIGUEL MIGS SALTED POOMO DM 


33 


.'1 


13 


RAPTURE 2007 

110 VAD! FROM; 




3 


9 


STAND BACK 

STEVIE NIC4S "-■ 1 ■ HUM': 


O 


41 


2 


STAY 

SIMPLY RED :i'.'' 


10 


IS 


6 


MY MAN 
AMURA r. 


36 


29 


11 


1 JUST DIED IN YOUR ARMS TONIGHT 




r 


10 


MAKES ME WONDER 

MJlllOOIIBAiM OCTQNE PROMO, 1 INTERSCOPE 


38 


30 


8 


NEVER AGAIN 

KELLT CLAPJESOM RCA PHOMO'RMG 


© 


•9 


4 


DEEP INTO YOUR SOUL 

FltlSCLA t LAMBOY ' : 


37 


31 


9 


LIKE A BOY 

CIAAA L *f ACE PROMO ZOMBA 




5 


11 


DEFYING GRAVITY 

IDIN4 NEK ill ^;PRISE PROMO iVARhER 3R0S 


©_ 


| 




LET S DO IT 

tiCA TYLO II,'; ■ 1,1 i ". ' ■' >■ ' '.■! '.' : " 




10 


12 


ROLLER COASTER 
EMKA JAYHC RM RECOflOS PROMO 


39 


31 


S 


JACK'S SUITE 

MANS ZIMMER -'. -■, I f r :MM' 


_ 

15 


IB 


6 


STEP INTO THE LIGHT 

DARKEN HAYES fi •".nfi; T. '-i f-n.r. r ■■ •■ 


40 


39 


4 


BOOM BOOM .. REMIXED 

PAUL LEKAKIS K'i F a ' 


16 


17 


7 


LIVE, LUV, DANCE 


© 


„ 


ARIZONA BUMP 

ROD CARniltD ■ 




13 


IS 


BECAUSE OF YOU 

Nt yo ii ■ ■:■ ■ ■:■ ■■' 


42 


M 


12 


1 CANT WAIT 

D14NNE W1SLEY V1SIUN • V • 


■ 


16 


13 


DO YOU KNOW? (THE PING PONG SONG) 

EtuniOLif GLCSI A 1 ', ■ rfiOMOWTIRSCOPl 


43 


44 


4 


OVER IT 

TIFhWV AFfAIR H P»>. V[) 


m 


24 


3 


MAKE IT LAST 

D*v£ t JDE FEATURING JESSICA iL,TTA >J_rT ^-LILliS ■ WMM 


44 


43 


14 


ALL LiUUU IMINliSi ILUf'lL IU AN trtU) 

NELLY FURTAOO V ■ - I- jL-l', 


0 


a 


5 


OUT TA MY MIND 

OKSfU IM ACI I PROMO 'MUSK PLANT 


4S 


46 


15 


ALL AROUND THE WORLD 

LIONEL RICHIE INLAND ='RDMO -DiV-Z 


o 


a 


8 


OOH LA LI5HI0US 

JAY MEN NMIM MWMO 


48 


M 


14 


CAN'T KEEP IT A SECRET 
JACINTA CHUN Kt -!'.iO' MUSK PUUfl 


o 


n 


4 


SHE S MADONNA 

FtOniE WILLIAMS WITH PET SHOP BOYS . HMF/ 


47 


« 


15 


4 IN THE MORNING 

GWEN STEFAN 1 t, l [ F-: ■■ ■ "i 


© 


a 


e 


BE FREE 

jASOK 4NT0M CaOCI F' ft OMO,' MUSIC PLANT 


48 


45 


12 


QUE LLOREN 

ivt out in innaKiN promo 


© 


tt 


6 


FIND A NEW WAY 

YOUNG LOVE >SL AND ■'ROMD r. JUG 


49 


48 


9 


YOU WONT EVER LEAVE lEODIE BAEZ MIX) 




32 


4 


GtV„ ML DANGER 

OANGE NOUS MUSE SIRI PR OMD 1 WARNER BROS 


80 


47 


8 


FATE OR FAITH 

MR- SHAM IWiSTf D PROMO.AOGH 





|top ELECTRONIC 
^ALBUMS 




,1 

1 


S£ S5 ARTIST 

3* So TITLE IMPRINT & NUMBER I DISTRIBUTING LABEL 
1 3 KlTHE CHEMICAL BROTHERS 


5 




, q? IMOGEN HEAP 

SPEAK FOR YOURSELF RCA ; "Cil 7-532 




mi 


* a JUSTICE 

£ * CROSS ED BANGER "v ICE 24.i92 'ATLAHHC 




■ 


- 17 TIESTO 

* " ELEMENTS DF LIFE WAGH: MU7IK t5!5'ULTRA 




• 


, f , GNARLS BARKLEY 

ST ElSEWHEflE DflW-VtOvV* rccU'i' Af AN I I:* 


■ 


o 


- n BJORK 

° 13 VOLTA El EKIRAi ATLANTIC I3W6B. AG* 




7 


7 -g THE COUNTDOWN SINGERS 






u 3B DEPECHE MODE 

■h bi: > u?™ tut tarn 1 > f tuuutu ivsHMm waif; 




o 


14 ?0 DAFT PUNK 

U MUSIOUE VOL 1. 1993-ms v IGlh -aat 




10 


a ?n LCD SOUNDSYSTEM 

° £U SOIINOOFSIlVfBDFAaitt^.CAPITaL 




■ 


9 JOHNNY BUDZ & CATO K 
* ULTRA WttAEHO 3 t lift J 




,2 


, 0 . JOHNNY VICIOUS 




,3 


IS fit MADONNA 

" " CONFESSIONS ON A DAhCE HOC«l , 


■ 


14 


1? » VARIOUS ARTISTS 

* FOREVER FREESTYLE ia;ijf. .\ nt wu; 




1. 


-« „ SOUNDTRACK 

CW " THE DEVIL WEARS PflAOA t [)( 4*38 1 'rV SINE" BHDS 




16 


a ARMIN VAN BUUREN 

" S A STATE OF TRANCE ?0a: . Ift.i IMS 






. fi JOHNNY VICIOUS 

r*wu W&vn vMaui^tm u, .■:, -.•<•. ■■~\\ 




,8 


n 7 DIGITALISM 

10 ' IDEALISM Ml- vi - 




,9 


N 4 VARIOUS ARTISTS 

** ULTRA IB ULTflA '553 




© 


"ffMjSHE WANTS REVENGE 




2, 


■MBICASCADA 

|1|P]b| EVEfrrnME we touch v 




22 


24 28 THE R1DDLEfl & TREVOR SIMPSON 

ULTRA DANC1 Oil 




23 


« , ULRICH SCHNAUSS 

" GOOD BYE i ' Mr, li, 




24 


■P>"l PLAYRADIOPLAY! 

IjMH THl FHIOUENCT ! 




25 


■^■■J ENIGMA 
MM A POSTfRIOfl ■ . 











) HOT 

DANCE AIRPLAY 


ii 

1 


si 


.< i 


TITLE 

ARTIST IMPRINT A NUMBER PROMOTION LABEL 

Kl MAKES ME WONDER 

H23 MAROONl. i.Ul LKTONb'INTERSCOPt 


O 


2 


12 


UMBRELLA 

RIHANNA FEATUfllNLi JAY I r.V-v [i r f JAM'ID.'MG 


O 


3 


17 


PUT EM UP 

EOUN RflF.fi 


o 


4 


7 


STRANGER 

HUARY DLOT HOl LYWOOO 


o 


5 


8 


FEELS LIKE HOME 

MICK FEATURING OINO > f,HITOSMI DEEP MH 


8 


6 


10 


WHINE UP 

KAl DELUKA fEATURING ELEPHANT MA>i i : 


o 


12 


3 


STOP ME 

MARK R0N80N FEAT QANEL HEVIWffD€S\ HSQTCWUtl 


o 


9 


4 


LOVE IS GONE 

OAVID GUETTA FEATURING CHRIS WILLIS 1 


o 


7 


13 


FEEL TOGETHER 

REN MACK LIN FMTUJUNS TIBER LILT NERVOJS 


o 


1 


2 


WHITE LIES 

PAIR VAN DTK FEATURING JESSICA SUTTA MUTE 


11 


15 


4 


DONT STOP THE MUSIC 

RIHANNA bfip DE- 1 


12 


■ 1 


19 


THE WORLD IS MINE 

DAVID GUETTA FEATURING JD DAVIS ■ - 1(1, ULTRA 


13 






NEVER AGAIN 

KELLY CLAMS ON 


14 


■:■ 


?3 


CRY FOR YOU 

SEPTEMBER ROBBlNS 


€> 


11 


2 


CARRY ME AWAY 

CHRIS LAKE FEATURING EMMA HEWITT NERVOUS 








LOVESTONED 

JUSTIN TIMBERLAKE JIVE ;QMBA 


® 


IT 


li 


SOUND OF FREEDOM 

HOB SINCLAR vii .il'.v ML'.iH lAHt. TOWMV BOY 


18 


14 


7 


LIKE A BOY 

CIMAiAFAGE ZOMBA 




E 


1 


WHEELS IN MOTION 

iijMwmw t ma it who present f to the f h^u. 


O 


24 


9 


ALL GOOD THINGS (COME TO AN ENDl 

WUT FURTAOO MOSLEV GEFFEN 


O 


21 


3 


ROLLERCOASTER 

tfUKA J.lf1i nv 


22 


19 


14 


SORRY 

KASKAOE JLTRA 




?n 


2 


YOUNG FOLKS 




23 


13 


GLAMOROUS 

FEMX FCATUHMIG LUDACHl^ WtL 1 AM AAM INTEn:;C'.*l 


25 


22 


It 


BECAUSE OF YOU 

KTE-YO DEF J AM '1 DJMG 



Go to www.billboard.biz for complete chart data 



61 




JAPAN D 

At RHUS 


11 

1 


25 

NEW 


ISOUNDSCAH JAPAN) AUGUST >. ZHT 
SUKIMASWITCH 

GREATEST MIS ISUUHASUKCMI BMG JAPAN 


2 


1 


ORANGE RANGE 
RANGE SONY 


3 


2 


ORANGE RANGE 

ORANGE SOW 




3 


MONKEY MAJIK 
MM WA MAHUOI AVE* IRAK 




4 


KINKI KIDS 

IB JOHNNYS EV!KtAINM:M 






GREEEEN 

A IIOMO HAJIMEMASHIIT JNI'.'I 4;..l 




5 


cocco 

KIAA KIRA URS' WErtSUr* IL l OK 






KOSUKURO 

AIL SINGLES BEST FIRST ITO EDITION, WARNER 




• 


VARIOUS ARTISTS 

FUS SWEET MAUAOS WARNER 


10 


< 


FIRE BALL 

THE KST OF FB {SPECIAL CAN PACKAGE I TOSHIBA EMI 




FRANCE _|J 

At RHUS 


I§ 


1 


ISHEP IFOP TiTE IIYEi AUGUST T. IOOT 

HIKA 

UFE IN CARTOON MOTION CASABLANCA ISLAND 


2 




GREGORY LEMARCHAL 

LAVtMDUHANGJ!.' - < 


3 


3 


CHRISTOPHE MAE 

MM PARADIS WARNER 


4 


6 


MICHAEL BUBLE 

CALL ME IRRESPONSIIAE REPRISE 


S 


S 


AMY WINEHOUSE 
■ACS TO HACK ISLAND 


6 


32 


ROSE 

ROSE SOURCE 


7 


4 


DAVID GUETTA 

POP LIFE IMi 


8 




KORN 
AORN EPIC 


9 


9 


CHRISTOPHE WILLEM 
INVENTAIRt VOGUE 


10 


7 


NELLY FURTADO 

LOOSE MOSLEY GEFF EN 



UNITED KINGDOM 



GERMANY — 



ITALY 



[FINI. NIELSEN) 

MIGUEL BOSE 

PumO CARQSELLQ 



AUtiUSt « ID07 



SUGAR 



3 


! 


4 


4 


5 


S 


e 




7 


9 


8 


5 


» 


:o 


10 


Id 



BIAGIO ANTONACCI 

won love im^yEKCui* 

NEGRAMARO 

LA RWITrW SUGAR 

MICHAEL BUBLE 
CALL HE IRRESPONSIBLE REPRISE 



LINK IN PARK 

MINUTES TO MIDHI&HT MAL'KIM. m 

LAURA PAUSINI 

10 CANTO ATLANTIC 



AVRIL LAVIGNE 

THE BEST DAJUH THING H€* 

MARIO BIONDI 

HAWfllL OF SOUL SCHEMA 





THIS | 
WEEK 


- LAST 1 
WEEK ■ 


I THE OFFICIAL US CHARTS CO ) AUGUST S ZW 

PAUL POTTS 

ONE C-HtiCE STCO 


2 




AMY MACDONALD 


3 


.1.-, 


NEWTON FAULKNER 

HAND £11 LT IY RONBTS Llh 




2 


TIMBALAND 

Tl MB ALAND PRESENTS SHOCK VALUE INTEHSCDPE 




3 


MIKA 

LIFE IN CARTOON MOTION CASASLANC A/ISLAND 




CM 


PRINCE 

ULTIMATE ,URNEA 




4 


KINGS OF LEON 

BECAUSE OF THE TIMES i :< 




e 


AMY WINEHOUSE 
BACK TO SLACK ISLAND 




s 


TRAVELING WILBURYS 

THE TRAVELING WBJURYS ELECTION flu SO 






MARK RONSON 
VERSION COLUMBIA 




AUSTRALIA 


il 


3S (ARIA) AUGUST S. 7B0I 






FERGIE 

THE DUTCHESS AIL. 1 AM ASM .MfcHSCG"!; 


2 




MICHAEL BUBLE 

CALL HE IRRESPONSIBLE REPRISE 


3 


3 


PINK 

I'M NOT OEAO i. ■> i \i i : .:•['.:■ 


4 


2 


GRINSPOON 

alibis 1 CTHB. LIES UNIVERSAL 


S 




POWDERFINOER 

DREAM Dm At THE HOTEL EXISTENCE i >. v M 


6 




CHRISTINA AGUILERA 

UACH ■ . BASICS -( i. 


7 


1? 


LINKIN PARK 

MINUTES TO MUNlCHl ■ 5II0PVYARNER BROS 


8 




LEE KERNAGHAN. ADAM BRAND STEVE FORDE 

SP1WT OF THE BUSH WARNER 


9 


21 


GWEN STEFANI 

THE SWEET ESCAPE INTERSCOPE 


10 


23 


HILLSONG 
SAVIOUR KING •■ . . 




SPAIN ™ 

Al RNMK 


Si 


il 


IPROMUSICAE MEOlAi AUGUST B. HOT 




i 


LOS LUNNIS 

OAME TV MANO EL BAILE DEL VtRANO >DT.'t HV-.i 




2 


MIGUEL BOSE 
HNMTO CAROSE LLO 




J 


BANQHRA 

LA OANIA OEL VIE-fiRE VALE 


4 




ALEJANDRO FERNANDEZ 

VIENTO A FAVOR SONY BVi 




S 


DAVID BISBAL 
rfOOMCm VALE 


L_ 


6 


KIKO & SHARA 

UNAOEOOS SON' HMfl. PEP-S 


7 


7 


RBD 

REBELS VIRGIN 


8 


8 


FITO Y LOS FITIPALDIS 
rOH LA BOCA VIVE Q PEi DRO 


S 


■u 


LA OUINTA ESTACION 

a .WLWOO SEEOUIVOCA SQN'r BMG 


10 


9 


MANA 

AMAfl ES CO MBA T1H WARNER 



II 


E| 
31 


IMEOIA CONTROL) AUGUST 7. MOT 


i 


IEY 


THE ROLLING STONES 

THE BIGGEST BANG m.--:~ 


2 


1 


BEFOUR 

AIL 4 OHt 


» 


IBM 


KORN 

UNmiEO VIRGIN 


4 


2 


LAFEE 

JET2T ERST RECHT CAPITOL 




4 


MARK MEDLOCK 

MR LONELY COLUMBIA 


6 


3 


NELLY FURTADO 

LOOSE MQ&IE> GflFfN 


7 


s 


MARQUESS 
F1ENET1CA WARNER 




e 


ICH + ICH 

VOM SELUtN STERN UNIVERSAL 




> 


LINKIN PARK 

MINUTES TO MONIES HT '■' ■ i ■■ SH<P WARNER 3R0S 


10 




SUM 41 

WOESCUSS HEM MERCURY 




CANADA □ 

Al DIIUC 


II 


Si 


INIELSfN BOSSOUNOSCAHI AUGUST IB. 2*0? 


i 


E¥ 


MATTHEW GOOD 

HOSPITAL MUSIC :t4H LjWVERSAL 




2 


RIHANNA 

GOOD GIRL GONE BAD 


3 


3 


BON JOVI 

LAST M8KWAT M C 71 C Li r < . .•>'.: UNIVERSAL 


4 


3 


SOUNDTRACK 
HtAIRSPRAY K CC A-'UNTV E fl S Al 


5 




KORN 

UNTITLED . RGINtUI 


6 


7 


MICHAEL BUBLE 

CALL H IRRESPONSIBLE 14] REPRISE '«Aa\Ef< 


7 


6 


TIMBALAND 

n»»a»iAic T^tatiM si«> mi*" rrt> . .^\tt.ttm. 


8 


1 


SUM 41 

UNDERCLASS HERO AQUARIUS/EWl 


8 


9 


FERGIE 

THE OUtCHESS V. . ■ 


10 


NEW 


COMMON 

f IHOING FOREVER , I ', i '. t^'.-.M 










E NETHERLANDS ™ 

HUIULU1 H 


II 


Si 


IME6A CHARTS BVj AUGUST 1. 2B0T 


1 


7 


JIJ BENT ZO 

JEHOfS VAN DFRHOOM - - - . : 




1 


BLIJF BIJ MIJ 

A NODE HAZES (IE HARD JOLING NRGY 


' 


4 


RELAX TAKE IT EASY 

MIKA a 1! -■. ■ 


4 


3 


00 YOU KNOW? (THE PING PONG SONG) 

ENR10UE IGLESUS WIO-A : i - 


3 


2 


JANNES 

LAAT OE ZOH MAAR SCRUNEN CNR 







EURO 


DIGITAL TRACKS 




II 
1 


IS 

2 


1 NIELSEN SOUNOSCAN INTERNATIONAL! AUGUST II 100! 

THE WAY 1 ARE 

TiUBILANO FT KERI BASON MCCUVIIJtfKGEIOUNELINTERSCOPE 


2 


3 


BIG GIRLS DONT CRY 

FOWIE NSU l AM LILT INTERSCOPE 


3 


1 


FOUNDATIONS 

KATE HASH FICTION POLTOOR 


4 


4 


UMBRELLA 

RillAhNA FT J«¥ I 


5 


NEW 


KONICHIWA BITCHES (CLEAN VERSION) 


8 


S 


DO YOU KNOW? (THE PING PONG SONG) 

LNHIUUE IGLESUS LNrt'ERSA; 


7 


It 


DREAM CATCH ME 

NEWIOh EAUaNEH .: ■ ' ' 


8 


It 


UMBRELLA (ALBUM VERSION) 

MHAHNA FT JAT-Z SRP jtf JAW 


9 


9 


RELAX, TAKE IT EASY 

miu : i'-'-l . 


10 


6 


WHEN YOU'RE GONE 

AVRIL LAVTGME RCA 


11 


7 


WORRIED ABOUT RAY 

THE RDOSlERS RCA 


12 


17 


AMOR GITANO 

ISYOHCI kuisic AonLr' :oluvbia 


13 


3 


HOT SUMMER (RADIO EDIT) 

MONROSE 


14 


13 


SHUT UP AND DRIVE 

MHAHNA SRP DEF JAM 


,» 


M 


VAYAMOS COMPANEROS (RADIO EDIT] 






18 


1V.S 


THE WAY 1 ARE (RADIO EDIT) 

T1M8ALANU FT AEHI HILSOH 


17 


13 


VOM SELBEN STERN 

ICH ♦ ICH -: 


18 


NEW 


HEY THERE DELILAH 


19 


NEW 


SONG 4 MUTYA (OUT OF CONTROL) 


20 


20 


WHAT IVE DONE (ALBUM VERSION) 

IHJNDJ1 MM HACMHf SHOP W AR 



AUSTRIA — 



H 


§i 


IAUSTRIAN IFPI AUSTRIA TOP AD) 


AUGUS1 6. 2MT 


1 


1 


HOT SUMMER 
MONROSE WARNER 


2 


2 


UMBRELLA 

RIHANNA FT JAY-Z SRP '. if JLM 


3 


7 


BIG GIRLS DONT CRY 

FERGIE 1 AM ASM INTERSCOPE 


4 


3 


RELAX TAKE IT EASY 


5 


4 


DEAR MR. PRESIDENT 

FTMK LAI ACE 'ECU SA 



■J 


2 


BZN 

ADIEU SIM - THE LAST SHOW UNIVERSAL 


1 


1 


SEER 

1 TAG t mi FJMQ 


2 




GERARD - RENE • GORDON 
TOPPERS IN CONCERT EDO' EMI 


2 


3 


BEFOUR 

ALL 4 ONE UNIVERSAL 


3 


3 


PRINCE 

PLANET EARTH C'J.JMBIA 


3 


'IE 'A 


KORN 
UNTTTLEO VIRGIN 


4 


9 


MIKA 

UFE W CARTOON MOTION CAjABlASCA SLAFID 


4 


2 


NOCKALM OUINTETT 
VD.LE KANHE SEHHSUCHT AOCH 




4 


MICHAEL BUBLE 

CALL ME FRRaPtMatl REPRISE 


8 


3 


LAFEE 

JETTT EELST RECHT CAPITOL 



NORWAY 


ii 

1 


\% 

2 


IVEROENS GANG NORWAY AUGUST T ZOOT 

F"K DEG 

5 CMELIF 


2 




UMBRELLA 

RIHANNA FT JAT-2 ' 


3 




TIDLOS 

POSTS FflOBVG GET CAPITOL 


4 


3 


RELAX TAKE IT EASY 


s 


s 


BIG GIRLS DON'T CRY 
FERINE WILL l AM ASIA TNTERSCOPE 


1 


1 


JOHNNY LOGAN S FRIENDS 

IRISH CONNECTION ' 


2 


3 


POSTGIROBYGGET 
noios CAPITOL 


3 


4 


TORGERSEN TROND-VIGG 

EST 0U RAN HOC RART OG HOE UNIVERSAL 


4 




TRAVELING WILBURYS 

THE TRAVELING WllSLRTS COLLECTION 


a 


5 


LASSE STEFANZ 
VAGABOND MARIANN 



DENMARK +- 

RIMAI PS 


II 


II 


MAPI NIELSEN MARKETING RESEARCH 1 AUGUST T. 7U0 7 




1 


THE WAY 1 ARE 

TTMBERLAHD FT KENT HILSOH IMER5C0P: 


2 


2 


UMBRELLA 

BIHAHHA FT JAT-Z W - A'.' 




3 


LOMMEN FULD AF GULD 

TOflRPEDDRR ARTPECPLE 




4 


ILDEBRAND 1 BYEN 

HATASJA PI A'' JR"„%:1 




s 


RELAX TAKE IT EASY 


1 


NEW 


BETH HART 

17 DAYS UNIVERSAL 




2 


BON JOVI 

LOST HIGHWAY J A'i 




1 


TRAVELING WILBURYS 

THE TRAVELING WHBURYS COLLECTION Pl'J.u 




3 


RIHANNA 

GOOD GIRL GONE SAO SAP DEE JAM 




4 


JOHNNY LOGAN 

THE IRISH CONNECTION '■' ■ 



PORTUGAL 

Al RHUS 


II 




[RIMI AUGUST 7 7007 


1 




AVO CANTIGAS 

EANTASMMHA SERHCAIHO COLUMBIA 


2 


4 


MAFALDA VEIGA JOAO PEDRO PAIS 

LAOOALAOOSrv JRf 


3 


3 


FLORIBELLA 

FUMSJELU t SOM LIVRE 


4 


3 


JORGE PALMA 
VOD NOCTURNO EMI 


* 


6 


IRMAOS VERDADES 

VEROAOES TO ANOS TAROL 


6 


3 


TONY CARREIRA 

A VTTM OUE EU ESCOLHI ESPACIAL 


7 


S 


PEDRO ABRUNHOSA 

LUZ POLYOOR 


8 




NELLY FURTADO 

LOOSE M'jSLE ".'GEFFEN 


9 


9 


ANJOS 

V1NGAKA SDM UVRC 


10 


15 


SANTAMARIA 

ELEMfJETS ESPACIAL 



GREECE ^ 

SIMQLEjS 


. THIS 
WEEK 


ii 

i 


IIEPI GREECE DELOITTE A TOUCHEl AUGUST 1 IDQ7 
PIO POL) 

U l.tiALIS MMIZIGU'JNii '. . 


2 




FOS 

HELENA PAPARtlOU A' 9MG 


3 


3 


MATIA MOU 

NIAOS IKONOMOPOUIOS :- H r, - - l,M\ 


4 




FILI GIA PANTA 
F«J GUPANIA CC.;.WDii 




.FV 


GIRNA SE MENA 

fAMS KIAMOt .!>-' - 




1 


AVRIL LAVIGNE 

THE IEST DAMN THING HC.» 


2 


6 


AMY WINEHOUSE 

lACk. TO BLACK Il.A'.L 


3 


4 


THE CHEMICAL BROTHERS 

Ml A-'tE THE Ml,,'. ViF'.l^J 


4 


5 


SMASHING PUMPKINS 
lEnGEIST Rfi'msE 


5 


7 


SUNRISE AVENUE 

ON THE WAT TO WONDERLAND BDNHILR 



62 i Go to www.billboard.biz for complete chart data 
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EUROCHARTS 



SINGLE SALES 








EUROCHAHTS ARE COMPILED IT BILLBOARD FROM THI NATIONAL SINGLES AND 
AHUM SALES CHARTS OF 20 EUROPEAN COUNTRIES AUGUSTS ItOt 


1 




UMBRELLA 

EtMsEBBA FT. JAM SRP.'OEF JAM 


2 


i 


RELAX TAKE IT EASY 

MIRA CASABLANCA SL.AND 


3 


3 


THE WAV 1 ARE 

TFMBERUPJOFT NERI HN.SON INLLHSCC'PE 


4 


< 


BIG GIRLS DONT CRY 
FEAGSE WILL aia AAlA'iMERSCOPE 


S 


5 


DO YOU KNOW? (THE PING PONG SONG) 
ENRMUE KiLESIAS INTERSCQPE 


6 


6 


DOUBLE JE 
CHRISTOPHE WILLEM uCIG .1: 


7 


7 


YOU CAN GET IT 

MARK MEDLOCA DIETER BOHLCH COLL MB >'< 


a 


a 


HOT SUMMER 
MONROSE WARNER 


9 


9 


FOUNDATIONS 
KATE NASH 1 <i.'. : 1 '. H 


10 


11 


GARCON 
KOXIE ' 


11 


a 


PRISON BREAK ANTHEM 
AJALl 


12 




LOVE IS GONE 

OAVIO GUETTA 1 CHRIS PRILLS VIRGIN 


13 




4 MOTS SUR UN PIANO 

PATRICK FIORI JEAN JACQUES GOLDMAN RC ■'. 


14 




WHEN YOU'RE GONE 
jwmunlGMRCA 


15 


13 


SAY IT RIGHT 

HELLT F1R1TAD0 MOSLEY.'GEFFEN 




ALBUMS 






AUGUST S. EOOT 


1 




MIKA 

LIFE IN LJ ULL'l MOTION 


2 




NELLY FURTADO 

LOOSE MOSLE> GEflEN 


3 




KORN 

UNTITLED L'IHGIN 


4 


3 


TIMBALAND 

T1MSALAND PRESENTS SHOCK VALUE INTOISGOPf 


5 


S 


RIHANNA 

GOOD GIRL GONE IAD 1"' ; || AV 


e 


4 


AMY WINEHOUSE 


7 




LINKIN PARK 

MINU1ES TO MIDNIGHT MACHINE Mi:" J. Rill R BROS 


s 




PAUL POTTS 

ONI CHANCE STCO 


9 


9 


BEFOUR 

A.. J L'.L i . L n 


10 


12 


MICHAEL BUBLE 

CALL ME IRRESPONSIBLE REPRISE 


11 


NEW 


THE ROLLING STONES 

THE BIGGEST BANG UNIVERSAL 


12 


« 


PRINCE 




PLANE! EARTH 


13 


jr.' 


AMY MACDONALD 


14 


14 


AVRIL LAVIGNE 
THE BEIT OMAN HUM RCA 


19 


10 


TRAVELING WILBURYS 

THE TRAVELING WILiURTS COLLECTION RHINO 




RADIO AIRPLAY *£* 


il 


ii 


RADIO AIRPLAT INFORMATION FROM 1 1 EUROPIAN COUNTRIES AS MONITORED AND 
TABULATED BT NIELSEN MUSIC CONTROL AUGUST S 2SB7 


1 


i 


SAY IT RIGHT 

NELLY FLHTTAOO M05LEY GEFfEA 


2 




UMBRELLA 

RIHANNA FT JAY J ;.Fh Pfll>l»L'P 


3 


i 


LOVESTONED 1 THINK SHE KNOWS INTERLUDE 
JUSTIN TtMBERLAKE 


4 


4 


HOW TO SAVE A LIFE 
THE FRAT EPIC 


S 


90 


LOVE IS GONE 

DAVID GUETTA A CHRIS WILLIS VIRGIN 


■ 


1 


RELAX. TAKE IT EASY 
MRU CASABLANCA ISLAND 


m 


s 


LAST NIGHT 

P DIODT FT. KEYSHIA COLE BAD 60V ATLANTIC 


8 


a 


WHEN YOU RE GONE 
AVRIL LAVIGNE RCA 


9 


10 


BIG GIRLS DON T CRY 

FERGIE WILL 1 AM AAMINTERSCOPt 


10 


It 


THE WAY 1 ABL 

TIMBER LAND FT KEBI HILSON INtEflSL L'FE 


11 


11 


DO YOU KNOW |THE PING PONG SONG) 


ENRIQUE RHESUS '•*" 


12 


9 


CUPID S CHOKEHOLD (GIRLFRIEND) 

GYM CLASS HEROES . I BY RAMEN ATLANTIC .A'.'A 


13 


7 


MAKES ME WONDER 

MAROON S ASM 1NTERSC0PC 


14 


2: 


DANCE 
JUSTICE BECAUSE 


15 


12 


THE SWEET ESCAPE 
GWEN STEFANI FT AXON iNTEHSCOPE 











L - 


Jt 






il 


-s 35 

H - 


ARTIST 

TITLI IMPflJsHT tV NUMBER DISTRIBUTING LABEL 


CER, 


o 






■Kl MICHAEL BUBLE 

Tf ff.fl r I,; i ME HRf SPONSISl f M WSMMl 10081 1 IWMtEI. MM 


■ 


ft 


c 


a 


ELLA FITZGERALD 

LOW LtlH US FROM E1LA ! 




■ 


2 


1? 


PINK MARTINI 

met Man HE 1 V 3 




O 


9 


?9 


CHRIS BOTTI 

LIW: WITH ORCHESTRA & SPECIAL CUE SIS '-'.'ii UB SCltU v.'l' M'.liiC * 




• 


3 


IC 


DIANA KRALL 

FMMTHISMWENTOK .i^.T 1 1 L 1. > 




6 


4 


9 


VARIOUS ARTISTS 

WE ALL LOVE ELLA CELEIrUIlNO THE FIRST LADT OF SOPH) vEflVE QDS-i33 VG 




7 


8 


■n> 


THE BBC BIG BAND ORCHESTRA 








BIG BANDS MUSIC FTOM THE WAfl 'EARS 1 ■ M :M l«OOo:iS MAWCr 




8 


6 


7 


DEBORAH COX 

HSTIUTION MOON DlCC* BOeiJi 1 UNI. 1 ; "SAL ^ -aS'CS LKl"." 




o 


• 


11 


MICHAEL BRECKER 

PIlGMMACt VY* W., rtttrii \y 




10 


7 


' 1 


THE PUPPINI SISTERS 

HUCHA BGH CM aOLLAH 1 '. 




© 


15 


23 


MICHAEL BUBLE 

CAUGHT IN THE ACT 14 J RE-THSf 4 j»4< ',rV»r.rtEa B":Li • 




12 


11 


94 


CHRIS BOTTI 

TOLOk/EACAIh THE DUETS '■■ ":-D5 SON' MUSIC 0 


• 


■ 


13 


3 


CHARLES MINGUS SEXTET WITH ERIC OOLPHY 

cdrnell i»* f v "i ?i \ 




14 


10 


15 


JANE WONHtIT 

SUnflErtCEH ;iit,i : >n--i.: 




15 


14 


6 


JOHN MCLAUGHLIN JACO PASTORIUS TONY WILLIAMS 

TWO OF DOOM LIVE LEGACY COIUMOU y>B4^u SOMV BAAG 




© 


17 


47 


MADELEINE PEYROUX 

MALE THE PEHHC WOWD f ^JVl-R 61 slK 




© 


r 


sal 


CHARLIE HUNTER TRIO 

msnco 'i'.t*:-- cfiNtuft: 






12 


27 


HARRY CONNtCK, JR. 

NH Ml SJIA i . VM:i ' Mil 






18 


M 


NAT KING COLE 

THE VERT BEST OF NAT KIMfi CLH.E l.tpiln: 




20 


10 


n 


CHICK COREA AND BELA FLECK 
THE ENCHANTMENT COhC^Q 30?S3 




O 


19 


24 


RANOY CRAWFORO & JOE SAMPLE 

FEELING MOO F"A 60 20* 




22 


to 


11 


A f ,1 1 L LARRIEUX 

LOVELY STAMOAAOS BUSSLIFE 0QQ03 






21 


73 


LOUIS ARMSTRONG 

THE DEFINITIVE C«LICT1» » ■' 0 .il-v- i HKI.S.C. , :- n :H4 iMi 




© 


23 


21 


PAT METHENY / BRAD MEHLDAU 

flLURTfT NOKESUCH 1041SB/WARNER BROS 




25 


22 


'.in 


THELONIOUS MONK QUARTET WITH JOHN COLTRANE 

AT CARNEGIE NAM THELOtilOL'S.BlUE »0TE 35173*.6LG 








»i 


CLASSICAL 


ii 
O 


J;S 22 ARTIST 
2j StiS 'tTLE '.''-'I: 

EBB EWllY>Y0FAATHEEJUIBlAPEJBiEBEELEO^ 


1 


2 


1 


44 


STING 

SONGS FROM THE LjUTRINTH : .-, :i ..NiVt HS»i. CLASSICS GROUP 




o 


7 


10 


JON NAKAMATSU. ROCHESTER PHILHARMONIC ORCHESTRA (TYZlKl 
Gbtwabjk. nm cacsno h tinman h nuifiifw ownuw >v»xtv. v\ta * ftu 




■ 


2 


30 


YO-YO MA 

APPASSIONATO SONY CLASSICAL B266B SONf BUG WASTE RWPfllS 




o 


4 


4 


VARIOUS ARTISTS 

MUM: KCHeI DG 009069 LWt«Al CLASSICS GRvJ" 




o 


S 


48 


JOSHUA BELL 

*WCf OF THf WOUH SONV CLASStCA. M IW WW BMG MASHRrtOflKS 




' 


3 


7 


STILE ANTICO 

tFUSlC I0R COMFUNE " ■■H'.' 'i .'. •■■ '. r - 




oo 


9 
11 


2 
13 


CINCINNATI POPS ORCHESTRA (KUNZEL) 

WASTEFlS AND COMMAliilEflS WUSIC (fltlM SEAFARING KIM CLASS CS ■ r 
LANG LANG ORCHESTRE DE PARIS (ESCHENBACHj 

METHOVEN PIANO CONCERTOS NOS 1 1 1 . , t ■ .'':"." : 




10 


8 


25 


STING 

M MM) * LMebMM nt nwcw jffl«ocN»UMi.i; " .- > > * 




■ 


6 


10 


GLENN GOULD 




12 


13 


3 


IAN BOSTTODGE ORCHESTRA OF THE AGE IV ENUGHTENMEbNT (BtCXET) 

GRfAT HANDEL - V - -'-■!.'. 






If: 


tl 


EMERSON STRING QUARTET LEON FLEISHER 

IRAXMS STRlNti OUARIIIS PIANO QUINTir 




14 


15 


« 


ANDRE RIEU 

THE HOMECOUINC' fit MUM 1 'S t i SI l» 






12 


30 


LANG LANG 

DRAGON SONGS Jj HOi?ii UNIVERSAL CLASSICS GROUF ♦ 




© 


21 


24 


SOUNDTRACK 

THE PUNTED WL OG CKIB2SA UNIVERSAL CLASSICS GflOUP 




17 


18 


90 


ANNA rJb ! BEBKO 

RUSSIAN ALBUM : j CCr<i : J'HVIFS AL C.Ai^iCt GT-OUF 




18 


16 


13 


CHANTICLEER 

IKtttW^U9tttPtKttKiWtt<HIIIB>atS3ti: ' +,t<'/*2rti" yIUTHK IJjjIAirTjJ, 






19 


33 


LORftW* HUNT L£B£FtS0N WTTrl IX BOSTON SYMfHONY IDHCHESTRA ILfVKl 

un*AM FTfjKI LXttl**i^SMjS yTTEK UMFttM. WFUtf IiilMjS 'i.ta 1 " - 




20 


20 


50 


POLYPHONY (LAYTON) 

mnun cu)uo«if<si and itihef cwtw mna n-n»>:>. < - . it-u i, •■ -,: i 




© 


24 


u 


JANINE JANSEN 

WbUU: m fOUM ttXMM OECCA OOsSOT.UhivERSAL CLASSES GROU? 






17 


6 


MARK PADMORE THE ENGLISH CONCERT (MANZE) 
HANDEL AS STEALS THE MOWN ARIAS 1 SCENES IC* TENOR ■i.'i-Mi '1.' '.'i n: i • : 










THE 5 BROWNS 

NO BOUNDARIES RCA RED SEAL 78719'SDKY BMG MAS TE "WORKS D 










DAWN UPSHAW, ATLANTA SYMPHONY ORCHESTRA (SPANO) 

CLIU/J'I AINAUAWAK lOUKIAII. OF TEARS ■ .. - ■ 




© 






ESTONIAN PHILHARMONIC CHAMBER CHOIR CHILLIER) 

MKT: EM nCW harmOWA muNDi 907401 







ORARY JAZZ 


n 


USI 


ARTIST £ 

TITLE IMPRINT & NLFMBER ' DISTRI8UTIFJQ LABEL £5 

LWIsoulive 

■Q9 NO PLACE LIRE BERK STAX ? J004 C0NC0R0 


e 


E 


1 


JEFF KASHIWA 


3 


2 


7 


EUGE GROOVE 

BCRN i jRUOVI '.- - - 


■ * ' ' ■ in. 


o 


5 


- 


KENNV G 

IM K THE M0O0 FOR LOVE. THE A 


UST HOFAANTIC tKLOOU Of IU TIM .VPETA LttV* =t\"G 


S 


3 


42 


GEORGE BENSON a AL JARREAU 


e 


J|- 


13 


SIMPLY RED 

STAY ' llT'iVHED H^J: 


7 


1 


27 


DAVE KOZ 

AT THE MOYiES - 'I. 


8 




15 


NORMAN BROWN 


9 


8 


45 


80NEY JAMES 

■■■ 't- i : ... 


io 


t 


3 


MARCUS JOHNSON 

THE PHOENIX lllM 1 'IV 'Hi 


11 


9 


11 


PAUL TAYLOR 

LADIES CFtOKf PEAK J02Z3.E 


ONCORO 


12 


12 


t 


SPYRO GYRA 

■000 TO 0040 HEADS UP 31?7 




IS 


6 


PHIL PERRY 

A MIGHTY LOVE SHAJIACHIE SI S3 


14 


Id 


5 


WAYNE BOYER 

TASTE OF YOU ISABOR A MM LOBE LATIN STYLE SPIRH '•! "D.'l 


15 


14 


9 


ACOUSTIC ALCHEMY 

THIS WAY N-mnJ i,*' d'.il'J l ; 


16 


11 


2 


MARC ANTOINE 

HI 10 "'II! '".'..'. U -' 




13 


14 


ANDRE WARD 

CRYSTAL CITY 




17 


11 


KIM WATERS 

TOU ARE MY LADY ■i-l.« ' ■ 


19 


16 


7 


DOWN TO THE BONE 

SUPERCHARGED ll- * ^ ' - . - 


© 


23 


80 


KENNY G 

THE ESSENTIAL KENNY S ■ .-' : - LRISTA TBAB'.'RMG 


21 
22 


11 

20 


15 

3 


KEIKO MATSUI 

mdyd lhl] t m r : n . - : ir? : nrj mus : 

YESTERDAYS NEW QUINTET 

YESTERDAY'S UNIVERSE S"0M S thrlLLY ZISS 


© 




PETER WHITE 

PLAYIN FAVOURITES H ■ ■ . : I ll.lnl '. 1 Ci . - 1 1. v Lli i. 






JEFF LORBER 




Hi HAD .'. ml '. I 


n Big 


2. 


24 


N 


HERBIE HANCOCK 

POSSIBILITIES i i'J'. 









"OP 

CLASSICAL CROSSOVER 


ll 

O 


il si 


ARTIST 

TI1U IMPRINT 1 NUMBER | DISTRIBUTING LABEL 
eVTI JOSH GROBAN 

ffffifl AWA> E 


1 

: 


o 


2 


79 


ANDREA BOCELLI 

amore 5jgap dl:.:i oiie..'*? LS'wtHiAL l.assic: gh:.'' 






3 


81 


IL DIVO 

ANCORA : vi; • lei,', '-'.r i |.lil.i VIJL 


• 


4 


4 


11 


SOUNDTRACK 

LA VIE EN ROSE U LnlL t NH ;'.;..- IL' ll.'H.'. hi i, 




■ 


5 


3? 


IL DIVO 

SIEMPRE hVi il MHIA OMJJAENfj MUt'C 


■ 


6 




39 


ANDREA BOCELLI 

UNDER THE DESERT SIT iillGAR DECCA OD'AJl UNIVERI.Al L.ASilCS GROUP ♦ 




7 




76 


ANDREA BOCELLI 

MBOR SUGAR VENEMUSIC OOfi'lJ UNIVERSAL LATINO 


_ 


o 


8 


91 


SOUNDTRACK 

PRIDE A PREJUDICE IK.: J ll: l: j ..'. . L >": '.. llAL-L 1 1- ..".'.-" 




9 


9 


42 


JUANITA BYNUM 1 JONATHAN BUTLER 

GOSPEL GOES CLASSICAL ' l'. -«J vjrL'iL'-l 




10 


'0 


26 


MORMON ULBtRNACK CHOIR ORCHESTRA AT TEMPLE SOUARE UESSOPI 
SHUWTME' MUSC OF BROADWAY AK) HOLLIYRTOO '.' >-.'.'i ri 'AHtH'IAI'l! LH'm Jll.'jm ' 




© 


12 


83 


JOHN WILLIAMS YO-YO MA ITZHAK PERLMAN 
MEMCMS DF A GEISHA |SOONCTRACX) s '.!.'• I I AL^irAJ ."J'.'lSSi lYY RAY'. UAS'IHWYRAS 




12 




21 


HAYLEY WESTENRA 

CELTIC TREASURE ri'T ' A J08LLC IINlyrRSAl C.ASSlCS GROUP 




© 


13 


44 


SARAH BRIGHTMAN 

DIVA IHE SINGLES COLLECTION MM: SlUDiO ANGE. :j6~' LUG 




14 


14 


82 


CHLOL 

WALLING IN IHE Am ' .1 '."ATTAY A296' BlG 




15 


15 


n 


MORMON TABERNACLE CHOIH 

THEN SINGS MY SOUS. MORMON TABERNACLE CHOIR 70036 




IS 


16 


M 


MORMON TABERNACLE CHOIR 

LOVE IS SPOKEN HLHI '.' " --"'!- ■ ' 




© 


21 


21 


VARIOUS ARTISTS 

STRUNG OUT ON THREE DAYS GRACE THE STRING QUARTET TRIBUTE vl'AMIN 9UJ 




IS 


17 


47 


VITTORIO 

VrTTOFU rTBYIIHIHIftMIT -'OR A BETTER MORLO Ct)730T.UCMEftSAL CUL39C5 CAOjP 




19 


18 


Bfi 


HAYLEY WESTENRA 

ODYSSEY ntLTJ in::;ir ."ll'.L^S: L.A^lCi CROUP 




20 


20 


3: 


GLENN DANZIG 

BLACIARIAIIFYllL.- LIL ■ . Ll i il I ■ 




21 


19 


32 


SOUNDTRACK 

THE DA VINCI CODE ' I ' ' l'^ UNIVERSAL CLASSICS GROUP 




© 


2i 


17 


VARIOUS ARTISTS 

IMMORTALIZED THE STRING QUARTET TRIBUTE TO EVANESCENCE JITAMIN 9A3J 




23 


22 


SO 


SARAH BRIGHTMAN 

L."*t :su*l' LVL'"-*i.. TN UfH< LLnTNNP'ALKYAIIll.i i >- : ',ir/A<J. JJ1 




24 


n 


3D 


THE STRING QUARTET TRIBUTE 

LIMNH BITED THE S'ltHL'. QUARTET THISUYB TO HINDER . ' -Ll '. I- ' 










THE DA CAPO PLAYERS 
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CHARTS 

LEGEND 

MlHVjnitiEKIHIBl 

Sates data compiled from a tomprehesive pool or U.S. musk merchants by Nielsen 
SoundScaa Sates data for R&B/rxp-hop retail charts is compiled by Nielsen 
Sound Stan from a national subset of core stores that specialize in those genres. 
0 Albums with the greatest sales gains this week. 

I Where irwluded, this award Indicates the title 
■ with the chart's largest unit increase. 

Where included, this award indicates the titte with 
the chart's biggest percentage growth 



Indicates album entered top 1O0 of The Billboard 200 
and has been removed from Heatseekers chart. 



CO/Cassette prices are suggested list or equivalent pnees. whtch are protected from 
wholesale pnees. 0 after price indicate* album only available on DualDIsc CD/DVD 
after price indicates cd/dvd combo only available. t> DuatOsc available. +' 
CD/DVD combo available ' indicates vinyl LP is available. Pricing and vinyl LP 
" " iBU are not Included on all charts. 




Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems Charts are ranked by number of gross audience Impressions, computed by 
cross-referencing exact times of airplay with Arty tr on listener data. The exceptions 
are the Rhythm* Airplay, Adult Top 40. Adult Contemporary. Modem Rock and 
Adult R&B charts, which are ranked by total detections 
£ Songs showing on increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 

Songs are removed from The Billboard Hot 100 and Hot 1O0 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No 50. Songs are removed from the Hot RSB/Hip-Hop Songs and 
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot 
RAB/Hip-Hop Songs for more than 20 weeks and rank below No. 50 Songs are 
removed from the Pop WO and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 10O for more than 30 weeks and rank below No SO. Titles are 
removed from Hot Country Songs if they have been on the Chart for more than 20 
weeks and rank below No. 10 In detections or audience, provided that they are not 
stiH gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs rf they have been on the chart for more than 20 weeks and rank below 
No. 20 Songs on Latin Airplay charts are removed aftor 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary tf they have been on the chart for more than 20 weeks and rank 
below No. 15. If they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. S Songs are removed from the Adult Top 40. Adult RAB, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. IS 
(No 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. lO 

SINGLES SALES CHARTS 

The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national 
subset panel of core RSB/Hip-Hop stores by Nielsen Soundscarv 
(9 Singles with the greatest sales gains. 

CONFIGURATIONS 

9 CD single available. © Digital Download available O DVD single available. 
O Vinyl Mau-Single available. O Vinyl single available O CD Maxi-Single 
available Configurations are not included on all singles charts. 

HITPREDtCTOR 

indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on * 1-5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are ludged 
to have Hit Potential, although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
w«*w-hitpredictor.com. 

DANCE CLUB PLAY 

Compiled from a national sample of reports from club DJv 

£ Titles with the greatest club play increase over the previous week. 

hVm :in^;iii^^w 



9 Recording industry Assn. Of America (RIAA) certification for net si 
500,000 albums (Gold). ■ RIAA certification for net shipment of 1 million units 
(Platinum). ^ RIAA certification for net shipment of 10 million units (Diamond) 
Numeral within Platinum or Diamond symbol indicates album's multi-platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and/or tapes . 1 Certification for 
net shipments of 100,000 units (Oro). i Certification of 200,000 units (Ptattno). 
■ Certification of 400,000 units (Mutb-Platino). 

SINGLES CHARTS 

• RIAA certification for 500.000 paid downloads (Gold). ■ RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
rnultiplahnum level. RIAA certification for net shipment of 500.000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 

• RIAA gold certification tor net shipment of 25.000 units for video singles. 
RIAA gold certification for net shipment of 50.0O0 units for shortform or 

longform videos, ■ RIAA platinum certification tor net shipment of 50,000 units for 
video singles. I RIAA platinum certification for sales of 100.000 units for shortform 
or longform videos, 

DVD SALES/VHS SALES/VIDEO RENTALS 

• RIAA gold certification for net shipment of 50,000 units or SI million in saJot at 
suggested retail pnee ■ RIAA platinum certification for sales of 100,000 units or $2 
million in sales at suggested retail price. ) IRMA gold certification for a minimum 
sate of 125.000 units or a dollar volume of $9 milkon at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 

non- theatrical titles 1 i IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
ol at least SO.OOO units and $2 million at suggested retail for non-theatrical trhes. 
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ARTIST 

5* So ■ : •■ ■ PISTRlBUTIriS LABEL [PSICEI 

1 MICHAEL BUBLE 

| ITS TH I W'RSPBISE WWHAWtEH BROS ,1a M, * 

GUNS N ROSES 

j GHEHTEST HITS dtHlH 00' f 14.1G* i'ft Ml 



□ 



TIM MCGRAW 

| mmrclT rnn curb us-fa .tn aa tg qa> 

JOURNEY 

JCURNETS GREATEST HITS : ■ . L < ' Villi »SA9 SONY MUI 



ORIGINAL BROADWAY CAST RECORDING 
MCUD OECCA BROADWAY 00I6B2 UNIVERSAL CLASSICS CROUP 1 1 



MICHAEL BUBLE 

MICHAEL BUBU 14J.RtPRljj I53IS H.Wi 

~ac"dc 

| MOE n HJCK LEOACVEfTC 80?B** SLV v. ml . . a 
KELLY CLAHKSON 

BREAKAWAY HCA &H9I HMO 1 3 9B| 

| PINK FLOYD 

I BMK MX Of 1¥C SBEJCMB CAPITOL A600T* |TB 9S/T0 96) 



BOB SEGER & THE SILVER BULLET BAND 

| EtMATIlt WIS CAPITOL 303S4 |T6 M) 

METALLICA 

| t»ITlUJCIELET!THA6ini' AS (I A at '■ 1 1B| 

BON JOVI 

CROSS ROAO LHHCURY S2G0UUMF. 18 SB 'I SB. 



□ 

* 
□ 



THE BEACH BOYS 

THE VERT BEST Of THE BEACH BOYS SOUNDS Of SI 



BOB MARLEY AND THE WAILERS 

LEGEM) rWBESTWSMHWniAfJTHWAIiW Hi iAfclSMl r 



LINKIN PARK 

[HYBRID THEORY) -V^'.lL ■ 



NORAH JONES 

COME AWAY WITH WE . l.L HOTt 1 H. 1 I III 

QUEEN 

I GREATEST HITS HOLLYWOOD 16l?tS (IB »8 1 1 SB. 



RASCAL FLATTS 

EEELS LIR E TODAY .YWC. iH.ll 1I..Q1N HDH'ftOOD IBSEl 
THE BEATLES 



□ 



SOUNDTRACK 

I mm pYXYogwitMEYSRi. taoisjWE hmib 



LED ZEPPELIN 
I EARLY MYt A UUlfR BAYS M MST Of US^mj, ,0 



THE BEATLES 
' SOT PEPPERS LONELY HEARTS CLUB BAMD A.PPU ABAEJ' CAPITOL (' 



TOM PETTY AND THE HEARTBREAKERS 
i EAGLES 

[ THE BERT BIST Of WAHIItn '--Ufn.H V(....(litG r]S71 i?S9B. 
I CASTING CROWNS 

I CASTING CROWNS HI i m .TREET 10711HEUNTON (IBBBi 



- flBg Btm AriJMTftlC IZTJEt-RHlNQ ill 98 1 



EVANESCENCE 

I BLiiat BrrKOUP T306S (IB 98) 



JASON ALOEAN 
[ JASON ALOEAN 8R0KEN BOW 768? 1 1? 98. 



CREED 

j 6RULTEIT HfTS WIND UP I1TQ3 (18 98 CD.'OVDl 1 



34 34 80 



THE POLICE 
| EVERY BRUIN TOO TAKE THE CLASSICS . SV 'i M il. Li . U'-o jV ; . : 
THE BABY EINSTEIN MUSIC BOX ORCHESTRA 

BABY EINSTEIN LULUIY CLASSICS B.I ESA yislA BE'OBS ISAL1 DISNEY I? 9 

l.'UME 1 1 B 9BT 'I 9Bl 



DANE COOK 

HARMFUL If SWALLOWED COMEDY CENTRAL 0 



T Lie 98 CPJVDl * 



TOBY KEITH 

| EtHfjmniBTTil DRLAWftCKS ,ll ■ : : I 



13 
■ 



LYNYRD SKYNYRD 

Ml TIME CHUTIST tsTIS jjCj 1 1 ???9. UMt 1 1 8 »8. 1 ? >Hi 



DEF LEPPARD 

' VAUIT - GREAT! St HITS 1M 



ttMERCjHT S?g|-1B.UI 



•itri-uvi nnwissai 



r 0Q2ii-2. jl.GH |t] 98 1 



□ 



JOSH GROBAN 

I ClOWli u) hCpt-.i;-; im. . ■/■■■•■•'Ma ■ i n- « 

STEV1E WONDER 

IHI OtfUHITIVE C01HCT10H J M 1 . i - <■ L l,1Ul'JA-. U1 ■ \.'A.''A V/: "r ■■)■•■ I 

JAMES TAYLOR 

1 CMjITEST HITS WMtA WOS, TWtWWO Q1 W) 



PRINCE 
JIM CROCE 
) DANE COOK 

| .WlijmOII CCrMEDY CEMTRAL WM tig Be CD.WD) 



MICHAEL JACKSON 
I NUMIEFI ONES MJJ EflC idsM'SOMY UUSlC (IB 98 12 9H ■ 
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BY1 SOUNDTRACK 
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COMMON 

G 000 fiCFftN 1CA 


Finding Forever . U 
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KORN 

VlPLLill • 


Untitled 


4 


2 


3 


COLBIE CAILLAT 

UNIVERSAL REPUBLIC UMRG 


Cnrr, _ ■ 




S 


21 


AMY WINEHOUSE 


Back To Black BB 






UNIVERSAL REPUBLIC UMRG 




6 


13 


12 


TIMBALAND TimDaund Presents Stiock VHue BfJ 
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4 


spoon 


Ga Ga Ga Ga Ga 


s 
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SEAN KINGSTON Scan Kingston . ■ 

BELUGA HEIGHTS WKH.'EPYC SONY MUSK 


9 


6 


3 


PLAIN WHITE T'S 

FEARLESS .HOLLYWOOD 


Every Second Counts 


10 


15 


9 


SOUNDTRACK Dnct fj 

CANVASBACA SONY MUSIC SOUhDTRAA COLUMBIA 


11 


3 


2 


SUM .'.1 


UmKrclass Hero 


12 


11 


11 


MAROON S 


it Wonl Be Soon Before Lops 18 






13 


10 


7 


THE WHITE STRIPES 

THIRD MAN WARNER BROS 


- ■ M • 


14 




» n NA THE MI ABWJ BBBRUOWAaG IYI 

SONY CLASSICAL L^s- il.1L. \'A 
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EMMY ROSSUM 


Inside Out (EP) (iTunes Exclusive) H|H 



3i a 
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1 


■E 


» 


K|KIDZ BOP KIDS 
■■•RATOH & TIE B9IST 


KICftBoo 12 


r 


2 


4 


t 


SOUNDTRACK 


Hairspray 


< 




3 




THE STARTING LINE 


r.... r . 






4 


2 


2 


PRINCE 


Planet Earth 






S 


12 
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TRAVELING WILBURYS 


The Traveling Wilburys Collection 
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MILEY CYRUS Hinrar T.'ur 


ana 2 (SouirdtracxlTVleet IWey Cyrus 






7 


6 


7 


THE WHITE STRIPES 


Icky Thump 






B 
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2T 


AMY WINEHOUSE Back To Black 
UNIVERSAL REPUBLIC OEkVEZS' UMRG 


12 
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1 


COMMON 

: ' ' : ' ' : ' 


finding Forever 


< 




10 


19 
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MICHAEL BUBLE 


Call Me Irresponsible 


20 
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17 


10 


S0UNDTF1ACK 


Once 






CAWAEmACIuSQKy MUSH. SOUNOTRAl ' CbBS l'JLUMp 
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BON JOVI 


L Ml H 
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SEAN KINGSTON 


Sean Kingston 

9 SONY MUSIC 
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14 
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MAROON 5 


n Wont Be Soon Before Long 
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HEW 


KORN 


Untitled 
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, MINUTES TO MIDNIGHT 

* LINKiN PARK iVl H'lL L".'i .ViL'.L. 5R0S . 
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2 


. ALL THE RIGHT REASONS 

NICAELBACK RL-Lj-CJUNERl 
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4 


. OAUGHTRY 

" OAUGHTRY LK. P 1.1 r. 
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3 


. ZEITGEIST 

Bjl THE SMASHING PUMPKINS MH-ITL-L; M.l : h. hl-'KL : . .-.^■..l ...ll- 


■ 




, THE LAST KIND WORDS 

OEVELIMIVtR i L : . 






. LIBERTAD 
YEL.S- REVOLVER 
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, VANS WARPED TOUR: 2007 TOUR COMPILATION 


o 


11 


. FLYLEAF 

R.TLEAF 


10 


7 


4 TRANSFORMERS: THE ALBUM 
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10 


, MONSTERS OF ROCK: PLATINUM EDITION 

t VARIOUS ARTTSTS : • & - i 




12 


. ONE-X 

THREE DAYS GRACE '.' 


,3 


9 


. BLACK RAIN 

' DZZT 0S80URHE ■■/JSICi 


14 


13 


. GREATEST HITS 

* GLMS N ROSES SLIfLU 






, THE PARAMOUR SESSIONS 
PAPA ROACH - 
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Principal Perlormers C 
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NEW 


HI ZODIAC 

WBM PARAMOUNT HOME ENTERTAJVUENT 346014 (29 98| 


Jake Gylienhaal.Mark Buffalo 
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i» 


THE NUMBER 23 

■WlMHOIIEtHTEfllArtvft.! VM^ff. -cvf .n. ■ 


Jim Ca'rey 'Virgmia Madsen jH 




3 


I 2 


PREMONITION 

YGW HC«£ EH7ERT*INME*iT 50NY PICTURE 5 HOME EMERI*INM£M \tV2 (tS Ml 


Sandra Bullock/Julian McMahon 




4 


2 2 


THE HILLS HAVE EYES 2 


Michael McMilbarVJacob Vargas 




5 


a 


STARGATE SG-1: THE COMPLETE TENTH SEASON 


B01 BdmcIbi Mmnti ^ppins 




6 


4 S 


SHOOTER 


Mark WaMtwrg/Michaei Pena ; - "} 




7 


a 


THE BOURNE FILES 


Matt Damon H 




8 




WEEDS: SEASON TWO Mary-Lou.se Parker/Efcabrth Perkins ■ 
UOMSGATE HOWE ENTEATAMttENT I1J67 139 98) ■ 




9 


3 3 


THE LAST MIMZY 

Sill LINE HOME ENTERTAINMENT WARNER HOME tflOEC I03T6 i?B 9E| 


Joety Rtcnardson/Timothy Hutlon Hj 


: 


10 


E3 


THE CONTRAC I 

FIRST 1001 HOME ENTERTAINMENT 1T969 >2B 9fl. 


Morgan Freeman/John Cusack 


; 




5 6 


BRIDGE TO T b H ABIT H I A 

WALT DISNEY HOME ENIE RIM WENT B'JEN* «STA KVt EN TtRTAlNM * % ' ;rj\ ' ■ '■- 


Josh Hutcrierson'Annasophia Robb ^| 




12 


6 7 


GHOST RIDER 

S.:\-PiCTURt: rlGWi SMERMiNUtV 


NtCDlas Cage'Eva Mendes 


7 


13 


a 


THE HOST 

MAGNOLIA HCUt t MLK'wNMfc '• ' '01V (2*9*1 


Song Kang-Ho/Byun Hee Song ^ 
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14 


7 3 


THE ASTRONAUT FARMER 


Billy Bob Tlwrntofi'Virginia Madsen H 




15 
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THE MONSTER SQUAD An0re Gowef.'Duncan Regehr H 




16 




HARD BOILED 


Chow Yon- Fat Tony Leung ^ 




17 


e 5 


HANNAH MONTANA: POP STAR PROFILE 

WALT D!5NE> HOME ENH R*A1». VENT P^EKt VIST* HOME ENTERT* WENT _i4C_.fl 1 1 1 Vi 


Miley Cyrus/Cody Linley flfl 


* 


18 




SLOW BURN 

LOSSGATl HOME ENTERTAINMENT r&7! u'7 5Bi 


^, LoriLLCDDl, 


• 


19 


37 2 


SENSE AND SENSIBILITY 

SONY PICTURES HOWE ENTERTAINMENT 11599 (^SB- 


Emma Thompsorv'Alan Rnkman i 1 


N 


20 


9 M 


NIGHT AT THE MUSEUM 


Ben St* er /Carta Guglno ■ 


N 


Z1 


11 10 


APOCALVPTO 

*Cl EM jTQHE HOME vOEQ BUENA VlSTA HOME ENT-P.-AIMMENI 5W4I: i J9 98 i 


Rudy Youngblood'Dalia Hernandez 9 
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22 


36 10 


1 ROBOT 

»TH CENTURY FOX 222S190 >U 9flt 


::;;■■■* V , 




23 




CAST AWAY 

::'» CENTUfi' K.i ?fJC ]'..*.> ■* 'til 


Tom Hanks,Helen Hunt H 




24 
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HIGH SCHOOL MUSICAL: ENCORE EDITION 

t,lll V - -JV; th Tf I AIMMt V rJUifi* .IST* '1'JU. i 'i ' . RTMHWJH «»«» i26 98 


Zac EfronVanessa Anne Hudgens . I 




25 


13 14 


PLANET EARTH: THE COMPLETE SERIES 

BBC VIDEO ti ARNER HOWE VIDEO 29M I'fl 90) 


David Attenborough |m 
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STARGATE SG-1 ! THE COMPLETE TENTH SEASON 

MGW 7GTH CEHT_Rv 'OH TC-SD6I ] 49.BJ)J 



EEDS: SEASON TWO 



HANNAH MONTANA: POP STAR PROFILE 
HIGH SCHOOL MUSICAL ENCORE EMTIO N 




if 


a 


II S^TRIBUHNOCEL I 


1 


1 

i 


Wil THE NUMBER 23 


, PREMONITION 

^BwaMtfitMiMa-. •. . '• ".« •-* ■*/.( 


■ 


E 


■ ZODIAC 

(■paramount home entertainment 




3 


c SHOOTER 

3 DLL.'.' ..V HUM: t'H:-'.'- 'A'fM 


■ 


2 


j THE HILLS HAVE EYES 2 




4 


j THE ASTRONAUT FARMER 


■ 


1 


■■THE CONTRACT 

■ '1131 LOOK HOM-1 E V LP "LlfJMt'll 


■ 


S 


, THE LAST MIMZY 

^E1V LISE HWE EHTERfAINMEN! ^M'lt- MIWL ilOiO 


■ 


i 


. GHOST RIDER foil 

H» s °fiV PICTURES HOME INItHTLriUIV 


10 


6 


5 BLACK SNAKE MOAN 




TOM AND JERRY S GREATEST CHASES 
DEADWOOD: THE COMPLETE THIRD SEASON 



GEORGE LOPEZ AMERICA'S MEXICAN 



mm 



mm 

stilus 



SEINFELD: SEASON 6 



HARVEY RIROMAN ATTORNEY AT UW: VOLUME 3 

CAHtQON NEIrtOR^ LIOEG'WAHriEH J'f'Je- 

SPAWN 

HANNAH MONTANA: LIVING THE ROCK STAR LIFE 1 
WHAT'S NEW SCOOBY 000?: SAFARI SO GOOD 

THE L LTir.MTE UNDERDOG COLLECTION: VOLUME 2 

classic vidhges ll prqouci5 803i: ozbbi 
MONK: SEASON 5 

THATS SO SUITE LIFE OF HANNAH MONTANA 



THE ULTIMATE UNDERDOG COLLECTION: VOLUME 3 
SUPER SWEET 16: THE MOVIE 



,„ ISCRUBS] THE COMPLETE FIFTH SEASON 

" ,U -LL:.I. 
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TITLE 

ANUFACTUREft 
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1 




K1PS2: TRANSFORMERS: THE GAME 

IWfl J.L'K SION 






2 5 


X3B0 TRANSFORMERS THE GAME 




3 


3 S 


X360: THE DARKNESS 

K GAMES 




4 


4 B 


Will MARIO PARTY B 








X3S0: ALL-PRO FOOTBALL: 2K8 




6 


9 20 


PS2: GOD OF WAR II 

SOU COMPUTE" ENTEPU'hWIHt 




7 


6 3 


X360: VAMPIRE RAIN 


* 
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10 3 


PS? HARRY POTTER A THE ORDER OF TK PHOEMX 
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JPS2: NASCAR OH 




10 


7 13 


PS2: SPIDER-MAN 3 
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BICES32 A FINE FRENZY 

BTflftTl riTTniiTJB VIRGIN 73825 P? SB| 


One Cell In The Sea 




1 2 


WITHIN TEMPTATION 


The Heart Of Everything 


Q 


|Ti~TJj 


FIVE FINGER DEATH PUNCH 


The Way Of The Fist 


4 


2 


- 


PETER BJORN AND JOHN 


Writer's Block 




E 


1 


EL TRONO DE MEXICO 


Fuego Nuevo 


e 




n 


BULLET FOR MY VALENTINE 


The Poison 








A 


s 


18 


SICK PUPPIES 


Dressed Up As Life 


g 




3T 


EMERSON DRIVE 


Countrified 




« 


n 


LEELAND 


Sound Of Melodies 




E 


1 


JOSH ROUSE 

e::<n::v llls^il: :v. • :)EM;viBi r 


Country Mouse City House 




15 


X 


RODRIGO Y GABRIELA 


Rodngo Y Gabrieia 




12 


4 


GOGOL BORDELLO 


Super Taranta! 








BEHEMOTH 

CENTURI MEDIA 1B37I |I79B| 


Tip ApGEtaBy 




E 


1 


ALEJANDRA GUZMAN 

DISCOS 605 1 1622 SON* 6MG RORTE + 1 4 98l *■ 


Reina De Corazones: La Hlstoria... 


15 


3 


2 


THE RED CHORD 


Prey For Eyes 


16 


19 


4 


PATTON OSWALT 


Werewolves And Lollipops 


17 


26 


ig 


LOS HUMILDES VS. LA MIGRA 

BCl LATND 11)1) SC (6 IB) 


Los Humildes Vs La Migra 


18 


1« 


4 


DARKEST HOUR 


Deliver Us 








19 


22 


33 


COLD WAR KIDS 


Robbers & Cowards 




17 


i ; 


MARK RONSON 


Version 




34 


,2 


IMOGEN HEAP 


Speak For Yourself 




21 


14 


FAMILY FORCES f ^ ^ |fj ^ Business Up Front Party In Tne Back 




a 


4 


MAYDAY PARADE 


A Lesson In Romantics 


24 


39 


8 


TIERRA CALI 

i'ENEMJSIC 6S121D. UNIVERSAL LAllND (i)MCO 3V0. ♦ 


Enamorado De Ti: Edition Especial 


■ 


20 


3 


NILE 

NUCLEAR BLAST 11721 |IS 9B) 


Ithyphallic 




9 


3 


EDITORS 

FADER'KITCHENWARE 10703*EPIC |)3 98) 


An End Has A Start 


27 


24 


1 1 


DOWN A K A KILO 

lilEV liitM '>h-.)[ ).U0"iiF if. HS r:: fi'.::, « 


The Definition Of An Ese 


28 


M 


9 


ALL TIME LOW 


Put Up Or Shut Up 




48 


3 


EMERSON HART 

'.'.'.'i-iL- tf.:, )n--. rlL.'j :.' :ik 


Cigarettes & Gasoline 


30 


28 


4 


JUSTICE 

in ll'. :: l .ii.i : lsl: lu J.l.m. 


Cross 


■ 


31 


6 


SERGIO VEGA 

-L-i. vhh n-,1,1 ,?i. .it< i :: :i.,:i » 


Dueno De Ti... Lo Mejor De El Shaka 


32 


42 


2 


ST. VINCENT 

BEGGARS BANOUET 2SA* BEGGARS GROUP 1 14 B8i 


Marry Me 


33 


13 


2 


EVERGREEN TERRACE 


Wolfbiker 




34 


6 


2 


JOSE LUIS PERALES 

DISCOS 60S lOSBKSONV SMG NORTE <M SBi * 


YComoEs El? ...Los Exitos 








BLESSTHEFALL 


His Last Walk 


© 


1 


1 


SOULIVE 

STAX 230O4 CONCORD MB SB) 


No Place Like Soul 








KARIS 

k',l pi- i:M V .-'.L: L1IN0 .I : <ft 


Los 4 Fantasticos 


38 


38 
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FAIR TO MIDLAND 


Fabtes From A Mayfly What 1 Tell You Three Times Is True 






lP.JLl :'Li-i : -; .-L: l, Hffl - '" ',>'.'■'/■' • ML:) . : sl 


39 


38 


J 


MARIANO BARBA 


En Vivo 










© 




BRANDON HEATH 


Donl Get Comfortable 


■ 


43 


a 


LOS TERRIBLES DEL NORTE 


30 Corrldos: Hlstonas Nortenas 




35 


M 


SAY ANYTHING 

.'.il' !'i L'.' 


...Is A Real Boy 


43 


39 


29 


THE KOOKS 

.iLGii, ::i ', . L L T L J . i) i F l L il .-l 


Inside In / inside Out 


44 


47 


4 


MUTEMATH 

mEPRCMPT LUG' HARDER BROS 1 1 3 9B i 


Mutemath 


45 


33 


4 


MAZIZO MUSICAL 


Lrnea De Oro: Loco Por Ti Y Muchos Exitos Mas 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



Billboard 



MARKETPLACE 



For ad placement in print and online call Jeff Serrette 800-223-7524 or email: jse rrette ct billboard.com 



Rock and Roll Hall of Fame Foundation 
Director of Marketing and Sponsorship 

Th« Rock and Roll Hall of Fnm© Foundation soaks a Director of Marketing & Sponsorship. 

Job responsibilities Include: 
' Identifying, developing programs for and delivering sponsors and corporate partners 
1 Developing end executing marketing licensing programs utilizing the foundation's and 
museum assets 
1 Web based marketing and sponsorship Initiatives. 

1 Extension of annual induction ceremony events and opportunities for corporate partners. 

The position would be baaed In New York City and report to the President & CEO. 
Salary and incentive to be negotiated. 
Please send cover letter, resume and salary requirements via email to: 
EofaWmcfchalrtaundatlon.com. No phone calls please. 
EOE WF 



MUSIC 
MERCHANDISE 



DIRECTOR OF PRESENTATIONS - The Los Angeles Philharmonic 
seeks qualified applicants for the Director of Presentations position, reporting 
to the COO. The director will supervise artistic planning and production for 
weekend concerts at the Hollywood Bowl; jazz, world music and rock/pop 
concerts at the Hollywood Bowl and Walt Disney Concert Hall, and liaison 
with outside promoters with regards to logistics of rock events at the 
Hollywood Bowl. Knowledge of popular artists and repertoire essential; some 
producing vs booking exp. only preferred; DETAILS AT www. laphil.com/jobs 
Email cover letter, resume - a p pllcant@laphil.or g or tax 213.972.7275 
NO CALLS PLEASE 



Billboard 

Global Correspondents Wanted 

The world's No. I magazine for the music industry is looking 
to boost its team of freelance global correspondents to 
enhance our world-renowned coverage of the international 
music business. 

To apply, you should be based outside of the United States of 
America, and be an experienced journalist with an expert 
knowledge of the music business in your territory. You 
should be a self-starter, passionate about music, 
able to turn around new s stories at short notice and be burst- 
ing with ideas for coverage 
on all of Billboard's platforms. 
A good command of w ritten F.nglish is essential. 

To apply, please send your CV resume, a cover letter, two 
examples of your published w ork and three ideas for 600 
word stories in Billboard's Global Section to: 

Mark Sutherland 
London Bureau Chief. Billboard 
5th Floor. Endeavour House. IK U Shaftesbury Avenue 
London WC2H 8JT 

or e-mail msulhcrlandiacu.biHboard.com . No calls please. 

nielsen 

Nielsen Business Media 



BUY DIRECT AND SAVE! 

While other people are nMnq thetr prices, we 
are slashing ours Major label CD's, cassettes 
and LP's as low as 50t Your choice from the 
most extensive listings available 

For free catalog call (609) B90-6000. 
Fax (609) 890-0247 Of write 
Scorpio Music, lac. 
P.O.Box A Trenton, N.J. 06 891-0020 
«rn*ir icorptomusw'aol.com 



BUSINESS 
OPPORTUNITIES 



RECORD-RAMA SOUND ARCHIVES 
PUBUSHING CO. (Eat. 300 SONGS) 
SEVEN RECORD LABELS, (MASTERS) 
SPIN-CLEAN RECORD WASHER 
DISCMIST CD CLEANER 
MUSICMASTER DATABASE* 
3,000,000 RECORDINGS-45-LPS-CDS 
ALL FOR SALE - CALL - 412-367-7330 



LEGAL SERVICES 



FATHER'S 
RIGHTS!! 

Call attorney 
Jeffery Leving 
312-356-DADS or visit 

www.dadsrights.com 



CALL US TODAY 
AND ASK ABOUT 
THE BILLBOARD 

CLASSIFIEDS 
INTRODUCTORY 
OFFER FOR NEW 
ADVERTISERS! 
1-800-223-7524 




Children's entertainment and educational brand for sale. Brand has received 
national attention. Sale includes costumed characters, audio CDs, DVOs and 
stage show. Perfect fit for production company looking to break into lucrative) 
children's market. This is the next big thing. Willing to offer production, 
guidance and support after sale Call 866-482-2137 / www.Edubasics.com 

De-U Records, Inc 
711 Cady Drive 
Ft. Washington, MD 20744 

www.EduBasics.com 
Phone: 301 265 1600 



■■hll^'ll^lMI^M 



Looking for a durable headphone. 

features: * Professional sound quality and bass response 

• Steel armoured cable (rubber -coated! 

• Reinforced covered steel headband 

• Replaceable ear-pads 

• Virtually unbreakable 



'it us « wuw.dbiint.com 



dbi international 

contactus@dbiint.com 
HH.BltffHM 

rfANakamichi" 



T-SHIRTS 







MCKfTMt 

FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 928-443-0100) 
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REAL ESTATE 




North Ranch 
Country Club Estates 
• Westlake Village 
• Southern California 

Spacious! Spectacular! 
s-'. ■ In. if. I and Shinning! 



This magnificent mediterra- 
nean estate, sited on 3+ acres with panoramic views of rolling hills and 
golf course is located in the prestigious guard gated Country Club 
Estates. Perfect for entertaining or hibernating, this 8100 sq ft custom 
home has just experienced a SIM remodel and can provide the most 
discriminating of creature comforts. 5 bedrooms, 6 bathrooms, media 
theatre room, private balconies, patio, pool/spa. lovely courtyards. The 
kitchen is a gourmet's paradise. 

This home includes a 500+ sq ft space mat would be perfect for a 
sound studio or home office; its separate entrance ensures privacy 
from the rest of the home. 
Price available upon request 
805-778-9251 

Contact: Bernard Goodman/Integrity Realty 
I11tcgritvre3lrviiradelphia.net* integrityrealtyLa'roadniiiner.com » 
www. integrity realty.org 

While all cart hot been taken to be atcurate, the information above i* not guaranteed 
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PROFESSIONAL SERVICES 



n-house CD • DVD • VINYL manufacturing 



A A m\ « bb jhA Indwhfl -eoior booklet & 

Tflfl \77S nil / tolor CD label fiom pi ml ready 

VVV Pichagc: *##JeVU f,v jfln | u , l t^i„ op 



300, £?„ 



$775.00 
$1199.00 



Inetudes. 4-eolor booklet & 
2 iolor CD label (torn supplied 
artwork, jcwclhat thrinkwrap 



D.J. 1 2" VINYL PROMO 

IOO IS" VINYL S799.00 Add.HonoltP;. S1.30»och 
SOO 12** VINYL SI ,279.00 fttO«D€B S7W.00 

1 OOO 12" VINYL Sl.889.00 BfCWDW SUJffOO 
•'.:>-■ I 111(11)01 WWIti MUH ./ HOlf • HAMMING ■ Mil . Pf 0CIUMG • 
TBI PRESSINGS • 7 COLOR 1AM IS Modi bodground) • SHRIHKWRAP • QUICK TURN AROUND 



RAIXBO RtCORDS m.v 
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Uv >HtH> 280 1101 • 
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PUBLICATIONS 



Your Definitive Source for 

Industry Information 



RECORD RETAILING 
DIRECTORY: 



Billboard 

RECORD RETAILING 
DIRECTORY 

U' 



i 




■ Listings 

■'Jr^0^^ m address 
fax num 

£ &4L*^** planner 

A music s 
^^h^^flT for 

^•^^^■a/ to 

J*WL $215 



The essential tool for those who service or 
sell products to the retail music commu- 
nity. With over 5,000 listings, this directory 
is the most comprehensive compilation of 
record retailers, featuring independent and 
chain store operations, chain headquarters, 
audio-book retailers and online retailers. 
Listings include: store names and 
addresses, owners, operators, phone and 
fax numbers, e-mail addresses, chain store 
planners and buyers, and store genre or 
music specialization. And its handy 6X9 
inch format makes it easy to carry and easy 
to use. 



ORDER ONLINE 

orterbillboard.com or call 1-800-562-2704 • 818-487-4582 



Luxury Condo in NJ 

NYC luxury at NJ price 
Overlooking park NYC shuttle 25 
minute 20th floor 2 balconies 300, 
degree view including Verrazano 
Br. 300 Sq feet private parking 
Rodney Jackson, Rltr 908-305-60-14 

see more at 
www.rjblock.com 



PROFESSIONAL 
SERVICES 



1,000 CDs 

in full-color Jackets for just 

e 990!^.j| 



Call today for 
your free catalog 

1-800-468-9353 

www.dlscmakere.comyhb 



DISC MAKERS 



QUALITY LICENSED 
BACKING TRACKS 

Need professional backing tracks? 

Over 10.000 trtjes available! 
Download or CO* copies available' 
Siirrifjki Onlirm! DNLV S9 S5«a 
'plus postage wirf ttaneHtng 
Online CM— 
www.BacMngTrackaUS.COM 
Phone Orders and Enquiries. 
. 1 <67B)-546-B96n lHtotra>ttbiamwrk:.-t n 



HAVE A 
POSITION TO FILL? 
WANT TO REACH 
HIGHLY QUALIFIED 
PEOPLE FAST? 

LOOK NO 
FURTHER CALL 




] 



mm 



1 800-223-7524 

OR CALL 
JEFF SERRETTE 
646-654-4697 



OR EMAIL ME AT 

iserrette@billboard.com 



mm i= p osts 




COMPILED BY KRISHNA TUNZI ktunzi a billboard.com 



Lee Hazlewood, 78 

An influential producer/singer/songwriter and a creative genius of 20th- 
century pop music, Lee Hazlewood died Aug. 4 in Henderson, Nev., after a 
three-year struggle with renal cancer. 

Born in Mannford, Okla., Hazlewood studied medicine at Southern Methodist 
University and went on to join the U.S. 
Army, where he first revealed his D) skills 
on Armed Services Radio in Korea. 

After serving in the army, Hazlewood 
began his music career as a DJ in Arizona, 
where he found early potential in artists like 
Elvis Presley. Asa songwriter/producer, Ha- 
zlewood had success working with local 
guitarist Duane Eddy, producing "Rebel 
Rouser"and "Forty Miles of Bad Road." 

Hazlewood eventually moved to Los An- 
geles, and his incessant songwriting led 
him to create his own label, Viv. After he 
hired country singer Sanford Clark to record his song "The Fool," Hazlewood's 
inventive recording techniques made it a Midwestern hit and an eventual top 
1 0 after it was picked up by Dot. 

In 1963 Hazlewood released his solo album "Trouble Is a Lonesome Town," 
a compilation of music showcasing his keen observations of human behavior 
in a Western town and his ability to tell a story through his music. 

Though the British Invasion of the U.S. charts led Hazlewood to his retire- 
ment in 1964. Reprise Records persuaded him to return to the music industry; 
when he teamed with Nancy Sinatra, their careers took off. In 1966, their sig- 
nature hit "These Boots Are Made for Walkin' " topped the charts and became 
Hazlewood's most famous work. Calling themselves Nancy & Lee, the pair fur- 
ther released three albums of duets that included such hits as "Some Velvet 
Morning" and "Sugar Town." Hazlewood also produced "Something Stupid," 
Sinatra's classic duet with her father Frank. 

In the 1970s, when Hazlewood was at the height of his success, he left the 
United States for a more reclusive lifestyle, recording experimental solo al- 
bums in Sweden. He didn't resurface until the 1990s when he took up touring 
again, having become a cult figure for alternative rockers. 

In 2006. after being diagnosed with kidney cancer. Hazlewood released his 
final album, "Cake or Death." 

Hazlewood is survived by his wife, Jeane; his son, Mark: and his daughters 
Debbie and Samantha. — Jessica Calhoun 
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GIRL: Violet Sanderson to Nell 
Sanderson and his wife, Janln, July 
29 in Los Angeles. Father is drummer 
for Three Days Grace. 

MM 

Bill Love. 60. former concert promoter 
and founder of the defunct Co-op 
Tapes and Records store chain, died 
June 23 in Peoria, 111., according to the 
Peoria Journal Star. A cause of death 
was not listed. 

Love founded the 27-store chain in 
Peoria in the 1970s, according to friend 
and former business competitor Dave 
Roger, an executive with the defunct 
Rose Records chain. 

While the 2007 Billboard Retail 
Directory lists six Co-op stores (four 
in Illinois and two in Iowa), an em- 
ployee in the Peoria outlets says the 
stores are now all individually owned. 

Prior to entering retail. Love, who 
served in the U.S. Army during the 
Vietnam War, was a concert promoter 
in the late '60s and early '70s, accord- 
ing to Roger. "Bill was loved by record 
executives across the country, always 
popular at the [NARM] annual con- 
ventions and famous for his Wild 
Game Feeds, with Cheap Trick per- 
forming," Roger wrote in an e-mail 
to Billboard. 



For the last 23 years. Love was owner/ 
editor of Heartland Outdoors maga- 
zine, which he ran with his wife, Linda, 
according to the newspaper's obit. 

In addition to his wife. Love is sur- 
vived by his mother. Gail; two children . 
Kelsie and Kale; and a sister, Patty 
Ahten. Memorial donations may be 
made to Northwoods Community 
Church in Peoria or to the Children's 
Hospital of Illinois. 

Tom Snyder. 71, TV personality/ 
news anchor, died July 29 of compli- 
cations stemming from leukemia. 

Born in Wisconsin, Snyder was 
a TV news anchor for various sta- 
tions in Philadelphia. New York and 
Los Angeles before moving to a po- 
sition as the host of "The Tomor- 
row Show" on NBC. During his 
tenure there. Snyder was known for 
his constant smoking and for host- 
ing memorable musical moments 
ranging from John Lennon's final 
TV interview to U2's first Ameri- 
can TV performance. 

After "The Tomorrow Show," 
Snyder was given a chance to host 
"The Late Late Show," which fol- 
lowed David Letterman's "Late 
Night" on CBS. 

Snyder is survived by a daughter 
and a longtime girlfriend. •••• 



(Advice) 

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 

By runrang A conststerrtty - 

Rarely does a prospective customer reply to an ad the very frrst tuna it appears When that cus- 
tomer « ready to buy ROTKWbH (he very week he or she is ready you) advancement should be n 

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 
TOLL FREE 
800-233-7524 or 646-654-4897 
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EXECUTIVE 
TURNTABLE 

Send submissions to: exec a billboard.com 

RECORD COMPANIES: Universal Music Group promotes 
Aaron Harrison to senior VP of business and legal af- 
fairs at eLabs, the company's digital strategy division. 
He was director. 

Koch Records in New York names Deborah Rigaud di- 
rector of business and legal affairs. She was director of 
business affairs at VP Music Group and its publishing arm, 
STB Music. 

PUBLISHING: The National Music Publishers' Assn. taps 
Kathryn Wagner as VP/counsel. She previously focused 
on intellectual property, corporate and securities litiga- 
tion at litigation group Pryor and Cashman. 

The Royalty Network promotes Lawson Higgins to sen- 
ior administrator of creative. He was administrator. 



BACKBIEA1 




TOURING: The Los Angeles Philharmonic Assn. promotes 
Arvind Manocha to COO. He will continue as VP/GM of the 
Hollywood Bowl, as well as help oversee the association's 
marketing, production, strategic planning and commu- 
nity affairs, among other duties. 

Steve Peters, president of facility management firm 
VenuWorks, becomes president of the International Assn. 
of Assembly Managers. He previously served as the lAAM's 
second and first VP. 

Live Nation New York names Kevin Morrow president 
and Jason Miller senior VP of bookings. Morrow was sen- 
ior VP of club and theater programming, and Miller was 
senior VP of Live Nation Denver. 

DIGITAL: Napster appoints Christopher Allen COO. He 
was VP of product strategy, design and marketing at Block- 
buster Online. 

MEDIA: Latino youth-oriented cable network mun2 names 
Sara Kantathavorn director of talent and artist relations. 
She was a freelance publicist at Platform PR. 

RELATED FIELDS: London-based AIM ups Remi Harris to 
GM. She was project manager. 

The United Kingdom's Music Managers Forum appoints 
Jon Webster to the newly created position of CEO. He was 
director of independent services at BPI, where he was re- 
sponsible for overseeing the needs of the organization's 
independent-label members. 

-Edited by Mitchell Peters 



QOODWORKS 



SWIZZ BEATZ OFFERS HOPE TO YOUTH 

Entertainers 4 Education Alliance, Universal Records, Swizz 
Beatz. MTV VJ Sway and urban WQHT (Hot 97} New York 

presented "It's Showtime: In Theatre Event Series" Aug. 9 
at the AMC Lincoln Square Theatre in New York. Equal parts 
live performance and Q&A session, the event's goal was to 
spread a message of hope and encouragement to tri-state 
high school students. 

A COWBOY AND A SHARPIE HELP SCHOOLS 

Cowboy Troy and Sharpie team up Aug. 14 to donate school 
supplies to Pearl Cohn High School in Nashville. The 
school's marching band appeared in Big & Rich's "Save a 
Horse {Ride a Cowboy)," which also featured Troy as the 
grand marshall. 




The Country Mus»c Assn Songwriter Series experienced its third successful year at Joe's Pub m New 
York bringing such top songwnters as Kin Brooks Brett James and Tim Nichols (ail three of whom 
are CMA board members) to perform and share the stories behind the songs tn an intimate club 
atmosphere Backstage, from left are N»chols. songwriter, CMA board member and event host Bob 
HPtero. songwriter Victoria Shaw James: CMA COO Tammy Genovese. and Brooks 




Artist Artgellque Kkflo vdeo director Nobie Jones and Joss Stone teamed 
up on the set of the "Gimme Shelter" video, wn*h premieres Aug. 15 on 
Yahoo, The Kidjo-Stone duet, which appears on Kidio's new album "Djm Djin." 
was performed by the two earlier this summer at the South African Live Earth 
concert From left are Kidjo. Jones and Stone, photo COuotev c* oluwasevc 




INSIDE TRACK 



ACTOR TAKES ON NEW ROLE AS DJ, OFFERS 'CAIN ED' 



Michael Caine has played all manner of 
roles. In a career that kick-started in the 
1950s, the legendary British actor has 
chased double agents in spy film "The 
Ipcress File," dodged killer bees in dis- 
aster flick "The Swarm" and swindled 
do-gooders in the comedy "Dirty Rot- 
ten Scoundrels " Now. in hi* 70s, Caine 
is taking on a new role: DJ. 

Caine has helmed a new compila- 
tion, "Cained," that gathers such taste- 
ful chill-out classics as Chicane's "No 
Ordinary Morning," John Martyn's "Sun- 
shine's Better" and Roy Budd's "Hurry 
to Me" along with St. Germain's "Rose 
Rouge," Felix Da Housecat's rerub of 
Nina Simone's "Sinnerman" and Bent's 
"Swollen." Universal Records will issue 



the set Sept. 3 in Britain. 

"I've loved this type of music for 
years and have literally hundreds of 
CDs," Caine says. "I've been buying 
them for about 15 years and really know 
my way around." His sojourn into the 
music business came about through a 
fortuitous dinner at Elton John's man- 
sion in Nice, Italy, during which the dual 
Academy Award winner impressed his 
host with a fountain of music knowl- 
edge. Caine also admitted to a long- 
time passion for making compilations. 
By his reckoning, he says he has assem- 
bled "literally thousands" of compila- 
tion tapes and CDs. "And with chill-out 
I suppose I finally found my forte." Who 
would have thought? 
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^^^^^^ Acclaimed 

Australian smgerAoog- 
writer/rrtulti*(nst rumen tabst Xavter 
Rudd loft, performed at the El Roy theater 
In Los Angeles white actor Matthew 
McConaughcy was among those In attendance cete- 
ihng the June 19th release of Rudd's new album. "White 
Moth." on Anti- Records. 




latest protect in 
series. "Songs 4 
' The CD spotlights the 
worship music wrth top coui 
Fiatts, Charlie Daniels, Oak 
and Diamond Rio Pictured at the 
left are co-producer Teddy Gentry, formerly of At 
s*iger/songwTiter Rebecca Lynn Howard co-producer 
Curtis, artist Linda Davis, and Oak Ridge Boys' Richard 
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INSIDE TRACK 



THE WORDS OF KRAMER 

Track hears that Aerosmith drummer Joey Kramer is 
shopping an autobiography to New York publishing 
houses. The book documents his longtime struggle with 
drug addiction and 
the ups and downs 
of life with one of 
rock'n'roll's most 
party-lovin' bands. 
Aerosmith is on the 
road through late 
September. After- 
wards it will finish 
its next studio al- 
bum, due some- 
time next year. 

SEAL, STUART PRICE DANCE TOGETHER 

Stuart Price, who helmed Madonna's last album, is han- 
dling production duties for Seal's next album. The set— 
which will likely arrive next year— finds the artist return- 
ing to his dancefloor roots. Songs like "The Right Life" 
and "Amazing" are deliciously upbeat. 

PEPSI QUENCHES THIRST OF 'HALO 3' FANS 

It appears that Pepsi will be heavily connected to one of 
the year's most anticipated videogames, "Halo 3." De- 
veloped by Bungie Studios for the Xbox 360. the third 
game in the "Halo" trilogy hits shelves Sept. 25. Track 
wouldn't be surprised if Pepsi's involvement includes 
product placement or branded interstitials. 
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it venue at the 
Palms Casino Resort in Las Vegas, 
hosted Fergie July 28 Such guests as 
■r Macy Gray left, ana twin s nro Serena 
> were invited to the Pearl's VIP 
Sky Lounge to watch the artist perform 

PHOTO COURTESY OF DCMrSE TRUSCELLO/WUKMAOe 




se party Jury 31 to launch Common's 
)nd the retailer's exclusive "Finding 
wrth Common, left, is cetebrrty guest 

«AR* COPELANO 
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anniversary of the 1957 Bethtehem Records recordmg of Mel 
Tormc's "California Suite.*' phojo couwtesy o* sieve hover 




j'tist Taylor Swift m 
yen Jennifer Nettles 

ust on. From toft are S 



■ Kenny Chesney 

t a concert at 
ey and Bush. 



____ Watch an exclusive performance with 
.lUrtl Taylor Swift at 
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DON'T" MISS A BEAT! 



BY DAY. . . 



Billboard 




OCTOBER 9 & 10. Now in its 14th year, the Billboard Dance Music 
Summit attracts an elite group of international and domestic attendees 
to discuss the latest trends impacting today's dance music industry. 
Be a part of the industry's most important business-to-business event! 



Band/Brand Partnerships • The Art of the Tour • Synch Licensing 
Marketing Dance/Electronic Music to the Mainstream 
Getting Your Music on the Radio • The Future of Digital Music 
The Ever-Changing Landscape of the Music Industry 



DANCE MUSIC 
SUMMIT 
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REGISTER EARLY 

and gel a VIP pass to a 
VME party on Sept 9 
featuring 
PAUL VAN DYK 




PALMS 



WW MLMI COM 



RegisterToday! 




BV NIGHT... 

OCTOBER 5-10. Enjoy the Vegas Music Experience! All 
attendees will receive VIP access to one week of incredible 
nighttime events featuring the world's best DJs, hot nightclubs 
and concerts, as well as can't miss pool parties. 




VEGAS ALLIANCE MUSIC EXPERIENCE 



PRESENTED BY 



Billboard 



For more information call: 
Registration: 646.654.4643 
Sponsorships: 646.654.4613 



www.BillboardEvents.com 




trade show 
conference 
festival 



pOpKOMM 

plug in to success 



19-21 Sept. 2007 
Berlin 
Germany 



essential, effective, global. 




Get access to the entire European Music Market 
and increase your business: 

Figures 2006: 

■ Companies: 3562 (72 % international) 

■ Participants: 15,31 1 

■ Countries: 55 

■ Closed Deals: reported by 72% of all exhibitors and 41% ol all trade visitors 

■ Decision Makers: 77% of all participants 

■ Live Music Festival: 4 nights, over 400 acts. 26 countries. 30 clubs 

■ approx. 70.000 visitors 

New in 2007: 

■ special Live Entertainment Area 



www.popkomm.com 



Main Sponsor Trade Show 

NewYorkER 



Partner Country 2007 
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